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In  1991,  The  Seattle  Times  launched  a  unique  media  campaign  honoring  a  man  who 
devoted  his  life  to  the  idea  of  justice  and  equality  for  all  Americans.  The  Martin  Luther 
King,  Jr.  Holiday  was  designed  to  celebrate  these  cornerstone  American  values  of  fairness 
and  inclusion. 

Now  celebrating  its  10th  anniversary,  the  annual  Martin  Luther  King,  Jr.  campaign  has 
grown  in  support  to  nearly  a  hundred  members  of  print  and  broadcast  media.  Like  The 
Seattle  Times,  these  companies  believe  that  the  survival  of  our  democratic  society  depends 
upon  the  legitimate  participation  of  all  its  citizens. 

This  is  our  tribute  to  those  newspapers,  broadcast  houses  and  media  companies  who  have 
supported  the  campaign  and  helped  keep  Dr.  King's  dream  alive.  And  to  the  hope  that  the 
dream  may  some  day  become  reality. 
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NEWSPAPERS 
The  Bellingham  Herald 

Blethen  Maine 
Newspapers 

Central  Maine 
Newspapers 

The  Chronicle, 

Central  ia 

The  Columbian, 
Vancouver 

Eastside  journal, 
Bellevue 


The  Enterprise 
Newspapers 

The  Herald,  Everett 

Idaho  Falls  Post- 
Register 

The  Idaho  Staresman 

issaquah  Press 

Lewiston  Morning 
Tribune 


•Moscow-Pullman  Daily 
News 

The  News  Tribune, 
Tacoma 

The  Nisqually  Valley 
News 

The  Olympian 

The  Oregonian 

Peninsula  Daily  News 

Seattle  Post- 
Intelligencer 


The  Seattle  Times 

Skagit  Valley  Herald 

The  Spokesman  Review, 
Spokane 

The  Sun,  Bremerton 

Tri-City  Herald 

Walla  Walla  Union- 
Bulletin 

The  Wenatchee  World 
Yakima  Herald-Republic 


It  Took  Dozens  Of  Companies 
To  Support  This  Campaign. 

But  Just  One  Man  To  Start  It. 


[  Jan.  17  is  Martin  Luther  King,  Jr.  Day  ] 

A  DAY  TO  DREAM.  A  LIFETIME  TO  ACT. 


TELEVISION 

KSTW,  Seattle 

KISW,  Seattle 

KTRW,  Spokane 

AT &T  Cable  Services 

KV'EW,  Kennewick 

KIXI,  Bellevue 

KTSL,  Spokane 

K,APP,  Yakima 

KXLY,  Spokane 

KJOX,  Yakima 

KUBE,  Seattle 

KCPQ,  Seattle 

KJR  AM/FM,  Seattle 

KVAN,  Vancouver 

KEPR,  Pasco 

RADIO 

KKPL,  Spokane 

KVl,  Seatrle 

KHQ,  Spokane 

KAQQ,  Spokane 

KLSY,  Bellevue 

KWJZ,  Bellevue 

KIEL  Idaho  Falls 

KARY,  Yakima 

KM  PS,  Seattle 

KYCW,  Seattle 

KIMA,  Yakima 

KBBO,  Yakima 

KMTE,  Seattle 

KXLY,  Spokane 

KING,  Seattle 

KBKS,  Seattle 

KNFR,  Spokane 

KZZU,  Spokane 

KLEW,  Pasco 

KBSG,  Seattle 

KOMO,  Seanle 

KNDO,  Yakima 

KFFM,  Yakima 

KPLZ,  Seattle 

OUTDOOR 

KNDU,  Kennewick 

KGHO-AM,  Olympia 

KRSE,  Yakima 

AK  Media 

KOMO,  Seattle 

KONG,  Seattle 

KING  EM,  Seattle 

KISC,  Spokane 

KR'OC'M,  Bellevue 

KSRB,  Bellevue 
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It  wasn't  so  long  ago  that 
newspaper  stocks  were 
lagging.  That,  however, 
has  been  changing  in  the 
past  year.  Last  week's  America 
Online-Time  Warner  merger 
was  the  latest  ka-ching.  Amid 
the  Wall  Street  euphoria,  stock 
prices  of  many  established  pub¬ 
lishing  companies  jumped. 

Some  CEOs  quickly  claimed 
vindication. 

"The  fact  that  AOL  is  will¬ 
ing  to  pay  a  40'7r  premium  for 
Time  Warner  reinforces  once  again 
the  value  of  content."  Knight 
Ridder  Chairman/CEO  P.  Anthony 
Ridder  said  in  a  statement. 

Knight  Ridder.  the  nation's  No. 
2  newspaper  chain  in  terms  of 
daily  circulation,  saw  its  stock  rise 
nearly  on  Jan.  10.  when  it  was 


reported  that  AOL  would  pay  $156 
billion  in  stock  for  Time  Warner  in 
the  biggest  merger  ever. 

Elsewhere,  the  New  York  Times 
Co.  share  price  climbed  49c  to  $48 
on  the  news;  the  Washington  Post 
Co.  rose  more  than  49c  to  $57 1 ;  and 
the  Tribune  Co.  —  which  co-owns  a 
string  of  Web  sites  with  AOL  and 


owns  259c  of  Time  Warner’s 
WB  Network  —  grew  3.6% 
to  $53.90. 

Analysts  shared  Ridder’s 
view.  The  purchase  of  an 
old-guard  content  provider 
by  a  new-media  upstart 
"shows  content  is  very 
important,"  said  Steven 
Barlow  of  Credit  Suisse 
First  Boston. 

The  merger  will  speed 
the  movement  of  broadband 
technology  to  households,  which 
has  "dramatic  strategic  implica¬ 
tions"  for  publishing  companies, 
according  to  PaineWebber's  Le- 
land  Westerfield. 

For  one.  he  sees  newspapers 
partnering  with  the  merged  compa¬ 
ny  to  provide  news  content  for  the 
Web.  "When  broadband  needs  to 


At  Thirty 

Getting  It  Right: 

About  court  access  38 


Eric  Wolferman,  System 
Integrators  Inc.:  Page  37 


Chronicle  of  a  wild,  wild  week 


While  the  U.S.  Justice  De¬ 
partment  continues  to 
review  the  pending  sale 
of  the  Scm  Francisco  Chronicle  to 
the  owner  of  its  crosstown  rival,  the 
San  Francisco  Examiner,  efforts  last 
week  to  ensure  a  two-paper  city 
ranged  from  the  filing  of  a  federal 
lawsuit  blocking  the  deal  to  a  call 
for  investors  to  buy  the  Examiner 
and  keep  both  papers  alive. 

The  actions  arc  the  latest  in  the 
battle  over  plans  by  New  York-based 
Hearst  Corp..  owner  of  the  af- 
temcxrn  Examiner,  to  buy  the  morn¬ 
ing  Chronicle  for  a  reported  $660 
million  from  Chronicle  Publishing 


Co.  Hearst  officials  announced  in 
August  that  they  would  buy  the 
Chronicle  and  close  the  Examiner  if 
no  buyer  could  be  found  for  the 
smaller  paper.  Since  the  papers  op¬ 
erate  under  a  joint  operating  agree¬ 
ment.  any  closure  or  sale  must  be 
approved  by  the  Justice  Department 
and  Attorney  General  Janet  Reno. 

Over  a  span  of  four  days  last 
week,  San  Franciscans  witnessed  a 
call  by  Mayor  Willie  Brown  for 
investors  to  come  forward,  buy  the 
Examiner,  and  keep  it  going;  a  reso¬ 
lution  by  the  city  Board  of  Super¬ 
visors  urging  the  city  attorney  to 
consider  litigation  against  Hearst  to 


block  the  sale;  and  the  filing  of  a 
federal  lawsuit  by  longtime  political 
consultant  Clint  Reilly  against 
Hearst  and  Chronicle  Publishing. 

All  three  actions  are  the  latest  in 
a  grass-roots  effort  to  head  off  a  sale 
or  potential  closure  by  those  who 
fear  a  newspaper  monopoly  would 
drive  up  advertising  rates,  reduce 
journalistic  quality,  and  put  hun¬ 
dreds  of  employees  out  of  work. 
"There  is  a  popular  sentiment  that 
we  want  to  keep  San  Francisco  a 
two-newspaper  town.”  said  Board 
of  Supervisors  President  Tom 
Ammiano.  sponsor  of  the  board  res¬ 
olution.  —  Joe  Strupp 


4  EDITOR  &  PUBLISHER  JANUARY  17.  2000 


www.mediainfo.com 


J 

I 


I 

With  apologies  to  Mel  Brooks,  it’s  good  to  be  the  boss!  Y2K  concerns  may  have  caused  almost 
5  million  extra  Americans  to  work  over  New  Year’s  Eve  (International  Data  Corp.),  but  only  29% 
of  CEOs  of  major  firms  planned  to  even  visit  their  offices  New  Year’s  Day  (Christian  &  Timbers). 


newspaper  stocks 

UNDERSCORES  VITAL  IMPORTANCE  OF  CONTENT  BY  LUCIA  MOSES 


be  marketed,  all  of  a  sudden  local 
becomes  valuable.”  he  said.  "Who 
else  but  the  newspapers  represent 
firmly  established  local  content? 

The  merger  led  to  wild  specula¬ 
tion  about  which  old-media  com¬ 
pany  would  be  next  to  merge  with 
which  new-media  company. 

Among  newspapers,  a  likely 
merger  candidate  would  be  a  big 
company  without  a  lot  of  stock  tied 
up  in  family  ownership.  Barlow 
said.  The  nation's  No.  I  publisher 
in  terms  of  circulation.  Gannett  Co. 
Inc.,  with  a  market  capitalization  of 
S21.7  billion,  fits  that  bill.  "If  you 
were  to  look  at  the  group.  Gannett 
has  the  largest  capitalization  and  a 
diverse  shareholders  group."  he 
said.  Gannett  wouldn't  comment. 

Analysts  don't  predict  the  mer¬ 
ger  to  alter  newspaper  companies' 
strategies,  which  has  been  to  cre¬ 
ate  or  buy  online  holdings  to  pro¬ 
tect  their  readership  and  adver¬ 
tising  bases  in  the  face  of  the 


I  think  the  fear 
factor  of  some 
investors  may 
be  mitigated  a 
iittie  bit. 

—  Steven  Barlow 
Credit  Suisse  First  Boston 


explosive  growth  of  the  Internet. 

Knight  Bidder  is  one  of  the 
industry's  leaders  in  this  area,  with 
its  plans  to  create  a  national  net¬ 
work  of  regional  Internet  hubs  that 
will  exploit  its  editorial  content. 

Bidder  —  who.  like  several  of 
his  peers,  gripes  that  Wall  Street 
isn't  giving  his  company  full 
credit  —  hopes  the  AOL-Time 
Warner  deal  will  translate  into  a 
rise  in  Knight  Bidder's  valuation. 


After  a  period  when  their  stay¬ 
ing  power  was  questioned,  news¬ 
papers  are  getting  recognition  for 
their  online  activities  —  and  the 
value  of  well-known  newspaper 
brands.  Dow  Jones  &  Co.  Inc. 
demonstrated  that  value  when  it 
decided  to  charge  for  its  Wall 
Street  Journal  Interactive  Edition, 
which  now  has  more  than  350.000 
subscribers.  In  December,  newspa¬ 
per  stocks  went  up  after  their  exec¬ 
utives  pledged  to  spend  big  in  2000 
to  develop  their  online  presence.  "I 
think  the  fear  factor  of  some 
investors  may  be  mitigated  a  little 
bit."  Barlow  said. 

Still,  as  conventional  wisdom 
keeps  changing,  the  AOL-Time 
Warner  merger's  full  impact  re¬ 
mains  unknown.  "This  is  a  whole 
new  world  now."  said  Edward  J. 
Atorino  of  investment  bank 
Wasserstein  Perella  Securities 
Inc.,  "but  1  don't  think  anybody 
has  any  clue  what  it  means  yet."  ■ 


USPS  offends  one  and  all  on  rates 


For  newspapers  ranging 
from  the  largest  metro 
dailies  to  the  smallest 
rural  weeklies,  the  latest 
rate  proposal  from  the  U.S.  Postal 
Service  (USPS)  is  an  equal-oppor¬ 
tunity  offender. 

Small  papers  are  outraged  that 
the  USPS  is  proposing  an  8%  to 
10%  increase  of  its  so-called  in¬ 
county  rate,  which  has  been  the 
most  economical  rate  for  communi¬ 


ty  papers  that  distribute  by  mail. 
The  rate  is  restricted  to  papers  with 
circulations  under  lO.(XX)  or  that 
circulate  almost  exclusively  in  one 
county.  Large  papers  are  also  upset 
about  the  mailing  rate  increases 
they  face,  which  could  be  as  high  as 
15%.  But  it's  not  the  increases  that 
most  anger  metro  dailies  —  it's  the 
decreases  proposed  for  some  rate 
classes  used  by  their  biggest  ad 
competitors,  direct  mailers. 


"When  you  see  double-digit 
increases  for  other  classes  of  mail, 
and  the  first-class  rate  going  up. 
and  then  there's  this  proposed 
decrease  for  megamailers  —  that 
always  catches  your  eye.  and  you 
wonder  if  the  USPS  is  favoring  our 
advertising  mailer  competitors.” 
said  Newspaper  Association  of 
America  (NAA)  President  and 
CEO  John  F.  Sturm. 

In  the  complex  rate  proposal. 


briefs 

Parade  exec  has 
a  heavenly  body 

Walter  Anderson  puts 
out  a  magazine  every  week 
and  orbits  the  sun  every 
three  years. 

An  asteroid  has  been 
renamed  “(8021 )  Walter”  in 
honor  of  the  Parade  editor, 
who  will  become  chairman, 
CEO,  and  publisher  of  the 
publication  March  1 . 

The  celestial  rock  was 
discovered  in  1990  by 
Parade  Science  Editor 
David  Levy  and  astronomer 
Carolyn  Shoemaker.  Its 
new  name  was  approved 
by  the  International 
Astronomical  Union. 

Arxterson’s  reaction? 
“Far  out,”  he  said,  before 
adding  seriously;  “This  truly 
is  a  special  honor,  which  I 
accept  on  behalf  of  Parade 
and  its  efforts  over  the  past 
few  years  in  advancing  the 
cause  of  science,  including 
astronomy.” 

Now  there’s  space  for 
space  in  both  Anderson’s 
magazine  and  resume. 

—  Dave  Astor 

Daily  Oklahoman: 
Tiner  out  as  editor 

Stan  Tiner,  the  former 
Mobile  (A\a.)  Register  edi¬ 
tor  who  took  over  as  execu¬ 
tive  editor  at  The  Daily 
Oklahoman  in  Oklahoma 
City  just  eight  months  ago, 
left  the  post  Jan.  10  without 
explanation. 

Tiner,  who  oversaw  the 
redesign  of  the  300,(XX3- 
daily-circulation  paper  and 
was  credited  by  local 
observers  with  moving  it 
fonward,  would  not  com¬ 
ment  on  his  departure,  but 
said  he  had  no  future  plans 
and  left  without  a  new  job. 

A  short  statement  pub¬ 
lished  in  the  newspaper’s 
Jan.  10  said  only  that  Tiner 
would  be  replaced  by  Sue 
Hale,  a  veteran  editor. 
Neither  Hale  nor  Publisher 
Edward  L.  Gaylord  returned 
calls  seeking  comment. 

—  Joe  Strupp 
Continued  on  Page  1 1 
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which  schedules  increases  for  most  types  of 
direct-mail  ad  pieces,  the  rate  is  cut  for  some  of 
the  heaviest  mail  advertising  pieces. 

"Once  again,  the  Postal  Service  is  expecting 
others  to  pay  more  so  advertising  megamailers 
can  drop  heavier  loads  on  consumers  at  lower 
rates.”  Sturm  said,  adding  that  NAA  will  chal¬ 
lenge  the  proposal  when  it  comes  before  the 
rate-setting  Postal  Rate  Commission  (PRC). 

At  the  National  Newspaper  Association 
(NNA),  which,  unlike  NAA.  represents  mostly 
smaller  dailies  and  weeklies,  the  DSPS  pro¬ 
posal  is  equally  unpopular.  "We  fail  to  see  a 
justification  for  [the  in-county]  increase.”  NNA 
Executive  Vice  President  and  CEO  Kenneth  B. 
Allen  said.  "We're  very  concerned  for  the  com¬ 
munity  newspaper,  which  is  facing  this 
increase  at  a  time  when  delivery  service  con¬ 
tinues  to  be  a  problem.  We're  being  charged 
more,  and  we're  getting  worse  service.” 

Community  papers  are  also  worried  that  the 
USPS  continues  to  dismiss  in-county  mailing 
as  a  dying  service,  claiming  its  use  has 
declined  by  as  much  as  30%  in  recent  years  — 
even  though  a  recent  NNA  study  shows  that 
community  papers  are  actually  becoming 
increasingly  reliant  on  the  serv  ice. 

The  USPS'  proposed  rate  hikes  likely  will 
face  PRC  decisions  by  late  2000  and  go  into 
effect  in  early  2001 .  —  Mark  Fitzgerald 


LA.  Timesi’  Parks  prc 

NEWSROOM  STAFF  APPLAUDS  APPOINTMENT  OF  LEO  WOLINSK 


As  a  reporter,  Los 
Angeles  Times  Editor 
Michael  Parks  won 
the  Pulitzer  Prize, 
Journalism’s  top  honor,  but,  as  a 
manager,  he  hasn't  won  many 
popularity  contests.  Some  find 
him  unapproachable  at  the  least, 
and  his  credibility  took  a  major 
blow  for  doing  too  little,  by  his 
own  admission,  to  stop  the 
paper's  ill-fated  secret  profit-shar¬ 
ing  deal  with  the  Staples  Center 
sports  arena  in  October. 

Publisher  Kathryn  M.  Downing,  who  had 
no  previous  newspaper  publishing  experi¬ 
ence  before  being  named  to  her  current  posi¬ 
tion  in  mid- 1999,  apologized  late  last  year 
for  breaking  a  cardinal  rule  of  journalism  by 
hiding  the  paper's  financial  relationship  with 
a  news  subject,  and  ordered  safeguards  to 
protect  the  paper's  credibility.  Then,  it  was 
Parks’  turn  to  make  amends.  On  Jan.  7,  he 
made  a  long-awaited  apology  to  his  gathered 
news  staff  for  his  handling  of  the  profit-shar¬ 


ing  arrangement  and  said  he 
had  considered  quitting. 

Instead,  he  handed  over 
day-to-day  operations  to  Leo 
Wolinsky,  a  popular  managing 
editor  who  has  criticized  the 
Staples  Center  deal  and  the 
paper's  bottom-line  mentality. 
Parks  also  appointed  an  editor 
to  carry  out  newly  created 
ethics  guidelines  governing 
interactions  between  the  news 
and  business  sides.  Ardith 
Hilliard,  editor  of  the  San  Fernando  Valley 
edition,  was  named  associate  editor,  a  newly 
established  position. 

The  announcement  and  apology  prompted 
applause  and  relief  among  staffers.  “Leo's 
a  very  popular  choice,”  said  David  Shaw, 
the  paper's  media  critic.  "It  would’ve  been 
easy  for  [Parks]  to  have  stonewalled  and 
really  been  defensive  and  hostile.  I  think 
people  were  impressed  that  he  took  some 
of  the  blame.” 

In  making  the  changes.  Parks  recognized 


Leo  Wolinsky 


NLGJA  victimized  in  case  of  mistal 

SIMiLAR  URL  LEADS  WOULD-BE  VISITORS  TO  NATIONAL  LESBIAN  AND  GAY  JOURNALISTS  ASSOCIATION  3 


People  trying  to  reach  the  National 
Lesbian  and  Gay  Journalists  Asso¬ 
ciation  (NLGJA)  online  might 
understandably  type  in  http://www 
.nlgja.com.  But  that  address  takes  visitors  to 
a  pornography  site. 

The  Washington-based  organization’s 
Web  site  actually  can  be  found  at  http://www 
.nlgja.org. 

Now  the  group  is  trying  to  decide  what  to 
do  —  if  anything  —  about  the  similar  uni¬ 
form  resource  locator  (URL),  which  redi¬ 
rects  visitors  to  http://www.gayspycam.com, 
an  adult  entertainment  site. 

NLGJA’s  board,  headed  by  President 
Robert  Dodge,  found  that  the  site  is  registered 
at  Virginia-based  URL  administrator  Network 
Solutions  to  a  company  called  “New  Links  for 
Guys  to  Jack  At,”  which  forms  an  identical 

6  EPITQP  >  P'JBUSHEH  .  .. _ _ 


We  are  going  to 
pursue  every  legal 
remedy  we  have ... 

—  Robert  Dodge 
NLGJA  president 


acronym  —  NLGJA.  The  contact  listed  for  the 
company  is  Harold  A.  Meyer  III. 

Rose  Arce,  NLGJA's  vice  president  for 
broadcast,  contacted  Meyer  in  December  to 
find  out  more  about  the  company.  She  believes  i 
Meyer  was  well  aware  that  the  acronym  | 
NLGJA  represented  the  journalists'  organiza-  i 
tion  before  he  registered  the  “.com”  URL.  “He 


didn't  name  a  price,  but  he  did  request  com¬ 
pensation  for  removing  the  site,  and  he  had 
seen  the  [real]  NLGJA  Web  page.”  Arce  said. 

"1  think  he's  just  trying  to  extort  a  few  bucks.” 

“I  am  not  a  cybersquatter.”  said  Meyer, 
who  described  his  job  as  a  traffic  manager  for 
adult  entertainment  sites.  “1  don't  knowingly 
squat  on  URL  addresses.  I  have  no  ill  will 
towards  the  National  Lesbian  and  Gay 
Journalists  Association.” 

When  asked  if  he  requested  some  type  of 
compensation  when  contacted  by  Arce, 
Meyer  replied,  “Probably.” 

Dodge  said  the  pornography  URL  is  hurting 
a  “legitimate,  professional  journalism  organi-  ^ 
zation.”  With  1,350  members,  the  nonprofit  jo 
NLGJA  seeks  to  foster  fair  and  accurate  cover-  ^ 
age  of  the  gay  and  lesbian  community,  he  said.  ^ 
One  of  NLGJA's  major  initiatives  has  been  2 
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THE  NEW  POSITION  OF  EXECUTIVE  EDITOR  BY  LUCIA  MOSES 


I  think  people  were 
impressed  that  he 
took  some ...  blame. 


—  David  Shaw 
L.A.  Times  media  critic 


a  sentiment  that  authority  had  been  too 
centralized,  said  Wolinsky,  who  becomes 
executive  editor,  also  a  new  position.  The 
new  arrangement  is  designed  to  give  Parks 
more  time  to  concentrate  on  such  things  as 
coverage  strategy  and  the  ongoing  redesign 
of  the  paper. 

"Clearly.  Staples  brought  all  these  issues 
to  the  forefront.”  Wolinsky  said.  “I  think  he 
just  sees  there  isn’t  enough  overall  responsi¬ 
bility  for  the  newsroom  invested  here.” 

Parks  declined  through  an  LA.  Times 
spokesman  to  comment  for  this  story. 

The  newsroom  staff  cheered  when 


n  identity 

0  PORN  PAGE  BY  KARiM  MOSTAFA 


"domestic  partnership”  benefits  for  gay  Jour¬ 
nalists.  "We  are  going  to  pursue  every  legal 
remedy  we  have  to  see  that  these  people  stop 
infringing  on  our  good  name,”  Dodge  said. 

Sally  Abel,  chair  of  the  trademark  group 
and  legal  partner  at  Fenwick  &  West  LLP  in 
Palo  Alto,  Calif.,  said  there  are  two  courses 
of  action  available  to  NLGJA.  If  they  have  a 
trademark  on  the  acronym,  they  can  file  a 
complaint  with  the  Internet  Corp.  for 
Assigned  Names  and  Numbers  (ICANN) 
under  the  organization’s  Uniform  Dispute 
Resolution  Policy  (UDRP).  Created  in 
October,  the  UDRP  allows  groups  that  allege 
cybersquatting  on  their  URLs  to  submit  their 
cases  to  a  panel  of  neutral  experts  who  deter¬ 
mine  whether  or  not  the  domain-holder  is 
acting  in  bad  faith. 

However,  a  spokeswoman  at  the  U.S. 
www.mediainfo.com 


Wolinsky  proclaimed  that  the  LA.  Times 
wasn’t  about  the  bottom  line,  but  about 
journalism.  Wolinsky,  who  created  the  new 
ethics  guidelines,  said  he  won’t  hesitate  in 
his  new  role  to  speak  up  when  he  believes 
the  paper’s  integrity  is  at  risk.  “I’m  going  to 
bring  things  to  her  [Downing]  that  need  to 
be  corrected.” 

Parks’  show  of  contrition  and  reorganiza¬ 
tion  shows  he’s  open  to  change,  but  won’t 
make  other  concerns,  such  as  a  shrinking 
staff  and  news  hole,  go  away. 

Some  believe  it  was  only  a  matter  of  time 
before  something  like  the  Staples  Center 
fiasco  happened,  since  Mark  H.  Willes, 
chairman  and  CEO  of  LA.  Times  parent 
Times  Mirror  and  a  former  banker  and  cere¬ 
al  marketer,  announced  he  would  break 
down  the  traditional  wall  separating  the  edi¬ 
torial  and  business  sides. 

Said  Shaw:  “Making  a  few  personnel 
changes  doesn’t  solve  those  problems.  It 
doesn’t  change  the  fact  that  we  have  a 
chairman  and  publisher  inexperienced  in 
journalism.”  ■ 
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Patent  &  Trademark  Office  said  there  current¬ 
ly  isn’t  a  trademark  registered  for  NLGJA. 

The  other  option  is  litigation,  Abel  said. 
NLGJA  would  have  to  resort  to  the  Trade¬ 
mark  Cyberpiracy  Prevention  Act,  passed  by 
Congress  in  November  1999,  which  provides 
a  statute  for  determining  intent  to  tarnish  a 
name  by  diverting  traffic  to  a  similar  URL. 
As  a  nonprofit  organization,  NLGJA  might 
be  able  to  find  an  attorney  to  take  its  case  pro 
bono,  Abel  .said. 

Dodge  confirmed  that  the  group  is  consider¬ 
ing  legal  action,  but  would  not  elaborate.  ■ 
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When  you  or  your  readers  want  home 
improvement  tips,  where  do  you  turn? 

On  the  House,  an  Associated  Press 
weekly  column  by  home  improvement 
experts  James  and  Morris  Carey,  gives 
readers  advice  on  all  aspects  of  home 
upkeep.  The  Carey  Brothers  are  licensed 
contractors  and  experts  on  home  build¬ 
ing,  renovation  and  repair. 

Each  column  also  features  graphics 
to  illustrate  such  topics  as 

•  Repairing  a  Doorbell 

•  Remodeling  a  Kitchen 

•  Ventilating  Your  Bathroom 

•  Replacing  a  Faucet  Valve  Washer 

Newspapers  have  been  sharing 
On  the  House  with  readers  for  years. 

Starting  in  January,  On  the  House 
is  available  FREE  to  AP  members. 

For  more  information,  e-mail 
info(a  ap.org  or  fax  Norm  Goldstein 
at  212  621-1567. 

More  content.  More  value. 

This  is  AP  2000. 


Associated  Press 

■  www.ap.org 
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‘Naming  names’  issue 
a  controversiai  Item 
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Judge  lifts  £ag  order 

*2^*’  v>t  II,. 


BUT  PAPER  WINS  COURT  FIGHT  OVER  IDENTIFICATION 
OF  JUVENILE  MURDER  SUSPECTS  BY  JOE  STRUPP 


In  a  ruling  that  could  bolster  the  right  of 
newspapers  to  name  juvenile  suspects, 
a  South  Carolina  judge  lifted  his  own 
gag  order  that  had  sought  to  keep  The 
Item  of  Sumter.  S.C..  from  identifying  two 
teens  charged  in  a  murder/robbery. 

Judge  R.  Wright  Turbeville  of  Sumter 
County  Family  Court  removed  Jan.  6  the 
restraint  that  had  barred  the  newspaper  from 
publishing  the  names  of  two  teens  charged  in 
the  Dec.  20.  1999.  shooting  of  Ella  Mae 
Prioleau.  54.  and  Perry  Lloyd.  56.  The  shoot¬ 
ing  resulted  in  the  death  of  Prioleau  and  the 
wounding  of  Lloyd. 

Suspects  Jermaine  Harris.  15.  and  Parrish 
McLeod.  1 3,  are  charged  with  murder,  armed 
robbery,  and  assault  and  battery  with  intent  to 
kill  for  their  alleged  part  in  the  shooting.  The 
Item,  with  20.000  daily  circulation,  first  pub¬ 
lished  the  suspects’  names  Dec.  23  after  the 
Sumter  County  Sheriff's  Office  provided 
them  in  two  press  releases. 

Defense  attorneys  Michael  Jordan  and 
James  Babb  requested  the  gag  order,  which 


Turbeville  issued  Dec.  30.  But  The  Item 
ignored  the  order,  publishing  the  names  four 
more  times. 

"The  sheriff's  department  gave  the  names 
in  the  form  of  a  news  release  that  was  freely 
given,  so  we  printed  them,”  said  Hubert 
Osteen.  The  Item's  publisher.  "We  felt  it 
was  proper." 

But  Babb  and  Jordan  protested,  citing  a 
South  Carolina  law  that  bars  newspapers 
from  publishing  the  identity  of  juveniles.  "It 
brings  a  heck  of  a  lot  more  publicity  [to  the 
suspects],”  Babb  said. 

Turbeville  eventually  ordered  the  newspa¬ 
per  to  appear  in  court  and  show  cause  why  it 
should  not  be  held  in  contempt  of  court. 
During  the  Jan.  6  hearing,  attorney  Jay 
Bender,  representing  The  Item,  argued  that 
the  South  Carolina  law  barring  the  publica¬ 
tion  of  juvenile  names  had  been  ruled  uncon¬ 
stitutional. 

Bender  also  pointed  out  that  the  names 
had  been  obtained  lawfully  from  the  sheriff’s 
department.  “The  gag  order  never  should 


have  been  imposed  in  the  first  place.”  he 
said. 


Turbeville  ruled  that  the  state  law  could  not 
be  applied  in  this  case  because  the  names 
were  freely  given  by  the  sheriff’s  department. 
“The  United  States  Constitution  does  not 
allow  me  to  forbid  [The  Item]  from  further 
publishing  the  names  of  the  juveniles.”  the 
judge  said  during  the  hearing. 

Babb  said  he  had  appealed  the  ruling  to  the 
state  Supreme  Court. 

Bender  called  the  judge’s  action  a  positive 
move  for  newspaper  rights  and  public  disclo¬ 
sure  in  the  future.  ■ 


ANG  Newspapers  to  keep  Milpitas  Postei 


One  of  California’s  most  revered 
newspaper  publishers  has  retired 
and  sold  his  paper  to  one  of  the 
state’s  fastest-growing  —  and  | 
notorious  —  newspaper  chains. 

Mort  Levine,  who.  with  his  wife  Elaine.  I 
founded  the  weekly  Milpitas  Post  in  1954.  ' 
has  sold  the  1 8,50{)-circulation  paper  and  two 
smaller  sister  publications  to  ANG  News-  i 
papers  for  an  undisclosed  price.  ANG,  a  sub¬ 
sidiary  of  William  Dean  Singleton’s  Denver- 
based  MediaNews  Group  Inc.,  publishes  18 
daily  and  weekly  San  Francisco  Bay  Area 
papers,  including  The  Oakland  Tribune  and 
The  Daily  Review  in  Hayward. 

Levine.  72.  a  past  president  of  the  California  j 
Newspaper  Publishers  Association,  agreed  to 
sell  his  Santa  Clara  County  paper  after  being 


approached  by  ANG  President  Scott  McKib- 
ben.  a  CNPA  board  member,  at  CNPA  func¬ 
tions.  Levine  OK’d  the  deal  with  ANG,  which 
was  negotiated  over  several  months,  after 
being  assured  the  paper  would  not  be  gutted 
or  changed  in  any  significant  way. 

"I  had  reached  a  point  where  younger  peo¬ 
ple  ought  to  be  in  charge  of  the  operation.  If 
it  was  going  to  go  to  the  next  level,  it  needed 
more  energy  and  drive  than  1  was  prepared  to  I 
offer,”  Levine  said.  “I  didn’t  have  any  family  i 
members  coming  along  to  take  over  or  any-  ! 
thing  like  that.” 

As  for  selling  to  ANG,  a  company  known  | 
for  its  strict  attention  to  the  bottom  line, 
Levine  is  philosophical.  "There’s  no  question 
the  family-owned  papers  are  kind  of  an  ; 
endangered  species,”  he  said.  “What  clinched  ; 


the  thing  for  me  was  that  Scott  is  bent  on  see¬ 
ing  this  operation  run  autonomously  by  the 
Post  people  and  creating  a  stand-alone  situa¬ 
tion  which  will  integrate  it  into  the  local  enti¬ 
ty.  but  nonetheless  retain  its  local  character. 

McKibben  said  the  Post's  high  profile  in 
Milpitas  made  it  an  attractive  partner  for  the 
neighboring  ANG-owned  daily  in  Fremont, 
The  Argus,  which  was  not  always  successful 
attracting  advertisers  in  Milpitas. 

"If  Hollywood  were  making  a  movie  about 
a  country  publisher  who  righted  some  incred¬ 
ible  wrong,”  said  Frank  Whittaker,  vice  presi¬ 
dent  of  operations  for  Sacramento-based 
.McClatchy  Co.,  parent  of  several  large 
dailies,  "then  they  would  have  to  cast  Mort 
Levine  in  the  starring  role.  He  has  incredibly 
strong  journalistic  values.”  —  Joel  Davis 
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Back-end  jobs  reduced 
at  Fidelity’s  Community 

11.5%  OF  1,300  JOBS  ELIMINATED  BY  LUCIA  MOSES 


Seeking  to  improve  its  efficiency  in 
the  wake  of  rapid  growth.  Needham. 
Mass.-based  Community  Newspa¬ 
per  Co.  cut  11.5%  of  its  full-time 
positions  last  week. 

The  Fidelity  Inves- 
tments-owned  company, 
with  more  than  1(X)  local 
papers  in  ea:.tem  Mass¬ 
achusetts,  Irid  off  73 
employees  and  eliminated 
47  open  positions  among 
its  full-time  staff  of  1 ,300. 

Most  of  those  cut 
worked  in  back-end  oper¬ 
ations  such  as  finance, 
human  re.sources,  sys¬ 
tems.  and  production,  and 
will  be  eligible  to  apply 
for  some  55  openings  in  the  company. 
Another  30  pagination  and  ad  production 
jobs  will  be  cut  by  June  1. 

An  editor  at  one  of  the  papers  said  the  lay¬ 
offs  won't  hurt  that  paper's  ability  to  cover  its 
community.  "We're  Just  as  good  as  we  were 
before,"  the  editor  said. 

The  company  also  announced  it  would 
close  its  Marshfield  printing  plant  and  transfer 
25  of  its  papers  to  its  two  remaining,  more 
modem,  plants  in  Auburn  and  Framingham. 


completing  a  long-term  plan  to  go  from  five 
plants  to  two. 

The  decisions  were  designed  to  get  rid  of 
redundancies  resulting  from  30  acquisitions 
over  the  company's  10- 
year  history,  including 
two  major  ones  in  1995, 
and  improve  profitabili¬ 
ty.  The  company  wasn't 
under  pressure  from 
Fidelity  to  improve  mar¬ 
gins,  CNC  President 
Kirk  Davis  said. 

Davis  said  the  com¬ 
pany  is  profitable,  but 
wouldn't  give  details. 
The  chain  anticipates 
annual  revenues  of 
$110  million  in  2000,  a 
5%  to  6%  increase  over  this  year. 

The  group  plans  to  expand,  not  sell,  Davis 
said,  refuting  perennial  rumors  that  the  com¬ 
pany  is  for  sale.  In  fact,  the  company  bid  last 
year  on  the  Worcester,  M'dss.,Telegnmi  & 
Gazette,  which  was  sold  to  the  New  York 
Times  Co.  for  $295  million. 

In  other  efficiency-  and  growth-driven 
moves,  CNC  recently  closed  a  few  of  its 
bureaus  and  switched  its  tabloids  to  the 
broadsheet  format.  ■ 


What  we  were  very 
careful  to  do  was 
preserve  all  our  feet 
on  the  street ... 

—  Kirk  Davis,  president 
Community  Newspaper  Co. 


Mum’s  the  word  at  Miami  airport 


Employees  of  Miami  International 
Airport  were  ordered  not  to  talk  to 
reporters  without  permission.  The 
Miami  Herald  reported.  The  direc¬ 
tive.  in  a  Dec.  28  memo  from  Aviation  Direc¬ 
tor  Gary  Dellapa.  followed  a  series  of  Herald 
stories  on  MIA  politics  as  well  as  continuing 
coverage  of  waste  and  corruption  at  the  airport. 

Dellapa's  memo  "reminded"  all  employees 
of  MIA’s  media  policy,  which  says  that  no 
one  should  talk  to  the  press  without  permis¬ 
sion  from  his  or  her  boss  or  the  airport's 
spokeswoman.  Dellapa  told  the  Herald  he 
wants  to  know  what  employees  are  telling 
reporters  not  so  he  can  intimidate  them  into 


silence,  but  to  ensure  that  "the  whole  story 
gets  told.”  But  one  MIA  employee  told  the 
newspaper  that  the  memo  had  been  taken  by 
employees  as  a  warning  to  keep  mum. 

Gregg  Leslie,  acting  executive  director  of 
the  Reporter's  Committee  for  Freedom  of  the 
Press,  said  memos  are  a  familiar  tactic  used 
by  government  officials  attempting  to  deal 
with  unfavorable  coverage:  “Usually  the  gov¬ 
ernment  says  that  it's  doing  this  just  to  make 
sure  no  inaccurate  information  gets  out,  but  it 
always  seems  to  be  that  they  make  sure  they 
get  their  story  —  in  the  light  most  favorable 
to  them  —  out.  ...  And  it's  not  good  for  pub¬ 
lic  accountability.”  —  Ellen  Liburt 


calendar 
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JANUARY 

23- 28  “SuperConference  2000,”  NAA 
Fifth  Annual  Newspaper  Operations 
Conference,  Newspaper  Association  of 
America,  Fontainebleau  Hilton,  Miami 
Beach,  Fla. 

27-31  PPA  2000  Annual  Conference, 
Parenting  Publications  of  America, 
Grosvenor  Resort,  Orlando,  Fla. 

FEBRUARY 

3-5  ICC  2000,  Intercultural 
Communications  Conference,  University  of 
Miami  School  of  Communications, 

University  of  Miami,  Coral  Gables,  Fla. 

9-12  E&P’s  11th  Annual  Interactive 
Newspapers  Conference  and  Trade  Show, 
Editor  &  Publisher,  Hyatt  Regency  New 
Orleans/Ernest  N.  Morial  Convention  Center, 
New  Orleans 

24- 25  The  2000  Newspaper  Advertising 
Conference  and  Expo:  Building  Customer 
Relationships,  World  Association  of 
Newspapers,  Centro  Affari,  Florence,  Italy 

24-25  AAF  “25  Most  Promising  Minority 
Students,”  American  Advertising  Federation, 
Waldorf-Astoria,  New  York 

MARCH 

1-3  AAAA  Media  Conference,  American 
Association  of  Advertising  Agencies, 
Disney’s  Contemporary  Resort, 

Orlando,  Fla. 

8-11  SNA  Spring  Publishers  Conference, 
Suburban  Newspapers  of  America,  Westin 
Resort,  Maui,  Hawaii 


9-11  Northern  Shortcourse,  National  Press 
Photographers  Association/Society  of 
Professional  Photographers,  Buffalo,  N.Y. 

12-15  lAPA  Mid-Year  Meeting,  Inter 
American  Press  Association,  Fiesta 
Americana  Coral  Beach,  Cancun,  Mexico 


16- 18  IFPA  Spring  Conference, 
Independent  Free  Papers  of  America, 
KonKai  Continental  Plaza  Resort,  San  Diego 

17- 20  National  College  Media  Spring 
Convention,  College  Media 
Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 

APRIL 

4-7  NIE  (Newspapers  In  Education)  2000 
Conference,  Newspaper  Association  of 
America  Foundation,  TBA,  New  York 

Note;  To  list  events,  please  fax  to  Calendar  Editor 
at  (212)  691-7287, 

Additional  information  about  these 
and  future  events  can  be  found  at 
http://vvww.mediainfo.com/ephome/ 
events/eventshtm/calendar2k.htm 
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QUOTE  OF  THE  WEEK 


‘Burned’  by 
newspapers 
twice 


John  Rocker  is  a  famous  relief  pitcher  with  the 
Atlanta  Braves.  Jim  Councill  is  mayor  of  the  obscure 
Virginia  city  of  Franklin,  population  8.()()().  But 
thanks  to  a  couple  of  ill-chosen  remarks.  Councill 
last  week  found  himself  uncomfortably  in  the  same 
kind  of  media  spotlight  Rocker  attracted  after  insult¬ 
ing  gays,  minorities.  New  Yorkers,  and  the  purple¬ 
haired  in  a  Sports  Ulustrcited  article. 

For  Councill.  it  all  started  with  a  Dec.  25 
Washington  Post  article  by  Steven  Ginsberg  that  dis¬ 
cussed  supposed  racial  tensions  as  Franklin  contin¬ 
ues  the  massive  cleanup  from  last  September's 
fJurricane  Floyd. 

Ginsberg  quoted  Councill.  who  is  white,  as  saying. 
*‘lt's  not  that  we  don't  like  to  live  next  to  the  blacks,  it's 
just  that  people  don't  like  to  see  the  Junk  in  the  yards." 

Black  residents  were  appalled,  and  at  a  heated 
City  Council  meeting  Jan.  10.  Councill  said  he  had 
been  "misquoted  and  misrepresented."  (Ginsberg  did 
not  return  a  phone  message  requesting  comment.) 

Councill  noted  he  was  up  for  re-election  in  May 
and.  according  to  an  account  by  the  Richmond  Times- 
Dispatch's  Bill  Geroux.  told  the  overflow  audience.  "I 
would  never  have  said  anything  so  stupid  or  divisive." 


Franklin,  Va.,  Mayor 

Jim  “Don’t  Quote  Me”  Councill 

But  Geroux  quoted  another  remark  Councill  made 
not  to  the  crowd,  but  to  the  reporter.  Talking  about 
Ginsberg.  Councill  said.  "Fle's  Jewish.  He  doesn't 
care  about  Christmas,  and  he  ruined  a  lot  of  people's 
Christmases  in  Franklin." 

By  the  next  morning,  the  regional  Anti-Defamation 
League  of  B'nai  B'rith  (ADL)  had  fired  off  a  protest 
letter  for  the  "blatantly  insensitive  and  offensive" 
remarks.  Councill  acknowledged  making  the  remark 
and  quickly  apologized  in  a  phone  call  to  the  group, 
said  ADL  Associate  Director  Brittanie  Zelkind  Werbel. 

"Reluctantly"  returning  an  E&P  phone  message. 
Councill  said  of  the  experience.  "I  have  developed  a 
tremendous  sense  of  distrust  —  overnight.  I've 
absolutely  been  burned  badly."  After  saying  that,  he 
insisted  he  did  not  want  to  be  quoted. 

"The  odd  thing  about  this."  said  Times-Dispatch 
writer  Geroux.  "is  that  we've  got  a  lot  of  crazy  guys 
down  here  who  say  the  wildest  things.  ...  But 
Council!  is  not  a  cracker.  He's  really  a  fairly  urbane 
fellow."  —  Mark  Fitzgerald 


WHEN  YOU’RE 
FIGHTING  THE  MAN 
AND  ALL  OF  A 
SUDDEN  YOU 
BECOME  THE  MAN 
...  IT’S  LIKE  YOU 
BECOME  WHAT 
YOU  NEVER 
WANTED  TO  BE. 

...  WE  REALLY 
THRIVE  ON  BEING 
INDEPENDENT. 

—  John  Fox, 
part-owner, 
Cincinnati  CityBeat 
(p.  12) 


No  debate:  St.  Pete’s  out 

To  paraphrase  another  famous 
debate  loser.  Richard  M.  Nixon,  it 
looks  like  the  St.  Petersburg  (Fla.) 
Times  and  its  rival,  the  Tampa 
Tribune,  won't  have  a  presidential 
debate  to  kick  around  this  year. 

The  Tunes  campaigned  hard  to 
host  one  of  the  three  presidential 
debates,  suggesting  sites  in  St.  Pete 
—  and  Tampa.  That  irritated  the 
Tribune,  which  let  the  Commission 


on  Presidential  Debates  know  that 
it  didn't  want  to  get  shut  out  of 
such  a  big  event  in  its  own  back¬ 
yard.  In  the  end.  the  commission 
named  St.  Petersburg  only  as  an 
"alternative"  site,  the  debate  equiv¬ 
alent  of  first  runner-up  in  the  Miss 
America  pageant. 

Did  the  Tribune's  protests  affect 
that  decision?  "No.  no.  no."  said 
commission  Executive  Director 
Janet  Brown.  ".As  1  [said]  at  the 


time,  it  was  very  generous  of  them 
to  express  interest  in  participating." 

Nyah,  nyah,  Gnassingbe! 

Quick  quiz:  Considering  that  the 
sub-Saharan  African  nation  of 
Togo  has  a  gross  domestic  product 
of  just  S 1 .670  per  capita,  according 
to  the  CIA's  1999  "World  Fact- 
book"  —  it's  S3 1 .5(K)  in  the  United 
States  —  how  much  is  the  fine 
journalists  face  for  insulting 


Gnassingbe  Eyadema.  the  presi¬ 
dent  since  1967? 

Final  answer:  S3I0.(XX).  Jour¬ 
nalists  also  could  spend  six  months  ^ 
in  jail  under  the  repressive  press  g 
law  adopted  this  month,  according  ^ 
to  Paris-based  Reporters  Without  | 
Borders.  Free-press  advocates  had  § 
cheered  two  years  ago  when  Togo  g 
eliminated  prison  terms  for  jour-  * 
nalistic  "crimes."  z 

—  Mark  Fitzgerald  ° 
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Continued  from  Page  5 

Who  you  calling 
a  crook,  Crookston? 

Calling  one  of  Crookston’s 
finest  a  crook  during  a  City 
Council  meeting  when  you 
lack  sufficient  evidence  may  be 
a  no-no.  But  what  about 
reporting  the  comments  in  the 
paper?  That’s  for  the  Minne¬ 
sota  Supreme  Court  to  decide. 

Police  Sgt.  Gerardo  Moreno 
filed  a  defamation  lawsuit 
against  Dennis  McDaniel,  who 
alleged  that  Moreno  sold  drugs 
“out  of  the  trunk  of  his  squad 
car.”  He  also  named  the 
Crookston  Daily  Times  in  the 
suit  for  reporting  the  comments. 

The  lawsuit  was  dismissed 
by  a  district  court,  only  to  be 
reinstated  by  the  Minnesota 
Court  of  Appeals,  which  ruled 
that  Moreno  could  sue  based 
on  “common  law  malice.”  The 
Minnesota  Supreme  Court 
began  considering  Jan.  4 
whether  a  reporter  has  the  right 
to  repeat  public  accusations 
without  knowing  the  state¬ 
ments  truthfulness. 

NWU  joins  fight 
to  save  Abu-Jamal 

The  National  Writers  Union 
(NWU)  has  joined  the  fight  to 
get  convicted  murderer  and 
journalist  Mumia  Abu-Jamal  a 
new  trial. 

The  NWU  joined  a  delega¬ 
tion  of  domestic  and  foreign 
trade  unions,  several  minority 
leaders,  and  parliamentary  rep¬ 
resentatives  of  other  countries  in 
calling  for  a  “new  and  fair  trial” 
for  Abu-Jamal,  who  was  sen¬ 
tenced  to  death  for  the  1981 
murder  of  Daniel  Faulkner,  a 
Philadelphia  police  officer. 

“As  writers,  we  are  appalled 
not  only  at  the  gross  injustice 
which  has  been  done  to  our 
respected  colleague,  but  at  the 
threat  which  this  case  of  ‘cen¬ 
sorship  by  execution’  represents 


to  the  freedom  of  speech  of 
every  American  writer,  and  to 
justice  and  democracy  in 
America,”  stated  NWU 
President  Jonathan  Tasini. 

Boulder  Planets 
publisher  arrested 

The  publisher  of  the  Boulder 
(Colo.)  Planet,  a  weekly  news¬ 
paper,  was  arrested  Jan.  6  on  a 
warrant  in  connection  with  a 
probation  violation,  Boulder’s 
Daily  Camera  reported. 

Gregory  Anthony  Todd.  34, 
was  taken  into  custody  after 
trying  to  get  his  impounded 
vehicle  from  the  Boulder 
Police  Department,  the 
Camera  reported.  After  a  rou¬ 
tine  check  turned  up  the  war¬ 
rant,  police  arrested  Todd. 

Todd  was  arrested  in  April 
1998  on  suspicion  of  third- 
degree  assault  against  a  girl¬ 
friend.  That  case  ended  with  a 
two-year  probation  sentence  after 
Todd  pleaded  guilty  to  hara.ss- 
ment.  He  was  released  on  bond 
after  his  most  recent  arrest  fol¬ 
lowing  a  Jan.  7  court  appearance. 

News  organizations 
urge  an  ‘open  court’ 

Eight  news  organizations  filed 
motions  urging  the  New  York 
state  judge  presiding  over  the 
Albany  trial  of  four  New  York 
City  police  officers  accused  of 
killing  an  unarmed  man  to  open 
all  hearings  and  court  papers  to 
the  press,  according  to  The 
Associated  Press. 

Eve  Burton,  a  lawyer  for  the 
New  York  Daily  News,  filed  a 
motion  Jan.  6  in  state  Supreme 
Court  on  behalf  of  the  Daily- 
News,  as  well  as  AP,  the  Albany 
Times  Union,  Newsday  on  Long 
Island,  the  New  York  Law 
Journal,  the  Nen’  York  Post,  The 
New  York  Times  and  Clear 
Channel  Communications  Inc. 

The  motion  asks  Justice 


Joseph  C.  Teresi  to  open  all 
future  meetings  and  court  doc¬ 
uments  to  news  organizations 
stemming  from  the  trial  of  the 
officers,  who  are  accused  of 
killing  West  African  immigrant 
Amadou  Diallo  outside  his 
Bronx  home  in  early  1999. 
Burton  made  the  request  after 
Teresi  held  a  four-hour  closed 
meeting  in  late  December  with 
lawyers  from  both  sides  and 
denied  a  press  request  for 
access  to  the  meeting. 

Editorial  endorsements 
OK’d  by  etbics  board 

The  Albuquerque.  N.M., 
Board  of  Ethics  dismissed  an 
ethics  complaint  against  the 
city’s  two  newspapers  earlier 
this  month,  ruling  that  the 
papers  did  not  have  to  report 
editorial  endorsements  as  cam¬ 
paign  contributions,  according 
to  The  Associated  Press. 

The  board  voted  unanimous¬ 
ly  Jan.  6  to  dismiss  the  com¬ 
plaints  alleging  that  the 
Albuquerque  Journal  and  The 
Albuquerque  Tribune  had  vio¬ 
lated  election  laws  by  endors¬ 
ing  candidates  and  ballot  mea¬ 
sures  without  reporting  them 
ads  campaign  contributions. 

William  J.  Kenna.  who  filed 
the  complaints,  argued  that  the 
endorsements  counted  as  polit¬ 
ical  contributions  and  should 
not  be  allowed.  But  Robert 
Tinnin,  chairman  of  the  ethics 
board,  said  the  endorsements 
were  not  campaign  contribu¬ 
tions  because  they  involved  no 
extra  money  or  time  spent 
beyond  the  papers’  usual  costs. 

In  SLA  fugitive  case: 

No  cameras  allowed 

Newspaper  heiress/kidnap 
victim/revolutionary  Patty 
Hearst  Shaw  is  the  impetus  be¬ 
hind  a  California  judge’s  Jan.  10 
decision  to  bar  TV  cameras  at 


the  trial  of  Sara  Jane  Olson,  the 
former  Symbionese  Liberation 
Army  (SLA)  fugitive. 

Superior  Court  Judge  James 
Ideman  insisted  that  “to  make 
her  go  through  all  that  again 
would  be  like  raping  her  again 
after  25  years.”  He  also  imposed 
a  gag  order  on  public  statements 
by  all  those  involved  in  the  trial. 

The  case  stems  from  a  1975 
indictment  of  Olson,  formerly 
Kathleen  Soliah,  for  her 
involvement  with  the  SLA’s 
attempt  to  kill  Los  Angeles 
police  officers.  Olson  remained 
a  fugitive  until  1999  when  she 
was  found  in  Minnesota. 

Abducted  by  the  SLA  in 
1974  as  a  19-year-old  college 
student.  Hearst  Shaw  alleges  she 
was  raped  and  later  brainwashed 
into  joining  the  radical  group. 
She  was  captured  by  the  FBI  in 
1976,  and  was  imprisoned  for 
nearly  two  years  for  her  part  in 
an  SLA  bank  heist  before 
President  Jimmy  Carter  com¬ 
muted  her  sentence. 

Wing  flies  from  weekly, 
starts  online  rivalry 

After  mixing  it  up  with  the 
local  weekly,  Springville. 

Utah,  Mayor  Harold  “Hal” 
Wing  decided  that  if  you  can’t 
join  ’em,  beat  ’em. 

Wing  discontinued  his  week¬ 
ly  message  in  the  Springville 
Herald  and  started  an  online 
newsletter,  called  “The  Real 
Springville  Harold,”  after  con¬ 
tinued  clashes  with  the  Herald. 

Wing  launched  his  site  with  a 
door-to-door  campaign,  in 
which  he  personally  delivered  a 
message  that  read,  “Government 
should  never  be  against  the  peo¬ 
ple,  and  the  people  should  never 
think  their  government  is 
against  them.” 

—  Reported  and  written 

by  Dave  Astor,  Joe  Strupp, 
and  Jason  Williams 
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Fourthestate 

By  Lucia  Moses 


Nashville  Scene  a  bit  blurry 
over  move  to  chain  ownership 


The  Nashville  Scene  has  been  a 
happy  little  place.  The  weekly's 
writers  hound  local  institutions, 
guided  by  owners  with  an  ideal¬ 
istic  \  iew  of  alternative  journal¬ 
ism.  Not  surprisingly,  the  news  of  a  deal  that 
would  make  the  locally  owned  paper  part  of 
a  national  chain  created  unease. 

"We  are  a  little  concerned.  1  guess,  be¬ 
cause  v\e  all  feel  we  have  a  good  deal  here." 
said  Matt  Pulle.  the  paper's  media  colum¬ 
nist.  "We  have  more  to  lose  by  being  part  of 
a  big  chain." 

The  chain,  of  course,  is  Village  Voice 
Media,  the  name  for  the  new  organization 
that  will  own  the  Scene  and  Leonard 
Stern's  six  alternative  newspapers.  Stern 
Publishing's  papers  are  being  sold  to  a 
group  of  investors,  who  plan  to  use  them  as 
a  platform  for  further  acquisitions. 

In  Nashville,  the  poster  child  for  "chain" 
is  publishing  giant  Gannett  Co.  Inc.,  which 
owns  the  daily  Tennessean  and  often  is 
derided  by  the  Scene  as  formulaic. 

What  will  be  lost  as  a  result  of  Village 
Voice  Media's  expansion,  if  anything,  isn't 
dear.  In  one  scenario,  the  umbrella  company 
would  look  like  a  Gannett  —  on  a  smaller 
scale,  of  course.  Nonsense,  say  the  new  own¬ 
ers.  who  promise  the  papers  will  continue  to 
be  locally  run  and  keep  their  irreverent  spirit. 

In  fact,  the  investors,  led  by  the  private 
equity  group  of  Weiss.  Peck  &  Greer,  are 
likely  to  stay  out  of  the  operations  side,  and 
the  papers  will  be  run  by  existing  manage¬ 
ment.  including  respected  Journalists  who 
will  have  a  stake  in  the  company. 

"They're  silent  money."  Richard  Karpel. 
executive  director  of  the  Association  of  Alter¬ 
native  Newsweeklies.  said  of  the  new  owners. 
"1  don't  see  them  getting  too  involved." 

Fears  aside,  there's  little  evidence  that 
group  ownership  has  hurt  alternative  week¬ 
lies.  said  Abe  Peck,  chair  of  the  magazine 
program  and  former  associate  dean  at 
Northwestern  University's  Medill  School  of 
Journalism,  who  sees  some  of  the  best  inves¬ 


tigative  work  coming  out  of  group-owned 
papers.  Therein  lies  the  paradox,  he  said. 

"People  are  concerned  about  consolida¬ 
tion  of  alternative  press."  said  Peck,  w  ho  has 
worked  at  mainstream  and  alternative  papers 
in  Chicago  and  as  an  editor  at  Rollini’  Stone. 
"At  the  same  time,  some  of  the  better  papers 
are  part  of  these  chains." 

That's  because  chains  come  with  resources 
that  can  improve  papers  or  save  erstwhile  in¬ 


dependents  from  untimely  deaths,  he  said. 

For  smaller  papers  such  as  the  Scene,  the 
association  with  the  Village  Voice  Media 
group,  w  ith  its  weeklies  in  New  York.  Los  An¬ 
geles.  and  other  top  markets,  also  could  help 
get  more  notice  from  national  advertisers. 

As  alternatives  have  matured,  some  in  the 
field  see  an  inherent  risk  in  their  success. 
"When  you're  fighting  the  man  and  all  of  a 
sudden  you  become  the  man  ...  it's  like  you 
become  what  you  never  wanted  to  be."  said 
John  Fox.  a  founder  and  part-owner  of  the 
independent  Cincinnati  CityBeat.  To  some,  it's 
reminiscent  of  the  old  quip  in  the  "Pogo"  car¬ 
toon;  "We  have  met  the  enemy,  and  he  is  us." 

Fox  said  that,  with  the  5-year-old  paper 
just  now  breaking  even,  he's  not  ready  to  get 
out  of  the  business.  "We  really  thrive  on 
being  independent."  he  said.  "We're  still 
pretty  excited  to  get  up  and  come  to  work 
every  day." 

Still,  he  didn't  rule  out  the  idea.  "If 


[Village  Voice  Media]  does  come  ...  I  don't 
know  what  we'll  say,"  Fox  confessed. 
"They're  willing  to  pay  a  lot  of  money  for 
alternative  newspapers." 

It's  not  only  alternatives  that  are  doing  the 
buying.  In  recent  years,  mainstream  media 
companies  such  as  the  Tribune  Co.,  Thomson 
Newspapers,  Times  Mirror,  and  Knight 
Ridder  have  gotten  into  the  alternative  busi¬ 
ness  by  starting  up  or  buying  weeklies  in 
their  existing  markets. 

"The  potential  danger,  as  these  become 
more  and  more  financially  attractive,  is 
they'll  be  bought  by  people  who  don't  care 
about  alternative  journalism."  Peck  w  arned. 

Investment  firms  such  as  Weiss,  Peck  & 
Greer  typically  look  for  a  return  on  their 
investment  of  about  35*^  compounded  an¬ 
nually  over  five  to  seven  years,  according 
to  people  familiar  with  the  firm.  At  the 
end  of  that  period,  the  company  —  Village 
Voice  Media,  in  this  case  —  often  is  sold 
or  taken  public. 

In  the  meantime,  the  investors  have 
expansion  plans.  The  Nashville  Scene's 
owners  had  been  trolling  for  papers  in  the 
Southeast,  but  their  new  parent  company  is 
casting  a  wider  net. 

"1  think  everybody  will  be  approached." 
said  Deborah  Eason,  publisher  of  Creative 
Loafing  in  Atlanta  and  several  other  al¬ 
ternatives  in  the  Southeast.  As  for  Eason, 
she  said  her  answer  will  be  "No."  But  for 
the  right  price  and  the  right  owner,  other 
publishers  may  be  willing  to  give  up 
their  babies.  ■ 

Erie  merger  planned  for  fall 

The  Erie.  Pa.,  morning  and  afternoon 
newspapers  have  set  an  Oct.  2  date  for  their 
planned  merger  into  a  single  a.m.  paper. 

Times  Publishing  Co.  Inc.,  parent  of  the 
Erie  Daily  Times  and  the  Morning  News,  an¬ 
nounced  a  year  ago  it  would  merge  the  two 
papers  sometime  in  the  fall  of  2(X)0  because 
afternoon  circulation  was  shrinking.  The  new 
edition  will  be  called  the  Erie  Tinies-News. 
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In  Sheppard  case,  First 
Amendment  is  The  Fugitive 

The  1 954  Dr.  Sam  Sheppard  murder  case  inspired  the  entertaining  TV  series  and 
film  "The  Fugitive.”  But  its  effect  on  the  press  is  a  much  darker  legacy.  Concerns 
about  the  taint  of  "pretrial  publicity”  —  not  helped  by  the  old  Cleveland  Press' 
vociferous  campaign  to  get  authorities  to  charge  Dr.  Sheppard  —  spawned  a 
generation  of  reflexive  gag  orders  that  to  this  day  seek  to  exclude  the  public  and  the 
press  from  their  proper  places  in  the  judicial  system.  When  Dr.  Sheppard  was  charged 
with  murder,  TV  was  blamed  for  the  trial's  circuslike  atmosphere.  As  a  result, 
cameras  were  banned  from  courtrooms  for  the  better  part  of  the  next  two  decades. 

And  now.  almost  half  a  century  after  someone  killed  Marilyn  Sheppard  in  the  posh 
suburban  Cleveland  home  she  shared  with  her  physician  husband,  Cuyahoga  County 
(Ohio)  prosecutors  are  using  the  Sheppard  ca.se  tojustify  an  outrageous  assault  on  the 
First  Amendment  rights  of  writer  James  Neff.  If  the  prosecutors  are  allowed  to  get 
away  with  their  legal  bullying  of  Neff,  investigative  reporters  everywhere  would  find 
their  work  threatened  at  its  very  core.  They  could  have  years  of  investigative  research 
stolen  away  from  them  just  as  it’s  ready  for  publication.  They  could  find  themselves 
dragooned  into  the  service  of  government  prosecutors.  Even  their  right  to  cover  a 
public  trial  could  be  thwarted  by  the  cynical  manipulation  of  witness  lists.  All  this  is 
what  Cuyahoga  County  prosecutors  have  in  mind  for  Jim  Neff. 

First,  some  background:  After  being  convicted  and  serving  10  years  in  prison. 
Dr.  Sheppard  won  a  new  trial  and  was  acquitted.  Twenty-five  years  after  his  death 
in  1970,  Dr.  Sheppard's  family  began  the  process  of  suing  the  state  of  Ohio  for 
S250.(X)0  and  the  wages  he  lost  during  his  decade  in  prison.  As  part  of  that  process, 
a  trial  begins  Jan.  31  in  Cleveland  to  determine  whether  Dr.  Sheppard  was 
innocent  —  and  thus  entitled  to  sue  the  .state  —  or  was  simply  not  guilty. 

Years  before  the  Sheppard  family  lawsuit.  Neff,  a  former  columnist  for  The 
Plain  Dealer  in  Cleveland,  began  researching  the  murder  for  a  book  tentatively 
titled  "Chasing  the  Fugitive.”  Using  his  investigative  skills.  Neff  has  apparently 
amassed  compelling  evidence  in  the  case.  Of  course,  county  prosecutors  could 
have  uncovered  the  same  information  —  and  they’ve  got  subpoena  power.  Instead, 
they  served  their  subpoena  on  Neff. 

Just  three  weeks  before  the  trial,  prosecutors  demanded  everything  he’s  got  on 
the  Sheppard  case.  It’s  bad  enough  that  dumping  Neff's  decade-long  work  into  the 
trial  record  would  make  it  available  to  any  hack  with  a  quickie  book  contract.  Even 
more  galling  is  that  prosecutors  threatened  to  keep  the  writer  from  attending  the 
Sheppard  trial  by  calling  him  as  a  witness  —  the  very  last  witness. 

If  the  prosecutors  succeed,  the  public  will  be  the  losers  —  right  along  with 
investigative  reporters.  As  Neff’s  lawyer,  David  L.  Marburger  of  the  Cleveland 
firm  Baker  &  Hostetler,  told  E&P.  reporters  will  shy  away  from  complicated  and 
controversial  cases  the  public  needs  to  know  about: 

"What  this  is  saying  to  investigative  reporters  is.  "Look  what  will  happen 
to  you.  Is  it  really  worth  it.  to  conduct  this  kind  of  investigation?  And.  really, 
shouldn’t  you  confine  your  job  to  covering  fires  or  city  council  meetings?”’ 
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letters@rnecliainto.com 

E&P  gets  the  death  penalty 

Your  Jan.  3  issue  carries  a  column  [p.  54]  by 
Nat  Hentoff,  [fonnerly]  of  The  Washington 
Post.  It  takes  George  W.  Bush  to  task  for  failing 
to  stop  1 12  e.xecutions  during  his  Texas  gover¬ 
norship  and  also  berates  the  press  for  failing  to 
bring  this  up  as  a  contradiction  in  his  policy  of 
compassionate  conservatism. 

It  is  a  typical  liberal  trick  of  begging  the 
question:  i.e..  not  pardoning  a  convicted  and 
condemned  murderer  is  a  sign  of  no  compas¬ 
sion.  After  all.  the  defense  attorneys  in  most 
cases  were  asleep,  says  Hentoff. 

Well.  sir.  where  is  the  reproach  against  this 
columnist  [for]  failing  to  tally  up  the  effect  of 
the  executions  on  the  murder  rate.  Is  it  compas¬ 
sionate  to  let  other  criminals  think  they  can  kill 
without  fear  of  reprisal?  Is  Hentoff  afraid  to  tell 
us  about  the  murder  rate  in  Texas? 

I  have  been  debating  whether  to  renew  my 
subscription.  Your  magazine  is  ever-more  a 
cheering  section  for  liberal  causes,  not  a  source 
of  information  on  the  press.  The  li.st  of 
California  new  spaper  acquisitions  [in  the  same 
issue,  p.  36].  for  example,  is  poorly  explained 


Belden 

Associates 

NEWSPAPER  RESEARCH  & 
STRATEGIC  CONSULTATION 

(214) 522-8630 
www.beldenmai.com 


or  defined.  We  have  only  a  corporate  name, 
with  no  further  help  to  the  reader. 

In  short,  your  magazine  is  useless  —  and 
irritating  in  the  bargain.  You  have  forgotten 
your  mission.  We  need  press  infomiation.  not 
more  liberal  tripe.  We  get  enough  of  that  in  any 
[of  the]  dailies.  So.  for  the  first  time  since  the 
1950s.  I  am  dropping  your  publication. 

Paul  Finch 
Sherman  Oaks.  Calif. 

Editor's  Note:  For  the  record,  u'c  point  out 
{ I )  Nat  Hentoff  did  not  use  the  word  "pardon  ” 
in  any  fonn  in  the  above-mentioned  story:  and 
(2)  he  reported  that  "death  sentences  have 
been  imposed  on  three  defendants  whose 
lawyers  have  slept  dining  their  trials,"  which  is 
a  violation  of  due  process  —  fairness  —  the 
foundation  of  the  American  jusiice  system.  We 
also  point  out  that,  within  a  week  of  the  col¬ 
umn's  appearance.  The  New  York  Times,  to  its 
credit,  published  two  major  .stories,  one  a  firmt- 
pager,  about  Bush 's  death-penalty  record. 

‘Recycling’  the  Christmas  story 

In  E&P's  Jan.  3  issue  [p.  3].  Joe  Strupp 
reported  concerns  raised  by  Mike  Bamicle’s 
New  York  Daily  News  column  of  Dec.  19.  As  1 
am  married  to  Mike  Bamicle  and  was  aware  of 
Mr.  Strupp's  interest,  the  piece  was  not  a  sur¬ 
prise  to  me.  However,  it  was  disturbing. 

The  issue  in  essence  was  this:  Did  Mike 
Bamicle  have  pennission  to  use  the  theme  of 
Mary  and  Joseph  and  the  imminent  birth  of 
Jesus  Christ  as  a  contemporary  vehicle  to  tell  a 
story  of  modern-day  homelessness  in  New 
York  against  the  backdrop  of  recent  constraints 
proposed  by  Mayor  Rudolph  W.  Giuliani.  The 
criticism  was  that  this  was  a  "recycled"  idea, 
with  the  apparent  evidence  being  that  both 
Mike  Bamicle  and  the  late  Mike  Royko  used 
similar  themes  in  the  past.  And  who  owned 
these  themes? 

According  to  Mr.  Stmpp.  "There  are  no  spe¬ 
cific  passages  or  phrases  taken  by  Bamicle 
from  either  the  Royko  piece  or  his  own  earlier 
version."  This  leaves  then  the  theme  itself  to  be 
questioned  as  an  act  of  plagiarism. 

Is  it  any  wonder  that  the  American  public 
feels  so  disconnected  from  the  media  when  an 
industry'  actually  asserts  that  it  [owns]  arguably 
the  most  famous  and  important  of  all  Christian 
events,  and  one  that  literally  marks  time?  The 
relevance  of  Mary  and  Joseph's  hardships  to 
modern-day  homelessness,  the  plight  of  unw  ed 
mothers,  or  the  issue  of  poverty  itself  has  been 


a  constant  in  Christian  churches,  homes,  and 
parochial  school  classrooms.  Further,  this  his¬ 
toric  event  has  served  as  the  basis  for  short  sto¬ 
ries.  dramas,  sermons,  and  newspaper  articles. 
To  claim  that  any  columnist  has  a  lock  on  the 
"theme"  of  the  modern-day  parallels  of  one  of 
the  most  important  moments  in  history'  is  to 
demonstrate  such  self-centered  arrogance  that 
it  is  breathtaking. 

And  if  age-old  themes  can  be  claimed  as  the 
property  of  a  single  person,  then  these  critics 
might  now  focus  their  collective  efforts  on 
another  theme,  recently  "recycled"  at  every 
media  outlet  in  the  country,  that  is  defining  the 
"winners  and  losers."  the  "top  10."  the  "top 
1(X)."  the  "most  influential  people"  of  the  year, 
the  decade,  or  the  century.  I  am  saddened  to  see 
this  blatant  example  of  some  in  the  media  who 
are  so  disconnected  to  reason  and  fairness. 

Anne  Finucane 

Lincoln.  Mass. 

Clarification 

The  headline.  "‘Death  tax'  claims  storied 
tabloid."  above  a  Jan.  3  article  on  p.  4  about 
the  planned  sale  at  auction  of  the  Chicago 
Defender  may  have  given  the  erroneous 
impression  that  the  94-year-old  African- 
American  newspaper  was  ceasing  publica¬ 
tion.  As  the  story  reported,  the  auction  is 
being  held  to  find  a  buyer  for  the  Defender 
and  its  sister  weeklies  in  Detroit.  Pittsburgh, 
and  Memphis.  Tenn.  The  Defender  continues 
to  publish.  E&P  regrets  the  confusion. 


50 

YEARS  AGO  ... 

NEWSPAPERDOM® 
from  Editor  &  Publisher,  Jan.  14,  1950 
Roy  W.  Howard  made  his  first  bid 
for  the  New  York  Sun  in  February  1949. 
That  fact  is  no  longer  “the  best-kept 
secret  in  New  York  newspaper  history” 
—  as  of  now. 

Anti-liquor  forces  driving  for  a  federal 
statute  barring  alcoholic  advertising  from 
U.S.  mail,  radio,  and  TV  found  their  argu¬ 
ments  answered  this  week  with  chaiges 
that  such  a  law  would  be  unconstitutional, 
unnecessary,  and  an  attack  upon  legitimate 
advertising. 
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Get  weather  readership  and  weather  leadership 

with  a  TMS  weather  page.  This  stunning  weather 
page  includes  your  choice  of  50+  graphics, 
charts,  tables  and  data  options.  Plus  we’ll  paginate  it 
for  you,  saving  you  time  and  money. 


Ideas  @  work  | 
.trl'b  B8e.com 


Tribune  Media  Services  has  partnered  with  two 
powerhouses  in  weather  forecasting  and  technology: 

The  Weather  Channel®,  the  most  valued  media  brand’ 

Weather  Central,  Inc.,  the  recognized  leader  in 
forecasting  technology  and  automated  page  assembly 
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Even  in  an  “All- 
America  City,”  it 
can  be  heavy  going 
through  the 
intersection  of  race 
and  gender  issues, 
as  shown  by  the 
fallout  after 
Tallahassee  (Fla.) 
Democrat 
Publisher  Michael 
Pate  forced  the 
resignation  of 
Executive  Editor 
Lorraine  Branham. 


Editor  Lorraine  Branham  forced 
resignation  rankles  Tallahassee,  Knight 
Ridder^s  stumbling  newspaper,  and 
a  Host  generation^  of  black  journalists 


TALLAHASSEE,  Fla.  —  Outwardly,  this 
community  of  125,000  deserves  its  designa¬ 
tion  as  an  “All- America  City.”  It’s  a  state  cap¬ 
ital,  home  to  two  bustling  universities,  and  a 
town  that’s  in  the  midst  of  a  suburban  building 
boom. 

These  are  indeed  staples  of  a  stable,  grow¬ 
ing  city  in  a  gilded  economic  age.  But  like 
many  thriving  Sun  Belt  cities,  Tallahassee  has 
a  more  troubling  underside.  That  unsettling 
aspect  has  been  exposed  and  magnified  by  the 
recent  forced  resignation  of  Tallahassee 
Democrat  Executive  Editor  Lorraine  Bran¬ 


ham,  the  only  African-American  female  top 
editor  at  a  U.S.  newspaper  in  the  50,000- 
and-up  class. 

Three  and  a  half  years  ago,  Branham 
arrived  in  town  with  a  golden  resume.  Though 
her  new  home  was  a  healthy  metropolis  in 
north  Florida’s  Big  Bend  country,  the 
Democrat,  the  only  major  daily  for  miles 
around,  was  in  the  throes  of  a  disturbing  cir¬ 
culation  slump.  It  was  still  highly  profitable 
for  parent  company  Knight  Bidder  —  profit 
margins  hovered  in  the  mid-20s  —  but  sub¬ 
scriptions  were  plummeting.  Daily  circulation 
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TALLAHASSeE 

(|j|p;  HEAVY  FALLOUT 

of  ahout  61,000  in  1990  was  graphing  at 
steep,  downward  angles  four  years  later. 

The  Democrat,  it  seemed,  pleased  few  in 
Tallahassee.  Many  black  readers  derisively 
called  the  newspaper  “the  ‘Di.xiecrat."'  and 
they  stayed  away  in  droves,  in  no  small  part 
because  of  the  legacy  of  an  editor  who  earlier 
this  century  defended  segregation  as  a  way  of 
life.  “It  always  hurt  when  1  heard  that,"  says 
Carrol  Dadisman,  the  newspaper's  publisher 
until  his  retirement  in  1997. 

Another  problem  was  women  readers  — 
they  weren’t  subscribing,  either.  Education 
coverage  in  a  literate,  university-rich  commu¬ 
nity  was  lacking,  according  to  a  reader  sur¬ 
vey.  And  in  a  politically  polarized  area,  the 
paper  sinned  mightily  with  its  liberal  posi¬ 
tions  in  a  sea  of  surging  conservatism. 

“It's  odd,”  says  Linda  Miklowitz,  a 
Tallahassee  attorney,  “that  white  conserva¬ 
tives  in  the  town  perceive  the  paper  as  a  black 
paper,  but  the  blacks  see  it  as  a  white  paper." 

But  more  than  any  other  demographic,  it's 

Carrol  Dadisman,  who,  as  former 
publisher  of  the  Democrat,  was  well 
aware  of  the  paper’s  “Dixiecrat”  past, 
says  Branham  was  a  great  hire  and 
got  off  to  “an  excellent  start.” 


Tony  Bidder  defends 
record  on  diversity 


Knight  Bidder  CEO  Tony  Bidder  says 
it's  a  personal  affront  for  anyone  to 
point  an  accusing  finger  at  his  chain's 
diversity  efforts.  In  an  effort  to 
make  that  point,  he  pushes  back 
several  meetings  and  conference 
calls  on  a  December  day  for  a 
lengthy  series  of  telephone  inter¬ 
views  to  answer  questions.  He  also 
challenges  assertions  that  Lorraine 
Branham’s  ouster  as  executive  edi¬ 
tor  at  the  Tallahassee  Democrat 
was  based  on  her  quest  to  diversi¬ 
fy  the  news  pages  or  its  news  staff. 

“The  reason  it  didn't  work  out 
for  her  had  nothing  to  do  with 
diversity,”  Bidder  insists.  “It  had 
to  do  with  other  issues  related  to  her  job  and 
how  she  was  carrying  out  her  job.” 


Bidder  says  he  has  a  hand  in  ensuring  that 
minorities  are  considered  for  major  jobs 
when  vacancies  occur.  He  frequently  asks  if 
minority  candidates  are  being 
considered  for  a  position  and 
questions  why  a  minority  didn't 
get  it.  But  he  says  he  didn't  know 
that  Branham,  the  chain's  only 
female  African-American  execu¬ 
tive  editor,  was  about  to  exit 
“until  right  at  the  time  she  was 
leaving.  1  was  not  involved  in 
those  discussions.” 

He  wants  to  keep  her  in  Knight 
Bidder,  but  isn't  sure  that  will 
happen.  Jobs  have  been  offered, 
but  “she  has  always  said  she  is  not 
interested.”  Bidder  says. 

Moreover,  he  says,  he’s  “hoping  that  the 


[new]  managing  editor  in  Tallahassee  is  a 
minority.”  (Mizell  Stewart  III,  an  African 
American,  was  appointed  to  the  position  in 
late  December.) 

Clearly,  there’s  the  hint  that  the  recent 
events  in  Tallahassee  touch  a  gray  area  of  race 
and  gender  vs.  individual  performance.  And 
for  black  journalists  to  suggest  that  the  chain 
is  turning  its  back  on  diversity  is  a  “reckless 
charge.”  Bidder  argues.  Maybe  a  few  years 
back,  he  says,  someone  could  have  made  a 
claim  against  Knight  Bidder  with  a  sem¬ 
blance  of  credibility.  But  not  now,  he  adds, 
not  since  he  took  over. 

“If  you  go  back  10  years  ago  and  ask  if 
there  was  anyone  in  the  pipeline  who  could  be 
publisher  at  two  of  our  three  largest  papers, 
what  do  you  think  people  would  have  said?  ... 
They  would  have  said,  no.  they  didn’t  think 
there  were  people  of  color  who  could  be  pub¬ 
lisher  in  San  Jose  or  Miami.”  (Jay  T.  Harris,  an 
African  American,  is  chairman  and  publisher 
of  the  San  Jose  [Calif.]  Mercury  News,  and 
Alberto  Ibargiien,  a  Hispanic  American,  is 
publisher  of  The  Miami  Herald.) 

Such  a  track  record  is  why  Knight  Bidder 
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white  males  who  thus  far  have  voted  with 
their  feet:  About  13%  have  dropped  their 
Democrat  subscriptions  in  recent  years, 
according  to  the  paper's  own  market  research. 

In  March  1996,  Branham  parachuted  into 
this  cauldron  of  growing  conservatism  and 
declining  circulation,  a  rising  star  in  Knight 
Bidder’s  pantheon  of  editorial  talent. 
Philadelphia-born  and  -bred,  and  decidedly 
intent  on  fair  coverage  for  all,  the  46-year-old 
editor  had  waited  years  for  her  shot  at  run¬ 
ning  a  newsroom.  When  other  newspaper 
chains  had  come  a-calling,  Branham,  who 
also  had  six  years  under  her  belt  as  a  reporter 
at  The  Baltimore  Sun,  rebuffed  each  proposal 
with  the  hope  that  Knight  Bidder  would  come 
up  with  a  suitable  position. 

Sure  that  it  had  a  winner  in  Branham, 
Knight  Bidder  finally  did.  Those  who  worked 
with  her  at  The  Philadelphia  Inquirer  when 
she  was  its  New  Jersey  editor  and  later  its 
assistant  managing  editor  for  features  found 
her  a  patient,  gifted  editor  with  solid  news 
judgment  and  excellent  people  skills. 

Dadisman  agreed.  In  1996,  he  was  losing 
his  executive  editor,  who  was  promoted 
to  publisher  at  another  Knight  Bidder  paper. 
“I  had  four  candidates  at  the  time,  and 


was  named  to 
Fortune's  50  best 
companies  on  diver¬ 
sity,  he  asserts, 
proudly  claiming 
that  the  chain’s  em¬ 
ployment  and  pro¬ 
motion  numbers 
make  it  the  best  in 
the  industry. 

Then  he  returns  to 
the  perception  that 
Knight  Bidder  is 
currently  snubbing 
senior  black  managers.  “People  can  say  any¬ 
thing.  People  can  level  anything,  but  I  sure 
would  like  to  know  the  facts  and  what  it's 
based  on.  People  can  say  the  [New  York] 
Yankees  are  not  the  best  baseball  team.  How 
do  you  deal  with  something  like  that?” 

Begarding  the  Tallahassee  Democrat's 
slumping  circulation.  Bidder  surmises  it  is 
probably  due  to  a  range  of  issues  —  from 
poor  customer  service  to  a  need  for  more 
promotion.  “This  has  nothing  to  do  with 
diversity,”  he  adds,  “but  maybe  the  paper 


Mizell  Stewart  III, 
new  Democrat  M.E. 


r- 


went  through  rather  extensive  interview 
sessions”  with  each,  he  recalls.  “She  had  the 
best  credentials.” 

Branham’s  gender  and  race  played  only 
“minor  roles”  in  Dadisman’s  decision  to  hire 
her.  He  says  he  was  proud  to  have  her  as  exec¬ 
utive  editor,  flatly  disputing  that  she  was 
some  kind  of  affirmative-action  hire.  “The 
fact  that  she  was  an  African-American  female 
was  a  positive,”  he  says,  adding  that  Branham 
got  off  to  “an  excellent  start.” 

Under  the  watchful  eyes  of  an  increasingly 
cost-conscious  Knight  Bidder.  Branham’s 
chief  mandate  was  to  capture  what  the  chain 
called  “at-risk  readers”  —  minorities, 
women,  and  young  people. 

In  reality,  it  was  Branham  who  was  at  risk. 

She  is  now  parked  as  a  Knight  Bidder 
“consultant.”  having  lost  favor  with  a  new 
publisher,  Michael  Pate,  who  privately  con¬ 
fided  to  the  leader  of  the  local  chapter  of  the 
National  Association  for  the  Advancement 
of  Colored  People  (NAACP)  that  there  were 


FLORIDA 
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segments  with¬ 
in  Tallahassee  that 
complained  about  "too  ' 
many  black  faces”  in  the 
newspaper.  Positive  stories 
and  photographs  of  black 
people  brought  cries  that  ^ ^ 
she  was  turning  the 
paper  into  an  Ebony  magazine. 

Pate,  who  took  over  two  years  ago.  says. 
“Any  time  a  new  publisher  comes  in,  there  are 
going  to  be  changes  in  an  organization.  They 
are  going  to  want  things  done  in  a  certain 
way.  and  some  folks  will  fit  that  mold,  and 
some  will  not.” 

Fit?  It’s  a  buzzword  that  has  set  off  after¬ 
shocks  in  Tallahassee  and  the  nation’s  journal¬ 
ism  community.  In  the  wake  of  Branham's 
resignation,  the  city’s  black  community  has 
rallied  to  her  side,  accusing  Pate  of  bending  to 


Executive  Committee 


Tony  Bidder,  fourth  from  left,  with  Knight  Bidder’s  executive  committee.  Since  the  photo  ran  in 
KB’s  1998  annual  report,  the  committee’s  only  change  has  been  the  retirement  of  John  C. 
Fontaine,  third  from  right,  according  to  a  company  spokesman.  Unlike  KB’s  executive  commit¬ 
tee,  its  board  of  directors  includes  one  African-American  member  and  one  Hispanic  member. 


just  wasn’t  as  compelling  for  people,  so 
they  don’t  read  it  as  much.  There  are  a  lot  of 
reasons  why  people  don’t  get  the  paper 
home  delivered.  Maybe  some  of  it  is  the 
Internet.” 

When  asked  about  a  segment  of  public 
sentiment  in  Tallahassee  that  Knight  Bidder 
was  more  concerned  about  budgets  than  jour¬ 


nalism,  Bidder  responds:  “As  a  general  rule, 
I  think  the  best  newspapers  are  owned  by  the 
public  companies.  I  do  not  know  the  turnover 
statistics  in  the  newsroom  in  Tallahassee.  But 
what  happens  in  a  smaller  newspaper  like 
Tallahassee  is  that  people  aspire  to  move  on 
to  a  bigger  newspaper.” 

—  Dwight  Cunningham 
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Circulation 

59,483 

60,834 

60,287 

58,048 

57.695 
58,046 
57,044 

54.695 
53,954 
53,183 
52,219 
49,573 


Audit  Bureau  of  Circulations  average  figures 
are  for  fhe  12'month  period  ended  Sept.  30 
of  each  year,  except  in  the  case  of  “1999- 
A,”  where  the  ABC  average  figure  is  for  the 
six-month  period  ended  March  31. 
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the  demands  of  an  "angry  white  male”  cadre. 

The  Tallahassee  episode  has  produced  a 
chain  reaction  of  opinions  about  community 
coverage,  race,  gender,  and  bottom-line  news¬ 
paper  economics.  Further.  Branham's  ouster 
has  many  senior  black  journalists  questioning 
their  own  futures  as  newsroom  leaders. 

The  ‘lost  generation’ 

In  many  ways.  Branham's  ascension  to  the 
executive  editor's  chair  gave  her  icon  status 
among  black  journalists.  She  was  proof  that 
perhaps  some  of  them,  particularly  African- 
American  women,  could  make  it  to  the  top  of 
the  newsroom.  Few  had.  and  Branham  was 
just  one  of  three  recently  to  lay  claim  to  hav¬ 
ing  helmed  a  newsroom  of  any  size. 

Karla  Garrett  Harshaw.  editor  of  the 
Springfield  [Ohio]  News-Sun.  owned  by  Cox 
Newspapers  Inc.,  is  now  the  highest-profile 
black  woman  to  head  a  U.S.  daily.  Janet 
McMillan  recently  led  the  newsroom  at  The 
Daily  Journal,  owned  by  Gannett  Co.  Inc.,  in 
Vineland,  N.J.,  before  going  to  The  Phila¬ 
delphia  liujuirer.  where  she  is  now  an  assis¬ 
tant  managing  editor. 

It  has  been  a  long  road  for  this  first  wave 
of  male  and  female  black  journalists,  who 
collectively  integrated  the  nation's  news¬ 
rooms  after  the  1968  Kerner  Commission 
blasted  mainstream  newspapers  for  their  fail¬ 
ure  to  adequately  cover  minority  communi¬ 
ties.  The  commission  also  slammed  news¬ 
papers  for  having  virtually  all-white  staffs. 
Branham  became  a  prominent  example  of 


what  a  black  journalist's  toil  could  produce. 

Now  some  black  editors  —  the  “lost  gen¬ 
eration.”  as  one  of  their  own  calls  them  —  say 
they  are  slow  ly  coming  to  fear  that,  in  seeking 
to  change  the  paradigm  about  diversity  in 
their  workplaces,  and  in  their  work,  they 
become  vulnerable,  maybe  even  targets  for  an 
out-of-sync  hierarchy. 

No  safety  net  exists  for  them,  and  that  trou¬ 
bles  Branham.  In  one  breath,  she's  mindful 
that  "when  it  gets  to  this  level,  we’re  expend¬ 
able  just  like  everybody  else.”  But  in  another, 
she  scores  the  establishment,  saying  she 
remains  perplexed  w  hy  Knight  Bidder  would 
stand  on  the  sidelines,  apparently  mindless  of 
her  years  of  solid  work  for  the  chain  "espe¬ 
cially  when  white  men  get  to  fail  all  the  time 
and  get  rewarded.” 

By  no  means  does  she  categorize  herself  as 
a  failure.  Nor  does  she  bend  to  the  thought 
that  her  immersion  in  a  Southern  newsroom 
was  an  experiment  in  race  relations  that  went 
awry.  Not  so?  Then  perhaps  it  was  her  confi¬ 
dent  demeanor,  what  one  black  news  assistant 
called  "this  regal  black  woman”  who  strolled 
through  the  Denioerat  newsroom? 

Branham  mulls  that  suggestion  only 
momentarily.  “1  think  oftentimes  self-confi¬ 
dence  in  people  of  color  is  considered  arro¬ 
gance,”  she  observes. 

She  has  allies.  “People  tend  to  hire  people 
they  are  most  comfortable  with  . . .  people  like 
them.”  laments  Will  Sutton,  president  of  the 
National  Association  of  Black  Journalists.  The 
NABJ  recently  took  the  unusual  step  of  issu¬ 


ing  a  press  release  after  the  Branham  resigna¬ 
tion.  It  says:  “It's  unfortunate  that  we're  losing 
yet  another  African-American  editor  from  the 
ranks.  There  are  far  too  few  in  number,  and. 
unfortunately,  there  are  not  many  African 
Americans  poised  to  step  into  a  top  editor  job. 
...  When  it  comes  to  diversity  in  newsroom 
management,  everyone  in  the  industry  should 
ask,  ‘How  long  must  we  wait?'” 

The  bottom  line  for  all  key  managers,  as 
Sutton  eoncedes.  is  results,  and  in  many 
ways.  Branham  delivered,  improving  circula¬ 
tion  among  blacks  and  women  (although 
overall  circulation  continued  to  decline)  and 
revamping  her  editorial  product.  But  inter¬ 
views  with  scores  of  Tallahassians  reveal 
strong  opinions  about  the  Democrat  and  its 
former  editor,  both  pro  and  con.  They  see  the 
newspaper  as  giving  little  voice  to  what  they 
care  about,  even  as  other  media,  especially 
the  Internet,  become  explosively  more  useful. 

More  than  any  one  element,  however,  the 
Branham  ouster  and  related  events  provide  a 
comprehensive  look  at  a  community's  diverse 
components  and  how  each  perceives  the  news¬ 
paper’s  pivotal  role  in  its  respective  sphere. 

An  ‘All-America  City’ 

Tallahassee  is  the  kind  of  town  where  a  few' 
flecks  of  gray  in  one's  hair  elicits  a  "sir”  or 
"ma'am”  from  most  any  retail  clerk.  It’s  an  aes¬ 
thetically  clean  town,  and  so  comfortable  that 
Money  magazine  rates  it  the  third  most  livable 
city  of  its  size  in  the  South.  It’s  home  to  this 
year’s  national  college  football  champion. 
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TALUHASSEE  SCENES 


Florida  State  University  _ _ 

(FSU),  and  it’s  a  city  of 
few  homicides  and  lots  of  jl' 

vanity  license  plates.  On  .jjl 

one  November  day's  crime  I 
blotter,  the  Democrat's 
report  had  only  a  fistful  of 

and  just  me  stolen  vehicle  ^^||^^|||||^ 

trouble  Tallahassians  than 
the  daily  crime  report  is  a  prefabricated  house 
moving  into  a  subdivision  —  even  if  it  cost 
the  owner  $99,000.  a  considerable  sum  in 
Tallahassee,  to  put  it  there.  Or  the  losing 
ways  of  the  Tallahassee  Tiger  Sharks  of  the 
Eastern  Hockey  League. 

That’s  life  in  Tallahassee,  recently  ranked  an 
“All-America  City”  because  of  its  collaborative 
efforts  at  tackling  civic  challenges  with  mea¬ 
surable  results.  Of  all  of  Knight  Ridder’s  31 
markets,  Tallahassee  ranks  third  in  the  percent¬ 
age  of  homes  wired  to  the 
Internet,  company  docu-  ||||||||||HP1 
ments  show.  Only  the  San 
Jose  Mercury  News  and 
Contra  Costa  Newspapers  in 
California  serve  areas  with 
more  homes  wired,  percent- 
agewise.  In  terms  of  internet 
usage.  Tallahassee  outpaces 
Knight  Ridder’s  larger  mar- 
kets.  including  Charlotte. 

N.C.;  Fort  Worth.  Texas; 

Kansas  City;  Miami;  and  Philadelphia. 

Not  long  ago.  Tallahassee  had  a  huge  Juve¬ 
nile  crime  problem.  Several  remedies  were 
tried  before  the  idea  of  a  boys  choir  was 
hatched  with  the  cooperation  of  FSU’s 
School  of  Social  Work.  The  choir  would 
become  one  of  three  projects  submitted  in  the 
city’s  successful  application  for  the  National 
Civic  League’s  5()th  anniversary  “All- 
America  City"  competition  in  Philadelphia. 

In  Tallahassee’s  black 
community,  many  if  not 
most  they  the 
Democrat  —  but  many  of 
those  with  access  do  so 
on  newsprint. 

Reasons  for  doing  so 

range  from  the  paper’s 

racist  legacy  to  the  more 

conventional  explanation 

of  being  time-starved.  IBIBHiilBi 

some  residents  say. 


For  most  black  readers,  neither  Branham’s 
arrival  nor  her  eventual  departure  affected 
their  decision  whether  to  subscribe  or  stop 
taking  the  newspaper.  Odell  f'ord,  for  one, 
says  he  “probably  should  have  taken  it.  just  to 
show  my  support.”  But  Ford,  a  Tallahassee 
native  and  African-American  real-estate 
agent,  can’t  forget  "the  ‘Dixiecrat.’” 

He  and  other  black  Tallahassians  are  part  of 
a  comfortable,  well-educated  minority  com¬ 
munity.  says  Gail  Andrews,  a  former  local  TV 
reporter  and  anchor  who 

Bnow  runs  her  own  pub¬ 
lic-relations  firm:  “The 
only  thing  people  worry 
about  in  this  town  is 
which  car  they  will  drive 
to  church  or  to  the  polls, 
be  it  the  Mercedes,  the 
Lexus,  or  the  Infmiti.” 
Adds  Andrews,  who  is 
black  and  Native  .Ameri¬ 
can  and  has  lived  in 
Tallahassee  25  years. 
“This  town  is  almost  utopic  for  everyone.  It’s 
as  close  to  equal  as  we're  going  to  get.” 

Andrews  says  she  met  Branham  shortly 
after  her  arrival  in  Tallahassee  in  1996.  The 
longtime  Democrat  subscriber  adds  that  they 
occasionally  showed  up  at  the  same  social 
gatherings,  which  frequently  turned  into 
opportunities  for  her  to  express  that  she  either 
liked  or  disliked  something  in  the  paper.  It  was 
usually  something  she  disliked,  she  recalls. 

During  one  such  gather¬ 
ing  about  two  years  ago, 

a  Andrews  cautioned  Bran¬ 
ham  that  she  “was  going  to 
take  some  flak”  for  having 
too  many  black  faces  on 
the  front  page.  “She 
argued  me  down  about 
things.”  she  says,  calling 
Branham  “extremely  mod¬ 
erate' 
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in  her  political 
views.  “To  me,  she  epito¬ 
mized  a  level  of  evenness  and  the  appropriate 
perspective.  Lorraine  could  debate  you  on 
anything  —  and  very  well.”  Because  of  that 
moderation,  Andrews  says  Branham  “took  a 
lot  of  heat  from  a  lot  of  blacks  all  the  time. 

“It’s  disconcerting  for  my  teen-agers  to  see 
what’s  happening.”  she  observes,  predicting 
that  Branham  likely  will  become  a  fulcrum 
for  future  black  community  protest.  “You’re 
going  to  see  a  lot  of  organizing.  I  guess  we’re 
just  meant  to  struggle  forever.” 
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From  the  beginning 

When  Branham  arrived  at  the  Democrat  in 
1 996.  her  mission  was  to  regain  old  subscribers 
and  woo  new  ones.  She  would  learn  to  face 
down  critics  who  scolded  the  paper,  saying  lit¬ 
tle  emphasis  was  placed  on  neighborhood  news 
and  business  coverage.  Some  didn't  see  enough 
national  and  world  news.  Others  conceded  see¬ 
ing  plenty  of  ink  devoted  to  prep  and  college 
sports,  but  not  enough  to  the  pros. 

Branham’s  first  nine  months  were  a  period 
of  gestation,  of  outreach  and  familiarization 
with  the  community.  She  says  she 
immersed  herself  in  newsroom  activi¬ 
ty,  as  well  as  “going  to  meetings,  giv¬ 
ing  speeches,  going  to  meet  with 
community  organizations,  getting  to 
know  various  people  —  lots  of  lunch¬ 
es  and  dinners.”  In  those  forays,  80% 
of  the  people  she  met  were  white. 

Of  the  black  community,  she  says, 

“I  knew  them,  made  sure  that  we 
covered  them.”  But.  she  adds,  with 
regret.  “I  probably  should  have 
reached  out  to  them  more.” 

It  was  a  position  that  is  a  familiar 
tightrope  for  senior  minority  newspa¬ 
per  editors.  Minority  editors,  she 
explains,  believing  that  they  are  being 
held  to  a  higher  standard,  routinely 
say  they  try  hard  not  to  show 
favoritism  to  the  people  and  issues 
that  affect  minority  communities.  For 
them,  dealing  with  a  level  of  minority 
distrust  of  newspapers  is  nothing 
unusual,  be  it  in  Tallahassee,  Philadel¬ 
phia,  Pa.,  or  Philadelphia,  Miss. 

Branham  says,  rather  unabashed¬ 
ly,  that  she  made  friends  and  enemies 
“in  all  places.”  One  black  minister  in 
particular  remains  “very  upset  with 
me”  because  the  paper's  coverage 
“came  down  hard  on  the  charter 
school  his  church  was  running.” 

For  more  than  a  year,  much  of  the 
city’s  black  religious,  university,  and 
political  community  was  slow  to  accept 
Branham.  Well  into  her  tenure  at  the 
Democrat,  a  spokesman  for  the  historically 
black  Florida  A&M  University  lambasted 
her.  “You  haven’t  done  anything  for  this  uni¬ 
versity  since  you’ve  been  here,”  he  told 
Branham.  She  responded  in  kind:  “You’re 
right.  I’ve  not  kept  negative  stories  [about  the 
school]  out  of  the  paper.” 

In  1996,  her  first  year,  Branham  changed  the 
masthead  and  front  page,  with  the  goal  of  mak¬ 


Branham  did  her  part  to  calm  those  who 
hated  the  new  local-news  focus.  She  editori¬ 
alized  about  the  shift,  and  she  met  with 
whomever  requested  an  audience. 

In  her  first  full  year  as  executive  editor, 
another  2,500  daily  and  2,000  Sunday  sub¬ 
scribers  departed.  During  this  time,  she  reor¬ 
ganized  the  newsroom  into  teams  instead  of 
the  traditional  city  desk/city  editor  approach 
“to  get  everybody  focused  on  local  news.” 

“One  of  the  things  I  hear  repeatedly  from 
readers  of  the  Democrat^  she  wrote  in  an  ex¬ 
planatory  editorial,  “is  that  you 
want  more  local  news  in  your  local 
newspaper.  Well,  you’ll  be  happy 
to  know,  that’s  our  No.  1  goal  for 
1997.” 

One  clear-cut  issue  quickly 
became  apparent  to  her:  Talla¬ 
hassee’s  growth  and  development. 
Branham  created  that  beat,  but  “in 
many  ways,  it  split  the  community. 
It  was  a  source  of  controversy  on 
many  different  levels”  dunng  a 
development  boomlet. 

She  also  added  diverse  local 
voices  to  the  opinion  section. 
Roosevelt  Wilson,  an  African- 
American  journalism  professor  at 
Florida  A&M,  had  his  own  weekly 
newspaper.  Capital  Outlook,  when 
he  was  recruited  by  Branham’s 
predecessor,  Lou  Heldman,  to 
rerun  his  columns  in  the  Democrat. 
Paid  $25  for  each  column,  Wilson 
frequently  wrote  about  race. 

Ranging  from  Tiger  Woods’ 
greatness  to  religious  and  social 
issues,  Wilson  says  his  acidic 
columns  were  based  on  “facts  that 
most  black  people  already  knew” 
and  that  the  Democrat  provided  a 
forum  “for  others  to  see  that.” 

Many  Tallahassee  blacks  saw 
Wilson’s  columns  in  a  very  positive 
light.  It  proved  “a  big  deal  for  our 
people,”  he  says,  explaining  that  many  were 
not  regular  readers  of  his  1 6,000-circ  Capital 
Outlook.  But  once  they  saw  his  thoughts 
expressed  in  the  Democrat,  the  words 
“achieved  a  new  legitimacy”  —  a  validation  of 
sorts  that  the  white  establishment  might  also 
be  on  board  with  his  type  of  thinking. 

Those  columns  also  helped  form  the  crux 
for  the  “too  many  black  faces”  argument, 
Wilson  contends.  “Lorraine  told  me  that  the 
publisher  had  serious  problems  with  my 


ing  the  paper  more  reader-friendly.  Daily  circu¬ 
lation  continued  to  decline,  however,  falling 
1%,  from  57,960  to  57,044.  Sunday  numbers 
were  up  slightly,  from  78,610  to  78,701. 

Surveys  showed  that  readers  wanted  more 
local  news.  “We  have  allowed  the  TV  folks  to 
create  a  perception  that  is  really  not  there,” 
that  they  are  the  providers  of  local  news.  Pub¬ 
lisher  Pate  says  in  an  interview.  Spot  checks 
of  the  local  TV  news  menu  found  each  station 
“only  doing  two  or  three  stories  a  night,  yet 
they  were  getting  more  credit  for  their  local 


Publisher  Pate  says  Branham’s  departure  had  nothing  to  do  with 
race,  and  cites  an  NAACP  award  he  won  at  his  last  job. 

news  coverage.”  So  the  Democrat  began  to 
tightly  focus  on  its  own  local  news  angles. 

To  this  day,  the  1999  move  to  an  all-local 
“A”  news  section  probably  surpasses  any  of  the 
Democrat's  other  unpopular  efforts  to  bolster 
circulation  and  increase  profits.  In  1993,  for 
example  single-copy  sales  were  jacked  up  from 
25  to  50  cents.  The  newspaper  lost  4,000  cop¬ 
ies,  from  60,000  to  56.000,  “almost  overnight,” 

Dadisman  recalls.  Other  insiders  say  the  circu¬ 
lation  department  was  in  complete  disarray. 
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columns,"  he  says,  recalling  that  the  new  edi¬ 
torial-page  editor,  Mary  Ann  Lindley,  early 
last  year  wanted  to  cut  the  frequency  of  his 
column  from  weekly  to  twice  a  month. 

Wilson  relented,  deciding  not  to  fight  to 
keep  his  columns  in  the  Democrat.  But  after 
the  column  was  killed  last  summer,  some 
black  readers  saw  the  move  as  a  retrenchment 
on  race.  Many  called  and  e-mailed  Wilson  to 
complain.  Only  a  handful  took  their  com¬ 
plaints  directly  to  the  newspaper. 

In  hindsight,  Wilson  regrets  he  gave  up  his 
column  without  a  fight.  “If  I  had  known  that 
it  had  meant  that  much  to  black  people  in  the 
community,"  he  says,  “I  may  not  have  let  it 
go"  so  easily. 

In  an  odd  twist,  the  brouhaha  over  Bran¬ 
ham’s  ouster  drove  more  ad  dollars  to  the 
Outlook.  Shortly  after  she  left,  Pate  told  the 
NAACP  that  he  will  regularly  advertise  all 
Democrat  job  openings,  including  the  then- 
vacant  managing  editor’s  position,  in  the 
black  newspaper.  “We  would  like  to  have 
more  people  of  color  working  at  the 
Democrat,"  says  Pate. 

Champagne  taste,  Michelob  budget 

In  1998,  critical  cuts  in  newsroom  staffing 
became  an  imperative  after  the  newspaper’s 
top  advertiser,  Gayfers,  was  bought  by  its 
local  rival,  Dillard’s  Department  Stores. 
Understandably,  Dillard’s  did  not  double  its 
advertising.  The  resulting  loss  in  advertising 
was  $1  million  annually,  a  huge  blow  for  any 
medium-circulation  newspaper. 

The  Democrat  was  at  an  editorial  cross¬ 
roads.  Costs  were  being  scrutinized  as  never 
before,  so  whatever  experience,  editorial 


Many  Democrat  newsroom  in¬ 
siders  agree  that  strongly  empha¬ 
sizing  local  news  in  the  newspaper 
is  not  a  traditional  approach. 
Tallahassee  isn’t  a  typical  small 
town,  and  treating  it  as  such  exac¬ 
erbated  the  paper’s  circulation 
slide,  they  contend. 

In  this  highly  educated  commu¬ 
nity,  the  paper’s  readership  survey 
revealed  most  Tallahassians  come 
from  somewhere  else  and  that  they 
have  appetites  for  national  and  for¬ 
eign  news  as  much  as  for  local. 

And  they  have  champagne  tastes 
for  newspapers  such  as  The  New 
York  Time.s  or  the  St.  Petersburg 
(Fla.)  Times  —  but  the  budget  only  \ 
allows  for  Michelob.  one  newspa-  \ 
per  veteran  says.  \ 

“They  feel  that  this  is  their 
publication,"  says  Lindley,  the 
Democrat's,  editorial-page  editor. 

“People  claim  this  paper  as  their 
own  and  have  high  expectations  for 
it.”  In  retrospect,  she  and  other  Roosevc 
knowledgeable  Democrat  staffers  hackles 
say  that  putting  too  much  focus  on  Publishc 
local  news  may  not  have  been  the 
best  move. 

Adds  Byron  Dobson,  a  team  leader  at  the 
Democrat  and  its  former  city  editor:  “It’s  sort 
of  how  do  you  do  it  all  with  this  kind  of  com¬ 
munity.  It’s  a  delicate  balance.” 

As  for  balancing  acts,  the  impending  news¬ 
room  cuts  were  a  tightrope  for  Branham  to 
negotiate.  She  wound  up  losing  a  design 
director,  a  health  reporter,  the  metro  colum¬ 


Roosevelt  Wilson’s  column  in  the  Democrat  raised  the 
hackles  of  some  white  readers,  and  Branham  says 
Publisher  Pate  told  her,  “I  want  him  out.” 


education  reporting  position  to  boost  schcwls 
coverage,  although  that  move  virtually  elimi¬ 
nated  the  features  section  —  which  has 
always  proven  its  worth  in  capturing  women 
and  minority  readers. 

Still.  Branham  successfully  crafted  a  new 
section,  called  "Garden  &  Home."  which 
each  week  focused  on  gardening,  home 
decor,  or  home  entertainment.  A  stand-alone 


moxie,  and  institutional  memory  remained  on 
staff  were  considered  godsends.  That’s  how 
Branham  says  she  felt  about  her  people,  too. 

Staff  turnover  and  inexperienced  reporters 
come  with  the  territory,  but  she  felt  fortunate 
that  she  was  able  to  retain  a  core  group  of 
front-line  editors,  many  with  spouses  making 
better  salaries.  “Most  of  them  could  have 
gone  anywhere,”  she  says.  “But  I  was  always 
left  with  the  feeling  that  if  I  had  just  one 
more  body,  what  I  could  do.’’’ 

In  the  face  of  impending  cost  cuts,  Bran¬ 
ham  wanted  to  continue  to  bolster  neighbor¬ 
hood  news,  family,  and  sports  coverage.  She 
found  herself  clashing  with  Pate.  She  says  he 
wanted  to  kill  the  local  features  department, 
shifting  two  full-time  and  one  part-time 
staffers  to  local  news.  She  resisted:  “My  feel¬ 
ing  was  that  local  features  was  local  news.” 


nist,  and  an  editorial  writer. 

A  ‘tremendous  year’ 

“Many  women  of  color  hang  onto  their 
unique  len.ses  and  unearth  and  recommend 
news  stories  about  other  cultures  that  affect  a 
broader  cross-section.  That  viewpoint  is 
invaluable  in  assuring  a  multitude  of  voices 
in  the  paper.” 

—  An  unidentified  African-American 
newsroom  manager,  southeastern  U.S., 
from  “Women  Journalists  of  Color: 

Present  Without  Power  ” 

Despite  the  advertising  loss  of  Gayfers  and 
the  staff  cuts,  Branham  says  she  thought  1998 
was  “an  absolutely  tremendous  year  for  me.” 
She  shifted  some  resources.  She  took  a  fami¬ 
ly-issues  reporting  job  and  turned  it  into  an 


"Business"  section  was  introduced,  anchored 
each  day  and  published  Tuesdays  through 
Saturdays.  She  also  anchored  comics,  the  TV 
page,  and  advice  columns. 

A  new,  full-color  weather  page  also  made 
its  debut  in  the  “Lifestyle"  section,  with  a  big¬ 
ger  national  weather  map,  more  regional  tem¬ 
peratures,  a  UV  index,  and  a  pollen  count. 

One  of  her  finest  accomplishments,  she 
says,  came  early  in  1998.  It  was  an  idea  she 
admits  she  “stole"  from  the  St.  Paul  (Minn.) 
Pioneer  Press,  another  Knight  Bidder  proper¬ 
ty.  Called  “Market  Week.”  it  was  a  new  stocks 
section  delivered  in  the  Saturday  paper  only  to 
those  subscribers  who  wanted  it.  The  idea. 
Branham  says,  was  to  save  on  newsprint  costs. 

All  those  initiatives  apparently  didn’t 
impress  Pate,  who  in  a  recent  interview 
declined  to  comment  about  Branham’s  resig- 
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nation,  except  to  say  that  she  was  "a  fine  jour¬ 
nalist.  and  I  wish  her  every  success  in  life." 
He  also  noted  that  his  ad  staff  was  able  to 
eventually  make  up  the  SI  million  shortfall 
caused  by  the  Dillard's  takeover  through 
other  advertising  initiatives. 

But  Branham  says  her  1999  employee 
evaluation  was  full  of  surprises.  She  had 
resisted  killing  Roosevelt  Wilson’s  column, 
and  now  was  about  to  pay  for  it.  she  recalls. 
According  to  Branham.  Pate  told  her. 
“‘Lorraine,  you  have  always  resisted  me  on 
Roosevelt,  but  now  1  want  him  out.'" 

It  was  also  at  about  that  time  that  the  “angry' 
white  male"  syndrome  became  a  prominent 
canker.  Branham  says,  wondering  aloud 
whether  that  had  any  connection  with  her  eval¬ 
uation.  “I'll  never  know  for  sure,"  she  says. 

There  was  a  concern,  she  says,  about 
whether  the  Democrat's  role  as  an  information 
provider  was  being  confused  with  its  role  as  an 
opinion  leader.  Could  it  be  that  pockets  within 
the  community  felt  that  the  newspaper's  left- 
of-center  bent  on  the  editorial  pages  also  per¬ 
meated  the  Democrat's  news  coverage? 

By  some  accounts,  that  feeling  was  but¬ 
tressed  by  Democrat  surveys  showing  that  a 
third  of  its  readers  considered  themselves 
conservative,  another  third  were  liberal,  and 
“there  was  this  great,  big  middle."  Branham 
says.  As  for  the  liberal  bent.  “I  heard  it  all  the 
time,  at  least  once  a  week  from  somebody, 
sometimes  twice,"  Branham  says. 

‘Special  treatment’ 

“My  whole  purpose  nr/.v  to  provoke 
thought  and  dialog.  That  group  that  you  call 
‘angry  white  men.'  I  made  them  angrier.  They 
didn't  hide  it." 

—  Roosevelt  Wilson 

Florida  State  University  reaps  royalties  in 
excess  of  S50  million  a  year  through  its 
patents  on  Taxol.  the  anti-cancer  drug,  which 
was  developed  by  an  FSU  chemistry  profes¬ 
sor  and  licensed  to  Bristol-Myers  Squibb. 
The  U.S.  Focxl  and  Drug  Administration  last 
year  expanded  Taxol’s  uses  against  other  can¬ 
cers.  adding  still  more  dollars  to  the  school’s 
research  budget. 

Robert  Bennett,  a  retired  U.S.  Air  Force 
colonel  who  is  FSU's  director  of  information 
research,  says  he  heard  that  good  news  on 
CNN  —  “but  I  don’t  recall  seeing  it  in  the 
Tallahassee  Democrat." 

It’s  typical,  he  contends,  of  the  newspaper 
that  “does  a  fairly  good  job  of  presenting 


local  news"  when  it  can  create  “tension  and 
sensation." 

Especially  when  Tallahassee's  black  com¬ 
munity  is  involved.  Bennett  adds. 

“Mini-riots"  is  what  he  calls  a  couple  of 
incidents  that  he  says  the  Democrat  soft-ped¬ 
aled.  He  was  referring  to  disturbances  that 
occurred  after  historically  black  Florida 
A&M  University's  homecomings  in  1997  and 
1998.  “There  is  a  perception,  at  least  among 
some  of  the  Tallahassee  community,  that 
minorities  are  getting  special  treatment  or 
being  perceived  as  getting  special  treatment" 
from  the  Democrat,  he  says. 

Many  of  this  city's  ills  —  from  an  alleged 
lack  of  business  development  to  high  air  fares 
—  he  lays  at  the  Democrat's  door.  He  and 
other  critics  also  point  to  the  only  newspaper 
game  in  town  and  its  role  in  preventing  Major 
League  Baseball's  Tampa  Bay  Devil  Rays 
from  putting  a  farm  team  in  Tallahassee  last 
year.  The  newspaper  “spent  10  times  as  much 
column  space  on  the  environmental  impacts, 
the  traffic  impacts  —  all  the  bad  things  that 
would  ensue  by  bringing  a  sports  team  to 
town  —  rather  than  the  positive  benefits  in 


terms  of  jobs  and  everything,"  adds  Bennett. 

“I  don't  think  they  are  a  cheerleader  for  the 
community.  If  they  were  more  supportive  of 
the  efforts  of  this  community,"  he  says, 
“things  could  happen.” 

With  words  that  are  measured  and  in¬ 
formed.  Bennett  fits  no  “angry  white  male” 
stereotype,  the  40-  and  50-year-old  white 
males  who  have  abandoned  the  newspaper. 
He  says  he  has  communicated  with  Roosevelt 
Wilson  on  his  columns,  and  that  the  two  have 
engaged  in  dialog. 

Bennett  is  not  alone  in  his  views,  but  nei¬ 
ther  is  he  representative  of  a  majority. 

Linda  Miklowitz.  the  Tallahassee  attorney, 
is  one  w  ho  is  not  of  a  mind  with  Bennett.  “I 
consider  the  paper  to  be  only  mildly  to  the  left 
of  center.”  she  observes.  “  It  tries  to  balance 
its  editorial  views  with  really  right-wing  let¬ 
ters  and  columns.”  She  points  to  a  recent 
week  “when  Cal  Thomas  and  Kathleen 
Parker  monopolized  the  Op-Ed  page,  with  no 
room  for  more  moderate  writers.” 

In  some  ways,  however,  that  ideological 
balance  is  a  reflection  of  Branham's  goal  to 
bring  diverse  viewpoints  to  the  newspaper. 
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The  Tallahassee 
Boys’  Choir 
“raised  goose- 
bumps”  at  the 
“All-America 
City”  competi¬ 
tion  in  Phila¬ 
delphia,  and 
helped  win  the 
designation  for 
their  hometown. 
That’s  Director 
Earle  Lee  in  the 


Everybody’s  a  critic 

It  was  understandable  that  Pate  wanted  to 
move  the  paper  to  a  more  centrist  position. 
Branham  admits.  The  perception  of  liberal 
bias  wasn't  helped  when  the  paper  failed  to 
put  “Clinton  Impeached"  in  the  main  head¬ 
line  the  day  after  1998's  historic  vote  in  the 
U.S.  House  of  Representatives. 

Readers  bombarded  the  newspaper  with 
their  displeasure.  Branham  subsequently 
wrote  an  apologetic  editorial  that  didn’t  sit 
well  with  many  on  her  staff,  she  says. 

At  the  same  time.  howe\'er.  there  was  some 
gtxxl  news.  An  internal  survey  said  only  13^?- 
of  subscribers  who  canceled  the  paper  did  so 
based  on  perceived  political  bias.  Their  No.  1 
reason  for  stopping  the  Democrat:  poor  serv  ice. 

Then  there  was  the  Democrat's  coverage  of 
Tallahassee's  selection  as  an  “All-America 
City"  last  year,  one  of  just  10  winners  for 
civic  involvement. 

Tallahassee,  in  its  first  submission  for  the 
coveted  award,  made  the  short  list  of  30  final¬ 
ists  out  of  93  applicants.  Ten  cities  nation¬ 
wide  would  win  the  award  by  demonstrating 
grass-roots  citizen  involvement  in  problem¬ 


solving.  National  Civic  League  officials  were 
floored  when  they  heard  the  city  was  bringing 
an  enormous  delegation. 

Just  as  flabbergasted  was  Catherine  Mc- 
Naught.  a  Democrat  staff  writer  who  covered 
city  government. 

Mindful  that  "only  the  sports  department 
gets  to  travel."  she  kiddingly  went  to 
Branham  in  the  newsroom  about  going  to 
Philadelphia.  "The  city  folks  were  telling 
me  that  ‘Your  people  ought  to  send  you.’ 
1  approached  Lorraine.  I  was  kind  of  joking. 
I  said.  ‘1  was  talking  to  the  city  manager, 
and  she  said  to  ask  you  if  I  could  go.' 
Lorraine  said.  ‘Well,  let's  see  what  the  air¬ 
fare  would  cost.  ...  The  next  thing  I  knew,  I 
was  going.’" 

Sending  a  reporter  to  Philadelphia  to  cover 
the  proceedings  was  a  calculated  gamble. 
Branham  recalls.  "I  busted  my  budget  to  send 
a  reporter"  to  Philadelphia,"  she  says.  Win. 
lose,  or  draw,  the  newspaper  had  to  be  there, 
she  reasoned. 

Michelle  Bono,  the  city  ’s  communications 
director,  believes  the  Democrat  did  a  com¬ 
munity  service  for  those  three  days  and  two 
nights.  Sure.  Bono  says,  she  had  her  share  of 
disputes  with  Branham  about  the  paper's 
coverage  of  the  city.  For  example,  an  inves¬ 
tigative  series  on  the  city-owned  electric  util¬ 
ity  created  an  uproar.  People  were  enraged, 
and  there  was  a  lot  of  citizen  involvement. 
Bono  says. 

Residents  weren't  quite  so  involved  in 
what  has  been  described  as  “the  Nobel  Prize 
and  the  Academy  Award  of  communities  all 
rolled  up  into  one"  —  until  the  newspaper 
sent  .McNaught  to  cover  the  story.  People 
were  questioning  why  the  city  should  go 
through  the  expense  of  entering  the  competi¬ 
tion.  even  though  several  sponsors,  including 
the  Democrat,  were  helping  to  offset  trans¬ 
portation  and  other  costs.  Bono  recalls. 

But  the  paper’s  coverage  “made  you  feel 
like  you  were  there."  Bono  says.  “I  have  never 
seen  a  community  that  has  reacted  in  such  a 
positive  way  to  develop  civic  pride,  and  I 
think  it's  due  in  part  to  the  coverage  by  the 
Democrat." 

The  Marriott  in  downtown  Philadelphia 
“was  a  madhouse  Thursday."  read  the  lead 
from  one  day  of  coverage,  “besieged  with 
more  than  2.000  visitors  from  30  cities 
nationwide  competing  for  the  National  Civic 
League's  50th  anniversary  ‘All-America 
City’  title.  And  in  the  middle  of  it.  61  voices 
from  Tallahassee  made  people  stop  and 


stare.  Yes,  the  Tallahassee  Boys'  Choir  — 
which  has  never  lost  a  competition  —  was 
raising  goosebumps  on  the  arms  of  competi¬ 
tors  as  the  boys  spontaneously  broke  into 
song  around  the  hotel  and  in  practice 
Thursday." 

Bono,  herself  a  former  newspaper  reporter 
in  Oklahoma  and  Kansas,  says  she  identifies 
with  the  problems  faced  by  the  Democrat  due 
to  its  special  status  among  its  readers.  “Being 
the  only  paper,  they  get  a  lot  of  criticism. 
People  are  so  well-informed  on  the  issues, 
they’re  quick  to  point  out  the  flaws." 

Clashing  priorities 

"  You  can ’t  expect  a  town  as  diverse  as  this 
one  to  go  along  with  taking  all  the  local  news 
and  putting  it  on  the  front  page;  it’s  not  going 
to  work,  like  this  is  .some  town  of 50,000." 

—  Gail  Andrews 

Pate  still  had  serious  issues  with  Branham. 
Some  on  her  staff,  including  Lindley.  viewed 
her  as  disorganized  and  slow  to  make  editori¬ 
al  hires  when  vacancies  occurred.  They  were 
consequently  overworked  and  demoralized 
because  of  her  leadership  style,  newsroom 
sources  say.  She  also  was  too  involved  in  the 
day-to-day  operations  of  the  newsroom,  they 
add.  rather  than  devoting  her  energies  to  cre¬ 
ating  new  content. 

In  retrospect,  at  least  one  Democrat  editor 
says  the  reorganization  into  teams  proved  a 
good  thing  —  for  her  and  for  the  new  spaper. 
“I'm  now  a  better  word  editor."  she  says  of 
Branham's  attempt  to  get  everyone  focused 
on  local  news. 

Despite  those  efforts,  in  early  1999. 
Branham  saw  the  handwriting  on  the  wall  as 
her  employee  evaluation  unfolded.  She  im¬ 
mediately  began  to  discreetly  send  her 
resume  to  other  newspapers. 

Then,  last  August.  Branham  put  neighbor¬ 
hood  news  exclusively  in  the  “A"  section  and 
moved  national  and  foreign  news  to  the  "B" 
section.  The  switch  was  backed  by  a  new 
branding  campaign.  “First  Things  First,"  and 
an  increased  marketing  budget. 

Still.  Branham  remembers  being  nervous 
about  reader  reaction.  Her  nervousness  was 
well-founded.  The  “all-local  ‘A’  section" 
became  a  community  firestorm,  with  half  the 
readership  hating  it,  Branham  recalls. 

A  few  weeks  later,  Branham  was  forced  to 
resign.  Her  newspaper  reported  that  the  move 
“was  viewed  as  a  response  to  declining  cir¬ 
culation." 
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African-American  male,"  Greenman  says. 

At  the  Democrat,  the  newspaper  found 
itself  reporting  and  editorializing  about  its  sit¬ 
uation  as  soon  as  Pate  and  Branham  told  the 
packed  newsroom  about  the  resignation  Oct. 
22.  Three  weeks  later,  the  NAACP  news  con¬ 
ference  decrying  the  resignation  made  the 
front  page.  Inside,  the  first  of  Pate's  two  edi¬ 
torial  columns  served  only  to  fuel  a  continu¬ 
ing  barrage  of  Op-Ed  fodder  about  diversity, 
race  relations,  and  Branham's  “regal"  de¬ 
meanor.  In  Pate's  first  column,  when  he  went 
public  with  the  “too  many  black  faces”  com¬ 
plaints,  he  also  sought  to  explain  his  view  on 
the  quest  for  racial  diversity  within  his  news¬ 
room  and  his  community. 

“1  know  there  are  some  people  in  this  town 

—  1  think  they  are  few  in  number  —  who 
don't  want  to  see  black  faces  in  our  newspa¬ 
per,”  he  wrote.  “I  don't  and  won't  bow  to  the 
pressure  of  a  few  misguided  individuals  in 
making  our  news  judgments.” 

The  second  column,  titled  “New  executive 
editor  fits  our  commitment  to  community,” 
was  a  follow-up  to  the  announcement  of 
Branham's  replacement.  John  Winn  Miller, 
46,  from  the  Centre  Daily  Times  in  State 
College,  Pa.  Miller  was  given  the  reins 
less  than  a  week  after  Branham's  resignation 

—  an  event  that  upset  the  NAACP  after  Pate 
had  promised  “a  national  search”  for  her 
replacement. 

For  his  part.  Miller,  a  46-year-oId  white 
male,  said  at  the  time  of  his  hiring  that  efforts 
had  begun  to  find  a  new  managing  editor,  and 
he  adroitly  sidestepped  any  suggestion  that 
this  job  had  been  earmarked  for  an  African 
American,  as  some  inside  the  Democrat's 
newsroom  inferred. 

“I  am  conducting  as  wide  a  search  as  I  pos¬ 
sibly  can.  I'll  leave  it  at  that.”  he  said. 

The  week  that  Miller,  the  new  editor, 
started  work,  he  brought  in  one  African- 
American  editor  to  interview  for  the  manag¬ 
ing  editor  job.  A  second  African  American 
was  set  to  come  in  the  next  week,  according 
to  Pate.  “It  appears  we  will  be  hiring  a  black 
M.E.,”  said  one  Democrat  insider.  “1  don't 
think  anyone  of  another  color  is  being  seri¬ 
ously  considered.” 

Elsewhere  in  Tallahassee,  many  knew  what 
Branham  found  out.  “Editors  come  and  edi¬ 
tors  go,”  says  FSU's  Bennett,  indicating  that 
many  of  his  white  friends  remain  unfazed 
about  her  resignation.  While  some  old-time 
Tallahassians  have  witnessed  the  influx  of 
more  black  faces  in  the  newspaper  in  recent 


see  black  people  showing  up  so  much  in  the 
Democrat,  especially  on  its  front  pages. 

Amid  concern  that  Branham  might  be 
forced  to  leave,  Viegbesie  was  worried  about 
another  numbers  question:  that  too  many 
senior  black  managers  were  leaving  the 
Democrat.  The  community  leader  pointed  to 
recent  departures  of  a  black  chief  financial 
officer  and  a  black  editorial  writer,  both  men. 

With  Branham  the  third  black  senior  man¬ 
ager  to  leave  the  paper  since  Pate  arrived  in 
1997.  Viegbesie  says,  "Our  main  concern  is 
who  is  involved  in  the  decision-making 
process.  ...  He's  had  the  chance  to  hold  onto 
some  outstanding  people.” 

Now  the  NAACP  is  threatening  “selective 
patronage.”  its  199()s  term  for  “boycott.” 

“1  was  the  one  who  made  that  [‘angry 
white  males']  statement  to  Dr.  Viegbesie,” 
Pate  explains.  “I  told  him  that  I  don't  pay 
too  much  attention  to  that.  We  are  not  going 
to  bow  to  pressure  from  a  few  misguided 
individuals." 

Throughout  this  theatre  of 
journalism,  editors  and  pub- 
Ushers  have  rallied  to  one  side 
or  the  other.  Some  well- 
respected  senior  editors  have 
.  risen  to  Pate's  defense.  Austin 
I  (Texas)  American-Statesman 
Editor  Rich  Oppel,  for  one, 
acknowledges  that  achieving 
racial  diversity  is  important 
V  IP  and  that  America's  newsrooms 

are  making  progress  — 
•Wi  “painfully  slowly,  but  as  we  do. 

people  of  color  take  on  the 

Jb  :  same  risks  of  leadership  borne 
by  their  predecessors.  The 
:  ;  chance  of  success  is  worthless 

-  without  the  risk  of  failure.”  he 

wrote  in  a  letter  to  the  editor  of 
the  Democrat. 

Additionally,  John  F. 
Greenman.  president  and  pub- 
Usher  of  Knight  Bidder's 
Columbus  (Ga.)  Ledge r- 
Enquirer,  has  defended  Pate's 
hiring  of  minorities  and 
women.  In  Pate's  last  assign¬ 
ment  —  as  publisher  of  The 
Sun  News  in  Myrtle  Beach, 
S.C.  —  Pate's  “very  success¬ 
ful  newsroom  leaders  included 
both  Editor  Sue  Deans,  a 
white  woman,  and  Managing 
Editor  John  X.  Miller,  an 


The  NAACP  perspective 

“We've  extended  an  invitation  to  the 
NAACP  to  assi.st  us  in  recruiting  minority 
applicants,  and  plan  to  regularly  send 
the  chapter  a  list  of  our  open  positions. 
That  isn't  just  the  right  thing  to  do.  It  also 
makes  good  business  sense  in  our  diverse 
community.” 

—  Pate  editorial  column,  “Diversity 
at  the  Democrat  Is  a  Work  in  Progress.” 

Nov.  10,  1999 


Branham's  exit  had  nothing  to  do  with 
race  or  gender.  Publisher  Mike  Pate  insists. 
But  Anthony  Viegbesie,  the  NAACP's 
Tallahassee  branch  president,  believes 
otherwise. 

On  two  occasions  in  August,  two  months 
before  Branham's  eventual  resignation,  Pate 
told  Viegbesie  (pronounced  V-A-B-Z-A)  that 
he  was  under  pressure  from  a  segment  of  the 
white  community.  Collectively  referred  to  as 
the  “angry  white  males,”  they  didn't  want  to 


Local  NAACP  President  Anthony  Viegbesie  was  told  by 
Publisher  Pate  that  certain  angry  white  males  felt  there 
were  “too  many  black  faces  in  the  newspaper.” 
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years,  the  responsibility  goes  beyond  Pate 
and  Branham,  he  says. 

“We  would  not  be  sorry  to  see  Knight 
Bidder  sell  the  paper  to  someone  else." 
Bennett  says. 

Before  and  after 

“I  was  so-o-o-o  naive.”  Branham  says  in  a 
recent  interview  when  asked  about  leaving 
her  Philadelphia  comfort  zone  to  accept  the 
Democrat  ]ob.  It  would  be  the  only  time  in  a 
four-hour  interview  that  she  allows  herself 
to  laugh  openly  and  momentarily  let  her 
defenses  down. 

She  pauses  a  few  seconds,  mulling 
over  the  official  version  of  her  exit. 
Branham  doesn’t  dispute  it.  saying:  “I 
guess  certainly  if  you  are  resigning  and 
you  would  rather  not  resign  ...  it  cer¬ 
tainly  was  my  decision  to  resign, 
because  it  was  clear  to  me  that  this  rela¬ 
tionship  was  not  working." 

Now  her  future  teeters  between  hope 
that  she’ll  land  another  top  job  and 
doubt  that  she  —  or  any  other  top-level 
editor  of  color  —  would  enjoy  a  level 
playing  field,  she  says. 

One  former  subordinate.  Managing 
Editor  Bob  Shaw,  who  stepped  down  to 
become  the  Democrat's  state  capital 
bureau  chief,  says  Branham  brought 
intelligence  and  warmth  to  the  news¬ 
room.  Pate,  in  interviews,  doesn’t  want 
to  specify  his  qualms  about  Branham, 
saying  it’s  a  personnel  matter.  But.  in 
published  reports,  he  faulted  Branham 
for  not  stemming  the  circulation  slide. 

What  now  bothers  him  considerably 
is  how  he  is  being  portrayed,  as  insensitive  on 
the  need  for  racial  diversity. 

“The  NAACP  branch  [in  Myrtle  Beach. 
S.C..  Pate’s  previous  publishing  post]  gave 
me  a  humanitarian  award  for  my  work  in 
helping  to  build  diversity  at  the  newspaper 
and  in  the  community.  So  it  was  a  real  dis¬ 
appointment  to  see  the  Democrat  and  me 
painted  the  way  we  were  and  the  stories  that 
were  run  about  us." 

Pate  nonetheless  has  conceded  that  black 
women  editors  may  have  more  difficulty  fit¬ 
ting  into  an  organization  run  by  white  males. 

Viegbesie.  in  turn,  has  rallied  a  small  coali¬ 
tion  of  the  city’s  black  leaders  in  an  ongoing 
dialog  about  their  involvement  in  the  most 
influential  media  outlet  in  Tallahassee  and  the 
Big  Bend  region.  Viegbesie  says  his  fear  was 
that  the  Democrat  was  becoming  “a  white 
male-dominated  enterprise.” 

www.mediainfo.com 


Young  mayor  deals  with 
city’s  ‘termite’  problem 

Tallahassee  Mayor  Scott  Maddox  understands  little  about  newspaper  economics,  but 
it’s  hard  for  him  to  fathom  how  a  paper  can  cover  the  important  City  Hall  beat  when 
he  sees  a  new  face  every  six  months  or  so.  In  his  six  years  in  office,  “We’ve  had 
some  good  reporters  and  some  bad  reporters,”  he  says.  “I’ve  had  probably  10  or  12 
reporters  on  the  city  beat.” 

The  Tallahassee  Democrat's  Catherine  McNaught  was  an  exception.  She  stayed  a  while, 
learned  the  beat,  and  he  acknowledges  that  her  reporting  was  sometimes  too  insightful  but 
fair.  In  an  interview,  he  was  facing  a  scenario  both  initially  pleasant  but  hugely  unsettling  as 

well.  On  the  one  hand,  he  wants  to  issue  a  procla¬ 
mation  in  honor  of  McNaught.  who  was  leaving 
the  new  spaper  after  three  years  for  a  considerably 
better-paying  job  with  the  National  Federation  of 
Independent  Business.  On  the  other,  he  was  about 
to  re-enter  the  disturbing,  albeit  familiar,  territory 
of  wondering  whether  the  Democrat's  revolving 
door  would  again  cause  problems. 

The  mayor  has  other  concerns  with  the  news¬ 
paper.  He  is  annoyed  by  “Zing!”  —  an  anony¬ 
mous  tipline  that  former  Executive  Editor 
Lorraine  Branham  and  Editorial  Page  Editor 
Mary  Ann  Lindley  instituted.  “It’s  a  rumor 
thing.”  the  mayor  says.  “I  think  that’s  a  giant  step 
toward  the  tabloids.” 

In  the  middle  of  his  .second  term.  Maddox  was 
elected  when  he  was  24.  He  always  wanted  to  be 
in  politics.  learning  as  a  young  child  that  politi¬ 
cians  had  enormous  power  to  make  people  hap¬ 
pier.  Maddox  also  knew  that,  once  elected,  he 
wanted  to  deal  with  race  relations  in  a  big  way  in 
Tallahassee.  His  first  step  in  office  was  creating 
what  has  become  a  national  model. 

Called  the  “Mayor’s  Initiative  on  Race  Rela¬ 
tions,”  the  three-part  program  consists  of  nonvio¬ 
lence  training;  study  circles  that  bring  diverse  peo¬ 
ples  together  in  their  homes  for  dialog  over  a  period  of  several  weeks;  and  a  human  relations 
council,  appointed  by  the  mayor  for  middle  and  high  schoolers  in  Leon  County  to  seek  ways 
to  combat  racism  among  young  people.  “America  is  great  when  there  is  a  wolf  at  the  door, 
but  terrible  when  there  are  termites  in  the  basement.”  Maddox  says,  recalling  a  favorite  line 
from  an  unremembered  orator.  That’s  racism  in  America,  he  says,  explaining  that  the  nation 
has  always  faced  major  challenges  head-on.  but  "the  smaller  ones  we  seem  to  let  fester.” 
Lorraine  Branham  was  in  his  study  circle,  he  adds.  —  Dwight  Cunningham 


Tallahassee  Mayor  Scott  Maddox 


On  Nov.  9.  the  day  of  the  NAACP’s  news 
conference.  Branham  was  returning  from 
California,  where  she  had  a  “meet-and- 
greef’  session  with  McClatchy  Co.  brass, 
she  says.  All  went  well,  but  she  was  also 
awaiting  a  call  from  another  major  metro. 
The  Indianapolis  Star,  that  had  made  her  a 
finalist  for  its  top  editor’s  job. 

She  didn’t  get  it.  The  position  went  to  a 


white  male,  Tim  Franklin,  formerly  of  the 
Chicago  Tribune. 

Her  disappointment  has  been  somewhat 
assuaged  by  countless  phone  calls  of  sup¬ 
port.  Calls  from  Tallahassee  blacks  and 
whites  alike  express  regrets  and  give  assur¬ 
ances  that  she  positively  influenced 
Tallahassee.  Some  black  callers  see  her  res¬ 
ignation  as  a  reversal  in  racial  progress  that 
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stretches  back  to  the  days  of  the  antebellum 
South. 

The  out-of-town  missives  tend  to  be 
longer,  their  tenor  even  more  supportive,  she 
says.  One  such  call  sticks  out.  It  came  from 
Maxwell  King.  The  Philadelphia  Inquirer'^ 
former  editor.  “Lorraine.”  she  recalls  him 
saying,  "you  haven't  changed.  You’re  just  as 
wonderful  as  ever.” 

‘Corporate  journalism’ 

Branham’s  exit  has  become  fodder  for 
other  Florida  newspapers.  In  a  column.  Lucy 
Morgan.  St.  Petersburg  Times  capital  bureau 
chief  and  columnist,  blasts  “corporate  jour¬ 
nalism,”  where  “it  is  easier  to  fire  the  team 
that  is  losing  circulation  than  it 
IS  to  spend  more  money  on  the 
newsroom  and  fix  the  problem.” 

She  says  working  for  an 
independent  newspaper  such  as 
the  Times  is  a  valuable  advan¬ 
tage:  “We  don’t  have  corporate 
parents  in  another  state  or 
stockholders  clamoring  for 
more  profits.” 

Morgan  saves  her  best  shot 
for  last.  Citing  circulation  fig¬ 
ures,  she  says  the  Democrat'^ 
daily  number  is  “now  about  the 
same  as  it  was  in  1979.”  (It  was 
47, 1 52  that  year  and  49.573  last 
year,  according  to  the  Audit 
Bureau  of  Circulations.)  Adds 
Morgan:  “We  should  all  be  con¬ 
cerned  about  the  future  of  the 
newspapers  controlled  by 
chains  looking  too  closely  at 
the  bottom  line.  ...  Some  of  my  competitors 
are  not  allowed  to  buy  public  records  they 
need  or  to  travel  to  places  where  the  news  is 
happening  because  bean  counters  don’t 
approve. 

"This  cannot  be  good  for  readers  who  need 
to  be  informed.  It  abandons  the  basic  mission 
of  a  newspaper.” 

‘A  misguided  baby’ 

“/  have  a  great  deal  of  concern  about  the 
governor  basically  abolishing  affirmative 
action  in  this  state." 

—  State  Rep.  Alfred  J.  “Al”  Lawson  Jr.. 

D-Tallahassee.  responding  to  Florida 
Gov.  Jeb  Bush’s  “One  Florida”  initiative 

There  was  an  interesting  juxtaposition  of 
two  Democrat  headlines  the  day  after  the 
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NAACP  conducted  its  news  conference  about 
Branham’s  forced  resignation. 

Above  the  fold  Nov.  10.  the  first  headline 
read.  “NAACP:  Paper  needs  more  minori¬ 
ties.”  with  the  subhead.  “But  the  Tallahassee 
Democrat's  publisher  defends  the  paper’s  hir¬ 
ing  record.”  The  second  one  read.  “Bush 
changes  race-based  state  rules.”  with  the  sub¬ 
head.  “He  says  he  wants  diversity  and  oppor¬ 
tunity  —  but  no  legal  mandate  for  it.” 

“It  doesn’t  take  an  Einstein  to  figure  out 
what  is  going  on.”  Viegbesie  insists,  referring 
to  Florida  Gov.  Jeb  Bush’s  “One  Florida”  ini¬ 
tiative.  which  would  scuttle  race-based 
admission  to  universities  and  minority  set- 
asides  in  state  contracts. 


That  weekend,  after  the  local  NAACP 
branch  blasted  Pate  and  what  it  perceived  as 
the  Democrat's  reversal  on  diversity,  “selec¬ 
tive  patronage”  was  high  on  the  agenda  at  its 
board  meeting.  But  no  action  surfaced  in  that 
vein. 

Instead.  Viegbesie  and  other  board  mem¬ 
bers  say  they  would  continue  to  monitor  the 
Democrat's  diversity  efforts,  including 
putting  at  least  one  black  on  the  paper’s 
editorial  board. 

Tallahassee  publicist  Gail  Andrews’  pre¬ 
diction  of  Branham  becoming  a  tlashpoint  for 
community  action  also  took  unexpected 
shape  that  day.  coming  in  twin  salvos  from 
the  media. 

First,  the  Democrat's  new  ly  minted  associ¬ 
ate  editor.  Erika  Peterman,  slammed  the 
NAACP  for  "a  lot  of  fussing  about  numbers 


and  percentages”  and  “speculation  about  who 
left  the  paper  and  why.” 

Peterman,  an  African  American  recently 
hired  from  the  reporting  ranks  of  The 
Baltimore  Sun.  had  returned  to  the  place  of 
her  college  years  at  Florida  A&M  University. 
She  also  was  a  graduate  of  the  Democrat's 
internship  program,  a  pioneer  initiative  that’s 
primarily  underwritten  by  Knight  Bidder. 
The  program,  founded  in  1984.  exposes 
as  many  as  a  dozen  of  FAMU’s  1 1.000  stu¬ 
dents  to  the  rigors  of  daily  journalism  each 
semester,  courtesy  of  the  newspaper’s 
reporters  and  editors. 

Peterman,  in  one  of  her  first  columns, 
acknowledged  that  she  likely  had  benefited 
from  civil-rights  groups 
pushing  for  equal  opportuni¬ 
ty.  but  also  lectured  the 
NAACP  for  not  doing  its 
homework:  “First,  read  the 
newspaper  thoroughly  and 
regularly,  because  it  under¬ 
mines  your  argument  if  you 
don’t.  (Note  to  the  NAACP: 
My  appointment  to  the  edito¬ 
rial  board  —  and  I  am  clear¬ 
ly  black  —  was  old  news  by 
the  time  you  held  your  press 
conference.  So,  we’re  not 
exactly,  as  you  say,  ‘eradicat¬ 
ing’  diversity  over  here.)” 

“She’s  a  misguided 
baby.”  said  one  NAACP 
board  member  after  reading 
the  Peterman  column,  which 
was  passed  around  at  the 
board  meeting  that  day. 

Peterman  was  able  to  write  that  column 
because  Branham  had  fought  for  her  hiring. 
“I  had  everything  to  do  with  her  getting 
hired.”  Branham  recalls. 

The  second  salvo  came  from  a  Tallahassee 
TV  station.  In  opening  the  meeting.  Viegbesie 
read  a  letter  from  the  local  NBC  affiliate, 
telling  him  that  the  station  could  no  longer 
support  “NAACP  Speaks,”  a  13-year-old 
community-service  effort  that  runs  on  Sunday 
mornings.  The  letter  said  that  the  station 
wouldn’t  continue  to  spend  S1.(X)0  in  month¬ 
ly  production  costs  and  air  time.  Other  pro¬ 
gramming,  including  the  local  news  shows, 
would  adequately  complement  the  station’s 
diversity  efforts. 

The  “One  Florida”  initiative  and  the  TV 
station’s  pullback  were  just  two  more  sign¬ 
posts  showing  backward  movement  in  the 
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The  independent  Sf.  Petersburg  Times’  Lucy  Morgan  blasts  “corporate  jour¬ 
nalism”  focused  on  the  bottom  line  —  whether  in  Tallahassee  or  elsewhere. 


quest  for  equal  opportunity,  he  says.  The 
NAACP  board  concurred. 

As  for  the  Democrat  and  Branham. 
Viegbesie  says.  “I  know  a  lot  of  people  who 
are  canceling  subscriptions." 

‘A  minority  thing’? 

Branham  believes  her  sensitivity  toward 
diversity  has  instilled  a  positive  legacy.  Some 
at  the  Democrat  say  she  left  a  sour  aftertaste. 

They  contend  that  two  pay 
scales  exist  —  the  higher  for  cov¬ 
eted  black  reporters  and  the  lower 
for  white  journalists.  Black 
reporters  straight  out  of  college 
get  as  much  “or  more"  than 
whites  with  three  years'  experi¬ 
ence.  says  one  reporter. 

It's  a  belief  that  Branham 
calmly  disputes.  It’s  "simply  not 
true."  she  says.  But  that  doesn't 
soften  what  one  white  staffer  said 
has  led  to  “palpable  racial  ten¬ 
sion,"  within  the  newsroom.  “It's 
there,  more  so  than  it  ever  used  to 
be.  1  think  John  Winn  [Miller]  is 
going  to  take  care  of  that.  He  is  a 
real  smart  guy.  1  think  he  is  going 
to  do  good  things  here." 

Several  Democrat  staffers, 
each  requesting  anonymity,  credit 
Branham  for  her  racial-diversity 
goals.  “But  the  community  was¬ 
n’t  ready  for  that."  says  one.  “The 
paper's  bread  and  butter  was  50- 
year-old  white  men, 
and  when  they  picked  up  their 
newspaper,  the  Democrat  didn’t 
have  anything,  save  sports,  for 
them  to  read." 

A  beat  reporter  adds.  “Some¬ 
times  I  would  pick  it  up  and 
wouldn't  find  anything  to  read, 
either,  except  [for]  stories  that  my 
colleagues  wrote." 

Newsroom  turnover  also 
required  frequent  reminders  to  strive  for 
diversity.  Branham's  insistence  pushed  up 
against  those  sensitivities,  other  staffers  say. 

They  point  to  how  writing  Jobs  were  left 
open  for  what  they  believed  were  inter¬ 
minable  periods.  Four  such  openings  cur¬ 
rently  exist  on  a  staff  of  Just  10  to  12  hard- 
news  reporters.  They  blame  Branham's 
reluctance  to  hire  on  “a  minority  thing." 

“They  want  a  minority,  and  it’s  competi¬ 
tive  out  there  for  minority  candidates."  one 

www.mediainfo.com 


Staffer  says,  adding  that  white  candidates 
were  not  encouraged  to  apply  for  the  editori¬ 
al  writer's  Job  (it  eventually  went  to  Peter¬ 
man)  or  a  prep  sports  writer’s  position. 

“I  think  they  are  going  to  be  forced  into 
hiring  an  African  American"  as  managing 
editor,  a  staffer  said  in  early  December.  “We 
are  all  kind  of  waiting." 

The  Democrat  may  be  a  hard  sell  for 
minorities,  a  white  staffer  predicts.  “It's  Just 


such  a  small  pool  —  and  why  would  you 
come  to  Tallahassee'?  The  pay  is  negligible. 
It's  a  small  paper  and  not  very  well-regarded. 
It  doesn’t  have  a  lot  of  resources.  How  are 
you  going  to  convince  a  minority  to  come 
down  here  and  take  a  chance  with  the  paper  ? 
I  wouldn’t  do  it." 

Last  month,  however.  Mizell  Stewart 
III,  the  assistant  managing  editor  for  local 
news  at  Knight  Bidder’s  Akron  (Ohio) 
Beacon  Journal,  was  named  the  Democrat's 


new  managing  editor.  He  is  an  African 
American. 

Branham,  for  her  part,  says  that  the  only 
Job  she  kept  open  was  the  sports  writer’s 
position.  Five  of  six  female  candidates 
brought  in  for  interviews  were  offered  the 
Job.  Each  of  them  was  white.  Branham  says. 
“But  that  wasn’t  about  race.  That  was  about 
sex.  I  felt  strongly  that  we  weren't  going  to 
have  an  all-male  sports  department."  A  black 
woman  who  was  recruited 
months  before  she  actually- 
graduated  eventually  got  the 
Job. 

Branham  knew  that  not 
having  a  high-school  sports 
writer  for  several  months 
would  put  an  extra  load  on  her 
sports  department.  That,  she 
says,  was  the  price  everyone 
pays  if  he  or  she  truly  believes 
in  diversity:  “Sometimes  it 
requires  you  to  work  harder  if 
you  are  going  to  have  a 
diverse  staff.  Some  of  my 
white  editors  were  not  always 
willing  to  do  that.” 

As  for  being  slow  to  make 
hires  and  the  alleged  news¬ 
room  racial  tension,  she 
defends  the  former  while  dis¬ 
missing  the  latter.  Hiring,  she 
says,  was  left  to  department 
heads.  “If  we  were  slow  to 
make  hires,  it’s  because  they 
weren’t  doing  them."  Low  pay 
scales  further  exacerbated  the 
problem,  she  says.  “It 
was  tough  to  find  people,  and 
John  [Miller]  is  going  to  find 
that  out.  too." 

She  also  quickly  discounts 
the  issue  of  newsroom  racial 
tension,  but  then  remembers 
that  it  was  an  issue  a  few  years 
ago  when  she  held 
“an  open  and  frank  discussion"  in  the  news¬ 
room.  It  brought  out  “so  many  feelings  that  I 
decided  maybe  we  ought  to  leave  it  buried." 
she  recalls. 

Much  of  that  discourse  centered  around 
coverage,  and  the  emphasis  to  improve 
coverage  of  African  Americans.  Some  black 
staffers,  she  says,  “felt  that  people  weren’t 
receptive  to  some  kinds  of  stories,  and 
as  a  black  editor  you  don’t  want  that  to 
be  the  case." 
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A  reader’s  inventory 

“I  am  a  white  female  professional  who  tries  to  be 
aware  racially,  but  probably  fails  more  than  I  would 
like  to  admit.  The  article  on  the  NAACP’s  criticisms 
of  the  Democrat  had  me  looking  at  the  front  section 
the  next  day,  and  what  I  found  was  interesting. 

Photos  of  white  people  abounded  [in  the  Nov.  11 
edition]:  a  recently  deceased  banker,  a  deceased 
doctor,  a  deceased  former  professor  and  writer,  a 
plethora  of  vets  from  WWII,  even  a  guy  who  loves 
the  state  fair.  I’m  sure  these  are  all  fine  people  and 
deserving  of  coverage.  However,  there  was  an  article 
about  the  death  of  a  pioneering  black  lawyer  who 
became  the  first  black  legislator  since  Reconstruc¬ 
tion,  who  got  no  photo.  Seems  a  tad  strange,  don’t 
you  think?  Photos  showing  African  Americans 
included  a  robbery  suspect,  a  basketball  player,  and 
a  stabbing  victim.  Are  there  no  African-American 
vets  in  Tallahassee?  I  am  certain  there  was  no 
deliberate  effort  to  exclude  anyone  of  color  from 
the  paper.  Indeed,  it  is  more  revealing  of  a  lack  of 
thinking,  than  of  thinking  too  much.  We  need  to  be 
aware  of  what  we  do  and  make  deliberate  choices 
toward  diversity.” 

—  Currie  Leggoe, 

in  a  letter  to  the  editor  of  the  Tallahassee  Democrat, 

Nov.  19, 1999 
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Loss  of  a  shining  light? 

“Knight  Ridder  ought  to  have  its  butt 
kicked.” 

—  A  senior  African-American  editor 
at  a  major  metro  on  the  East  Coast 

Word  of  Lorraine  Branham's  resignation 
instantly  shot  through  the  black  Journalist 
community  like  a  death  in  the  family.  Senior 
black  Journalists  around  the  country  talked 
among  themselves  about  how  a  shining  light 
could  be  so  suddenly  dimmed.  “It  makes  me 
wonder  about  my  own  vulnerability,”  says 
one,  an  assistant  managing  editor  on  the  East 
Coast.  “Some  Jobs  are  being  dangled  right 
now,  but  1  don't  know  if  1  want  to  go  from  the 
frying  pan  into  the  volcano." 

Branham's  ouster  has  created  a  chilling 
effect  among  the  newspaper  establishment  as 
well.  A  handful  of  editors  say  that 
while  they  are  sincere  in  their 
efforts  to  achieve  diversity  in  man¬ 
agement,  they  fear  being  unfairly 
labeled  if  things  don't  work  out. 

If  Knight  Ridder  is  on  any  hot 
seat  regarding  the  loss  of  several 
top-level  black  Journalists  in  recent 
years,  no  one's  saying  so  within  the 
chain  who.se  senior-level  employ¬ 
ees  sported  “Diversity  No  Ex¬ 
cuses”  buttons  at  the  historic  Unity 
'99  minority  Journalists'  conference  in 
Seattle  last  July. 

Knight  Ridder  CEO  R  Anthony  Ridder 
says  Branham's  exit  had  everything  to  do  with 
her  Job  performance  and  nothing  to  do  with 
her  quest  for  diversity.  (See  sidebar,  p.  18.) 

Meanwhile,  Marty  Claus,  vice  president 
for  news  at  Knight  Ridder,  praises  Branham 
for  her  work  in  Tallahassee  and  says  she's 
hoping  Branham  stays  within  the  company. 

Now  more  than  ever,  Knight  Ridder  is  a 
leader  in  diversity,  Ridder  and  Claus  say.  For 
the  last  six  months  or  so,  the  chain  has 
stepped  up  its  minority  recruitment  initia¬ 
tives.  Those  efforts  started  before  Unity  '99, 
with  the  assemblage  of  a  task  force  to  broad¬ 
en  the  applicant  pool. 

“We  had  our  first  full  meeting  at  Unity  of 
Knight  Ridder  people,  and  we  asked  them  to 
come  back  to  us  in  the  fall  with  their 
thoughts  about  any  way  we  can  do  better 
recruiting,  developing,  and  training  senior 
executives  who  are  minorities,”  says  Claus. 

A  major  thrust  of  the  initiative  was  to 
bring  in  new  names,  “names  that  we  might 
not  already  have,  people  we  should  get  to 


know  and  talk  to  about  Joining  Knight 
Ridder,”  she  adds. 

The  list  containing  about  70  names  was 
presented  at  another  meeting  at  Knight 
Ridder  headquarters  in  San  Jose,  Calif., 
Claus  says.  Members  of  that  select  group 
currently  hold  Jobs  ranging  from  assistant 
city  editor  at  a  metro  to  higher-ranking  Jobs 
“at  all  sizes  of  papers,”  she  says. 

There's  no  backing  away  from  diversity  at 
Knight  Ridder,  she  insists.  The  task  force 
will  keep  a  line  on  minorities  within  the 
chain,  since  retention  is  also  a  key  concern 
among  these  key  editors. 

“The  last  managing  editor  we  named  was 
an  Asian  American,  Don  Wyatt  in  Duluth, 
Minn.,”  Claus  says,  adding,  “We  are  looking 
for  an  editor  in  State  College,  and  that's  a 
diverse  pool.  The  finalist  for  an  editor  in 
Miami  is  in  a  diverse  pool.” 
(James  Baron,  a  white  male 


ing  by  the  phone.  Except  for  the  Indianapolis 
Job,  most  of  the  possibilities  rank  in  the 
assistant-managing-editor  realm,  the  type  of 
Job  she  had  before  she  came  to  Tallahassee. 

Branham,  who  hopes  she  “still  has  some¬ 
thing  to  look  forward  to,”  isn't  so  sure:  “For 
all  of  our  grand  affirmative  action  efforts,  we 
haven’t  gotten  very  far,  mostly  because  affir¬ 
mative  action  has  benefited  white  women 
more  than  people  of  color,” 

‘Quiet  racism’ 

“In  attempting  to  'transcend'  affirmative 
action  laws,  Gov.  Jeh  Bush  .says  he 's  putting 
his  political  capital  on  the  line.  But  set- 
asides  have  become  so  polarizing  that  to  not 
tty  .something  new  would  be  squandering  the 
as. sets  of  his  office.” 

—  Democraf  editorial,  Nov.  14,  1999 

That  same  day,  a  black  female  reader 


“For  all  of  our  grand  affirmative  action 
efforts,  we  haven’t  gotten  very  far,  mostly 
because  affirmative  action  has  benefited 
white  women  more  than  people  of  color.” 

—  Lorraine  Branham 


from  The  New  York  Times,  was  tapped  for 
that  position.  Larry  Olmstead,  The  Miami 
Herald's,  managing  editor,  who  is  black,  was 
in  the  running,  but  didn’t  get  the  Job.) 

Claus  says  an  outstanding  example  of 
diversity  at  work  was  the  appointment  of  Jim 
Crutchfield  as  general  manager  at  the  Akron 
Beacon  Journal  last  month.  Crutchfield,  an 
African  American,  has  been  in  a  Knight 
Ridder  executive  development  program  since 
1997,  after  a  decades-long  career  as  execu¬ 
tive  editor  of  the  Long  Beach,  Calif.,  Press- 
Telegram,  as  managing  editor  at  the  Beacon 
Journal,  and  in  a  post  at  the  Detroit  Free 
Press. 

There  are  setbacks  along  the  road  to  diver¬ 
sity,  Claus  says,  adding  that  Knight  Bidder’s 
minority  complement  “is  a  fluid  number.  I 
wish  it  were  a  steadily  increasing,  rapidly 
increasing  number,  but  we’re  proud  of  our 
progress  over  time.” 

As  for  Branham,  still  on  the  Knight  Ridder 
payroll,  she’s  in  the  Job  hunt,  critiquing 
papers  of  prospective  employers  while  wait¬ 


wrote  about  her  frustration  with  house-hunt¬ 
ing  trips  in  Tallahassee.  “Why  do  many  of 
the  nicer  subdivisions  in  the  city  have  ‘plan¬ 
tation’  in  their  names?”  she  asks  in  a  letter  to 
the  editor.  “Being  African  American,  I've 
been  taught  all  of  my  life  that  our  ancestors 
were  brought  over  from  Africa  and  made  to 
work  from  sunup  to  sundown  on  plantations. 
...  Why  would  I  willfully  spend  $150,000  to 
return  to  a  plantation?  . . .  The  downfall,  how¬ 
ever,  is  that  all  of  the  homes  I  like  have  been 
situated  in  the  ‘plantation’  subdivisions.  1 
refuse  to  accept  this  quiet  racism,  so  I  am 
still  searching  for  my  home  away  from  the 
plantation.  Not  too  far  away,  unfortunately. 
This  is  still  Tallahassee.”  ■ 


Cunningham,  in  more  than  two  decades  in 
journalism,  has  worked  for  The  Philadelphia 
Inquirer,  Newsday,  The  Detroit  News,  and 
The  Miami  Herald,  among  others.  He  also  is 
the  former  managing  editor  o/Mediaweek,  a 
sister  publication  o/E&P.  He  is  now  a  free¬ 
lance  writer  based  in  New  York. 
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Dirks,  Van  Essen  &  Murray 


newspeople 


by  Jamie  Santo  newspeople@mediainfo.com 

California 

Judy  Jablonski  to  publisher  of  LA  Weekly  John  DiMaiolo  to  vice  president  and  cor-  anak.  who  was  named  general  manager 
and  OC  Weekly  in  Orange  County  from  asso-  porate  controller  of  the  Trenton-based  Journal  last  year, 

date  publisher  of  the  two  alternative  papers.  Register  Co.  from  corporate  controller. 

Lynne  Poland  to  director  of  administra-  Tei  ineSSnfe 

tion  from  director  of  human  resources.  M'i V  Vr  Michelle  Williams  to  news  editor  for  The 

Kelly  Mayfield  to  marketing  director  from  Richard  J.  Jensen  to  executive  editor  of  Associated  Press  bureau  in  Nashville  from 
general  manager  for  the  weeklies.  the  Press  &  Sun-Bulletin  in  Binghamton  AP  correspondent  in  San  Diego.  Williams 

from  editor  of  the  Observer-Dispatch  in  succeeds  Frank  Baker,  now  news  editor  for 

Leo  Wolinsky  to  the  newly  created  posi-  Utica.  Jensen  succeeds  Martha  Steffens.  AP's  Washington-based  regional  reporters, 

tion  of  executive  editor  at  the  Los  Angeles 

Times  from  managing  editor.  Robert  Ambrogi  to  director  of  American 

Ardith  Hilliard  to  associate  editor  and  Lawyer  Media  News  Service  in  New  York 

assistant  to  the  editor  from  editor  of  the  San  from  publisher  of  Connecticut  lunv  Tribune. 

Fernando  Valley  edition.  Joseph  Calve  to  director  of  business 

development  at  ALM  from  editor  and  pub- 
Bill  Brenner  to  publisher  of  the  Novato  lisher  of  Texas  luiwyer. 

Advance  from  publisher  of  the  St.  Helena 
Star.  Brenner  succeeds  John  Burns,  now 
publisher  of  the  Petaluma  Argus-Courier. 


Washington 

Patricia  Mahoney- 
Moore  to  assistant  plant 
manager  of  printing  for  the 
Seattle  Times  Co.,  which 
prints  and  distributes  both 
The  Seattle  Times  and  the 
Seattle  Post-Intelligencer. 
from  advertising  and  circulation  sales  manag¬ 
er  for  the  Stars  and  Stripes  European  edition. 
She  succeeds  Larry  Berg,  who  retired  in  June. 


Mahoney- 

Moore 

Seattle  Times  Co. 


Pennsylvania 

Gwen  Sillmon  Davis  to 

director  of  advertising  for 
The  Patriot-News  in  Har¬ 
risburg  from  retail  adver¬ 
tising  manager  at  The 
Philadelphia  Inquirer. 
She  succeeds  Jim  Steph- 


CoioTacio 

Terri  Fleming,  managing  editor  of  The 
Gazette  in  Colorado  Springs,  named  acting 
editor  following  the  resignation  of  Vice 
President  and  Editor  Steven  A.  Smith. 


Tom  Riggleman.  The  News  &  Observer  in 
Raleigh.  N.C..  elected  president  of  the  Ad- 


Davis 

The  Patriot-News 


District  of  Coiurabia 

Christopher  Ma  to  vice  president  at  the 
Washington  Post  Co.,  from  senior  vice  presi¬ 
dent  of  Washingtonpost.New'sweek  Interactive. 


Lieotgia 

Brian  Melton  to  manag¬ 
ing  editor  of  The  Macon 
Telegraph  from  investiga¬ 
tions  editor  of  The  Char¬ 
lotte  (N.C.)  Observer. 

Melton  succeeds  Steve 
O’Sullivan,  now  executive 
editor  of  the  Los  Angeles 
Newspaper  Group,  Inland  Empire. 


,;id\ng 


Melton 

The  Macon 
Telegraph 


The  Cameron  Family 

has  agreed  to  sell 

The  Maui  (HI)  News 

(17,000  dally  circulation) 
to 

Ogden  Newspapers,  Inc. 

We  are  proud  to  have  represented 
the  Cameron  Family  in  this  transaction. 


John  Kelly  to  correspondent  for  The 
Associated  Press  bureau  in  Champaign 
from  new'sman  at  the  AP  bureau  in 
Indianapolis. 


fxlebraskd 

Steve  Frederick  to  edi¬ 
tor  of  the  Star-Herald  in 
Scottsbiuff  from  assistant 
editor.  Frederick  succeeds 
Steve  Miller,  now  editor  of 
the  Idaho  State  Journal  in 
Pocatello. 

New  Jersey 
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vertising  Media  Credit  Executives  Associa¬ 
tion  International  from  first  vice  president. 
He  succeeds  Howard  Wilson  of  The  Press  of 
Atlantic  City  in  New  Jersey 

Kathy  Peyton,  Phoenix  Newspapers  Inc. 
in  Arizona,  elected  first  vice  president  from 
second  vice  president. 

Kent  Treadwell.  The  Daily  Oklahoman  of 
Oklahoma  City,  elected  second  vice  president 
from  secretary /treasurer. 

Charles  Wilson.  Tampa  (Fla.)  Trihune. 
elected  secretary/treasurer. 

News  About  Us 

Dave  Astor  to  senior  editor  at  E&P 
from  associate  editor.  Astor,  who  covers 
syndication,  joined  the  magazine  in  1983. 

Jim  Rosenberg  to  senior  editor  from 
associate  editor.  Rosenberg,  who  covers 
production  and  technology.  Joined  the 
magazine  in  1987. 

OBITUARIES . 

Hugh  Bunnell,  83,  longtime  journalist  at 
The  Alliance  (Neb.)  Times-Herald,  died  Dec. 
28.  Bunnell  worked  at  the  Times-Herald  from 
1940  until  last  November,  when  he  was  hospi¬ 
talized  after  becoming  ill.  He  held  a  number 
of  positions  at  the  daily,  including  city  editor, 
circulation  manager,  advertising  manager,  and 
managing  editor.  Bunnell  wrote  a  weekly  col¬ 
umn,  “The  View  From  Here.”  until  November, 
and  had  recently  published  his  autobiography. 
"The  Road  Taken.” 

Thomas  G.  Butson.  68.  former  editor  at 
The  New  York  Times  who  went  on  to  become 
editor  and  part-owner  of  The  Villager  in  New 
York,  died  Jan.  3  of  pneumonia.  Butson  began 
his  career  in  his  native  New  Zealand,  and  later 
became  assistant  managing  editor  of  The 
Toronto  Star  at  28.  He  joined  the  Times  in 
1968  as  an  editor,  and  retired  in  1992.  Butson 
and  his  wife  Elizabeth  bought  The  Villager,  a 
money-losing  weekly  that  usually  had  8  to  12 
pages.  Under  their  ownership,  it  grew  to  32 
pages,  including  an  arts  section,  and  began  to 
show  a  profit. 

Lavor  K.  Chaffin.  83.  former  education  edi¬ 
tor  for  The  Deseret  News  in  Salt  Lake  City, 
died  Jan.  8  due  to  causes  incident  to  age  and 
pneumonia.  Chaffin  joined  the  newspaper 
staff  in  1948.  He  became  the  Utah's  first  full¬ 
time  education  writer  in  1952  and  was  named 
the  newspaper's  education  editor  shortly  after- 
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ward.  During  his  nearly  34  years  at  The 
Deseret  News.  Chaffin  was  recognized  wide¬ 
ly  for  his  coverage  of  education.  He  was  hon¬ 
ored  by  the  Education  Writers  Association 
and  was  awarded  an  International  Press 
Institute  fellowship  in  196 1  for  three  months 
of  work  and  study  in  Australia. 

Edward  Cony,  76.  former  managing  editor 
of  The  Wall  Street  Journal,  died  Jan.  9  of 
complications  caused  by  pneumonia.  Cony 
started  at  the  Journal  as  a  reporter  in  the  San 
Francisco  bureau  in  1953.  He  received  the 
Pulitzer  Prize  for  national  reporting  in  1961. 
and  served  as  a  bureau  chief  and  regional 
news  manager  before  being  named  managing 
editor  in  1965.  Cony  was  appointed  executive 
editor  of  Dow  Jones  publications  and  news 
services  in  1970,  and  vice  president  of  Dow 
Jones  in  1972.  He  served  as  president  of  the 
Dow  Jones  Newspaper  Fund  from  1981  to 
1988.  and  he  was  an  associate  editor  at  The 
Wall  Street  Journal  from  1986  until  his  retire¬ 
ment  in  1988.  Cony  served  as  a  president  of 
the  American  Society  of  Newspaper  Editors 
and  the  Associated  Press  Managing  Editors 
organization. 

Bernard  Hurwltz.  80.  longtime  Assrx'iated 
Press  court  reporter,  died  Dec.  27  of  conges¬ 
tive  heart  failure  and  kidney  failure.  Hurwitz 
served  as  a  journalist  in  the  U.S.  Army  Air 
Corps  near  the  end  of  World  War  11,  and 
worked  at  AP  bureaus  in  Des  Moines.  Iowa, 
and  Omaha.  Neb.,  in  the  194()s  and  I95()s.  In 
1957.  he  transferred  to  the  AP  bureau  in  San 
Francisco,  where  he  worked  until  his  retire¬ 
ment  in  1984. 

Felicia  Lamport.  83.  a  satirist  who  delight¬ 
ed  in  skewering  public  figures  with  verse, 
quips,  puns,  and  parexlies  in  a  column  appear¬ 
ing  in  The  Boston  Globe,  died  Dec.  21.  Lam¬ 
port's  column.  "Muse  of  the  Week  in  Review.” 
had  appeared  in  the  Globe  since  1981. 

Jack  Leland.  85.  one  of  South  Carolina's 
best-known  newspaper  storytellers,  died  Dec. 
20.  For  more  than  40  years.  Leland  chroni¬ 
cled  the  people  of  coastal  South  Carolina  as  a 
columnist,  reporter,  and  editor  for  the 
Charleston  papers.  The  Evening  Post  and  The 
News  and  Courier.  Leland  also  served  as  a 
correspondent  for  Time.  Life.  Portune.  and 
Sports  Illustrated  magazines.  He  left  newspa¬ 
pers  in  1960  to  hold  several  jobs  with  the 
College  of  Charleston,  but  returned  to  news- 


papering  in  1967  as  a  reporter  for  The  Even¬ 
ing  Post,  writing  columns  and  profiles. 

Nackey  S.  Loeb,  75.  former  publisher  of 
The  Union  Leader  and  New  Hampshire  Sunday 
News  in  Manchester,  died  Jan.  8.  She  had  been 
in  failing  health  due  in  part  to  complications 
associated  with  her  partial  paralysis  from  a 
1977  car  accident.  Mrs.  Loeb  and  her  deceased 
husband.  William  Loeb.  bought  The  Union 
Leader  and  Sunday  News  in  the  I94()s.  and 
turned  them  into  two  of  the  nation's  most  con- 
serxative  papers.  During  President  Clinton's 
impeachment  scandal,  she  ran  a  headline  call¬ 
ing  him  “a  disgrace.”  She  retired  last  May  but 
retained  interest  in  the  papers,  consulting  on 
the  recent  endorsement  of  Steve  Forbes  in  New 
Hampshire's  Republican  presidential  primary. 

Virginia  Lawrence  Markham.  89.  vice 
president  of  Antelope  Valley  Newspapers  in 
Palmdale.  Calif.,  died  Dec.  28.  In  1958.  Mrs. 
Markham,  her  late  husband  Ralph  H. 
Markham,  and  other  partners  purchased  the 
daily  Antelope  Valley  Press.  Mrs.  Markham 
helped  preside  over  Antelope  Valley  News¬ 
papers  during  a  time  of  rapid  growth  for  both 
the  Valley  Press  and  its  main  circulation  area, 
the  northeastern  Los  Angeles  County  cities  of 
Palmdale  and  Lancaster. 

Agis  Salpukas.  60.  financial  reporter  for 
The  New  York  Times,  was  pronounced  dead 
Jan.  3  after  his  body  was  pulled  from  the 
Hudson  River.  The  medical  examiner's  office 
was  investigating  the  death,  but  foul  play  was 
not  suspected,  police  said.  Salpukas  began 
working  for  the  Times  in  1963.  covering  busi¬ 
ness  news  for  much  of  his  career.  He  joined 
the  national  staff  in  1970  and  became  Detroit 
bureau  chief  in  1973.  He  returned  to  New 
York  to  cover  business. 

AWARDS 


The  Detroit  Press  Club  announced  the 
winners  of  its  2000  International  Wheel 
Awards,  which  recognize  journalistic  excel¬ 
lence  in  covering  the  automobile  industry. 
First  place  in  the  news  reporting/newspapers 
category  was  shared  by  James  R.  Healey  of 
USA  Today  for  his  article  “Death  by  the 
Gallon.”  and  Lisa  Zagaroli  of  The  Detroit 
News  for  her  article  “Car  Seats  —  Is  Your 
Child  Safe?”  Healey  and  Zagaroli  also 
shared  the  Golden  Wheel  award  honoring 
the  best  among  all  the  print  categories. 
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Fax:  (212)  536-8800 
Phone:1-888-825-9149 


FEATURES  AVAILABLE - 


ANNOUNCEMENTS 


ASTROLOGY 


Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.tinne-data.com 
Time  Data  Syndicate  (800)  322-51 01 


AUTOMOTIVE 


WE'LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 


CARTOONS 


Has  200  different  gag  panel 
cartoons!  .■Mready  in  Philadelphia 
Daily  News  and  El  Heraldo 
(Chicago's  largest  Hispanic 
daih  )  plus  many  weeklies. 
Will  .send  package  to  see  at 
no  obligation  or  Fax  samples. 
Dan  Ro.sandich  906-482-623-i 


COLUMNS  AVAILABLE 


ANTIQUE  TALK 

The  Calvin  &  Hobbes  of  antique  columns 
www.antiquetalk.com 
(203)  263-2899 


ENTERTAINMENT 


“Hollywood  Behind  the  Scenes” 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS” 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  514-1400 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941 . 

(914)  692-4572,  Fax  (914)  692-831 1 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


BUSINESS  OPPORTUNITIES 


FUTURE  FEATURES  SYNDICATE 
Looking  for  buyer.  For  information  visit 
wvvw.futurefeatures.com/prospectus 


NEWSPAPER  APPRAISERS 


1 999-2000  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa,  FL 
(727)  786-5930,  Fax  (516)  379-381 2 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
vvvvw.mediamergers.com 

NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  Refereuces 

(214)265-9300 

Rickenbacher  Media 

67)1  Dcsco  Dr..  Dalla.s,  TX  75225 
WWW  .rickcnbachermcdia.com 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
1 23  NW  13th  St,,  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals.  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales.  Acquisitions.  Mergers 
51 96  Benito  St,  #  1 1 .  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


PHILLIPS  PROPERTIES.  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne.  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


Ted  Rickenbacher 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
2421 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)524-0122 

John  Szefc,  Midwest  (914)  291  -7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPERS  FOR  SALE 

LISTINGS  OF  THE  MONTH: 
Small  Daily  in  Upper  Midwest 

No  competition  within  60  miles! 
Priced  at  1 .5X  gross 

Free  Illinois  weekly,  grossing  $330,000 
Well  established  Priced  at  only  $125,000 
Suburban  mid-south  Group 
750k  cash  flow,  3  million-t-  gross. 
Group  of  six  Missouri  weeklies 
in  growth  markets. 

Beautiful  area,  $290k  gross. 

Plus,  many  other  weeklies  &  bi-weeklies 
Call  or  write  for  a  listing  newsletter! 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 

PO.  BOX  2001,  BRANSON.  MO  65615 
(417)  336-3457 

OR  E-MAIL:  BROKERED1@AOL.COM 


EXCELLENT  PAPER  IN  GEORGIA 
for  first  time  buyer. 

Profitable  county  seat  weekly. 

Call  Dennis  Herrick  at 
Skogman  Commercial  (319)  363-8286 

STRONG  WEEKLY  IN  NORTHERN  IOWA 
Very  profitable.  Dennis  Herrick  at 
Skogman  Commercial  (319)  363-8286 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


Growing  Weekly  Business  Journal 
in  Northern  CA,  Est.  1998.  Excellent 
potential.  Interested  parties  send  letter: 
867  A  Richland  Rd,  Yuba  City,  CA  95991 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
vvvvw.mediamergers.com 

FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 

FOR  QUALIFIED  ENTREPRENEURS, 
two  excellent  opportunities  - 
MICHIGAN:  Community  weekly,  after 
many  years  owner  retiring; 

FLORIDA:  Top  women's  monthly, 
major  Atlantic  market. 

Mayo  Communications  (813)  971-2061 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

WELL-ESTABLISHED 
Southern  New  England  twice-monthly 
community  newspaper.  Annual  rev¬ 
enues  in  $250,000  range  and  very  prof¬ 
itable.  Strong  demographics  and 
opportunities  for  growth. 

Call  owner  representative 
John  Peterson  at: 

(203)  457-1374 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seekirig  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner/operator  of 
approximately  300  publications,  includ¬ 
ing  60  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


NEWSPAPER  APPRAISERS 


. . 

I  Confidential  Appraisal  Bolitho-Cribb 
I  for  Estate,  ESOP,  &  AsSOCiatCS 
Partners,  Bank,  Tax,  ’  Pubttcation  Brokerage 
Stock,  Assets  *  Appralaala 


We  have  sold  ! 
thousands  of  | 
publishing  companies  I 


since  1923 


_ _ I 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemaiv  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  828M 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
NwIm,  fL  34105 
tokis@mindspring.com 


www.mediainfo.com 
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EQUIPMENT  &  SUPPLIES 


INDUSTRY  SERVICES 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Flerb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-QWNED  MAILRQOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 

GLOBAL  SINGLEWIDTH  SALES 
Sell/Rebuild  Used  Equipment 
Specializing  in  Goss 
Inventory  Immediately  Available 
Call  (630)  876-9977 
Fax  (630)  876-9972 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

URGENT! 

Searching  for  a  6-  to  8-  unit  1 000 
series  Urbanite  press  or  add-on  units. 
Inter-Continental  Graphics  Inc. 

Call  941  -561  -6401  Fax  941  -561  -6402 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 

ADVERTISING  SERVICES 


Adli'ertisi/)^  b'f 

NoteAdsjcom 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  pnnt  media  advertising. 

•  Authonzed  distributor  of  3M. 

1-877-668-3231  PO»t4t 

www.noteads.com  Noit. 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
TELE  DIRECT  MARKETING,  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
“newspaper  telemarketing  experts" 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1  -888-343-0470  X 1 06 

www.circulationservices.com 


CIRCULATION  SERVICES 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 

MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)738-5115 
E-mail  JanMont@Earthlink.com 


TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 

Aggressive,  Product  Orientated 
Outbound  Telemarketing  Solutions 

Northwest  Circulation  Sales,  Inc. 

A  Full  Business  Partner 
(877)  540-8754 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


3«  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  New.s  Ser\'ice.  Ine. 
Nationwide  rEI.E.M.ARKKTI.\'G 
Horace  Southward 
(877)  550-15X5 
Eric  Southward 
www.metro-news.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

Phone  (303)  791-3301 
http://www.fakebrains.com 

PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide: 

New  or  used  drive  motors  and 
consoles  for  single  or  double  width 
presses.  Also:  Parallel  drives, 
horsepower  upgrades  or 
new  A(i)  Drive  Conversions. 
MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
RO.  Box  1952 
Albuquerque,  NM  87103 

PUBLISHER  CONSULTANTS 


CRADICK  &  MINIE,  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 

ACADEMIC 


THE  UNIVERSITY  OF  GEORGIA 
College  of  Journalism  and  Mass  Com¬ 
munications  invites  applications  for  a 
tenure-track  position  in  the  Department 
of  Journalism  starting  Fall  Semester 
2000  at  either  the  assistant  or  associate 
professor  level.  Significant  professional 
experience  is  required  with  an  earned 
doctorate.  ABDs  with  completion  dates 
will  be  considered.  The  primary  teaching 
responsibilities  will  be  writing,  reporting 
and  editing  for  newspapers,  magazines 
and  on-line  media.  The  successful  can¬ 
didate  will  be  expected  to  participate  in 
the  graduate  program;  to  take  part  in 
service  activities;  and  to  engage  in 
appropriate  scholarly  activities.  The  col¬ 
lege  offers  Bachelor’s,  Masters  and 
Doctorate  degrees.  Enrollment  is  limited 
to  approximately  100  graduate  students 
and  700  undergraduate  students.  The 
department  offers  majors  in  newspa¬ 
pers,  magazines  and  publication  man¬ 
agement.  Modern  facilities  in  the 
department  enable  students  to  learn  on 
the  type  of  software,  computers  and 
other  equipment  they  will  use  when 
employed  in  the  profession.  The 
department  has  excellent  relationships 
with  state  media,  who  have  donated 
equipment,  visited  classes,  and  pro¬ 
vided  job  opportunities. 

TO  APPLY;  Application  deadline  is  Feb¬ 
ruary  15,  2000.  A  letter  of  application, 
vita  and  the  names,  addresses,  and  tel¬ 
ephone  numbers  of  three  references 
should  be  sent  to; 

Dr.  Leara  Rhodes 
Chairperson,  Search  Committee 
Department  of  Journalism 
Henry  W.  (Brady  College  of  Journalism  and 
Mass  Communication,  University  of  Georgia 
Athens,  GA  30602-301 8 
The  University  is  an  Affirmative  Action, 
Equal  Opportunity  Employer,  and  it  en¬ 
courages  applications  from  women  and 
minorities. 


Please  contact  us  for  : 
contact  rates,  display  ad  copy  specifications 
and  procedures 

- 888.825.9 149 - 
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ACADEMIC 


SCHOOL  OF  JOURNALISM 
AND  MASS  COMMUNICATION 
COLLEGE  OF  LIBERAL  ARTS 
UNIVERSITY  OF  MINNESOTA 


Seeking  applications  and  nominations  for  up  to  eight  (8)  new  full-time,  nine- 
month,  tenure-track  positions  at  the  rank  of  beginning  to  advanced  Assis¬ 
tant  Professor,  beginning  August  28,  2000.  All  applicants  are  expected  to 
have  academic  and/or  professional  interests  and  experience  in  new  media. 
We  are  especially  interested  in  strategic  communications  (advertising  and 
public  relations),  professional  journalism  and  digital  message  design. 
Representative  examples  of  new  media  specialties  include  digital  graphics 
and  publication  design:  integrated  communications  management:  digital 
editing;  interactive  advertising;  electronic  journalism;  digital  photo¬ 
journalism. 

Successful  applicants  will  have  promise  of  scholarly  and/or  professional  dis¬ 
tinction;  evidence  of  teaching  effectiveness  or  strong  promise  of  excellence 
in  teaching;  and  a  Ph.D.,  other  terminal  degree,  or  equivalent  qualification 
such  as  an  established,  national/international  professional  career. 

To  apply,  send  a  cover  letter  describing  interest  in  the  position,  a  current 
resume  or  curriculum  vita,  and  letters  of  evaluation  from  three  references, 
to  be  mailed  directly  to  the  search  committee.  Applications  must  be 
postmarked  no  later  than  March  15th,  2000. 

The  full  text  of  this  position  description  is  at  www.sjmc.umn.edu/ 

Send  applications  to: 


Scott  Elton,  Assistant  to  the  Director 
New  Media  Initiative  Search  Committee 
School  of  Journalism  and  Mass  Communication 

University  of  Minnesota 

111  Murphy  Hall,  206  Church  Street  SE 
Minneapolis,  MN  55455-0418.- 
The  University  of  Minnesota  is  an  equal  opportunity  educator  and  employer 


_ ACCOUNTING _ 

ACCOUNTING  MANAGER 
The  Birmingham  News,  Alabama’s 
largest  daily  newspaper,  has  an 
immediate  opening  for  an  Accounting 
Manager.  This  working  manager  will 
manage  the  daily  operations  of  a  33 
employee  accounting  department. 
Interface  with  internal  and  external 
auditors,  maintain  subsidiary  ledgers 
and  manage  other  projects  as  may  be 
assigned. 

Qualified  candidates  must  have  a  4 
year  accounting  degree,  have  at  least 
5  years  supervisory  experience,  be  pro¬ 
ficient  in  Lotus  and  or  Excel.  CPA  and 
or  newspaper  industry  experience  a 
plus.  Experience  with  Platinum 
Accounting  System  is  also  helpful. 

The  Birmingham  News  offers  an 
attractive  benefits  package  including 
health,  dental,  vision  and  life  insur¬ 
ance,  401k  plan,  pension  plan,  tuition 
reimbursement,  paid  vacations,  holi¬ 
days  and  sick  leave. 

Resumes  may  be  faxed  or  mailed  to: 

The  Birmingham  News 
Human  Resources  Department 
2200  4th  Avenue  North 
Birmingham,  Al  35203 
Fax  (205)325-3268 
No  Phone  Calls  Please 
EOE  M/F  ADA 


NEWS 

makes  the  difference. 


Job  Hunting? - 

— - - ^Buying? 

Selling?^ - 

- Hiring? 

OR  HIST  1,00 KING? 

I  se  the  best  read  Clas,sifieil  Acl 
PaRc.s  in  the  industry 

£&P's  Oa,ssified  Sectiun  is  where  vou'll  find  the  used 
equipment  you  need,  discover  new  employment  oppor¬ 
tunities.  get  i  feel  fur  who's  hiring  where,  find  the  key 
professionals  to  make  your  newspaper  run.  sell  your 
used  equipment,  locate  industry  service  providers,  even 
hut  or  sell  your  newspaper  business 

h'ew  ads  every  week! 

Rates  and  information  are  in  this  section 
To  place  your  classified  ad. 
F.AXT’OS.Ih-SSOO  PII(INE:(888I82S-9I49 
E-mail:  hazelp(!i  mediainfo.com 
M  .4 1 L :  E&P  Classified  .4ds 
1 5 '.5  Broadwav,  12th  Floor 
New  York.  NY  11)0.46 


Art  should  force  you  to  understand,  to 
feel.  And  yet  Hollywixxj  has  seduced  us 
into  believing  that  the  only  things  that 
matter  are  those  that  free  us  from  the  dol¬ 
drums  of  our  life ■’ 

-Danny  Gktver,  acw,  1999 


_ ACCOUNTING _ 

CHIEF  FINANCIAL  OFFICER 
Do  you  like  a  challenge?  Are  you  a 
leader  in  innovative  approaches  and 
strategic  thinking?  Consider  joining  the 
management  teams  of  the  Rutland 
Herald  and  Times  Argus  as  they 
evolve  into  the  future  with  fresh  eyes 
and  open  minds.  In  this  newly  created 
position  of  CFO,  you  will  be  responsi¬ 
ble  for  motivating  team  members  in 
the  accounting,  billing,  collections, 
purchasing  and  accounts  receivable 
functions  to  a  high  performance  in 
every  aspect  of  their  work  at  both 
newspapers.  You  will  also  be  responsi¬ 
ble  for  developing  and  analyzing  cor¬ 
porate  financial  reports,  operational 
reports  for  department  heads,  and 
assist  with  the  creation  of  operating 
budgets. 

If  you  have  a  four-year  degree  in 
accounting  and  4  or  more  years  of 
accounting  management  experience, 
and  the  experience  includes  doing 
periodic  closes  and  filing  tax  returns, 
you  may  find  this  a  rewarding  place  to 
apply  your  skills.  You  should  be  com¬ 
fortable  working  in  a  hands-on,  team 
environment  with  managers  and  co¬ 
workers:  and,  if  mentoring  and  facilitat¬ 
ing  are  your  style,  we  want  to  hear 
from  you.  Besides  the  educational 
requirements,  you  should  possess  a 
practical  working  knowledge  of  PCs 
and  MACS  with  Windows  95/98,  Office 
97/2000,  and  database  driven  applica¬ 
tions.  We  offer  competitive  salary, 
bonus  and  benefits.  Send  resume  by 
February  9, 2000  to: 

Robert  G.  Miller 
The  Rutland  Herald 
PO.  Box  668,  Rutland,  VT  05702-0668 
An  Equal  Opportunity  Employer 

_ ADMINISTRATIVE _ 

EXECUTIVE  DIRECTOR 
The  Iowa  Newspaper  Foundation  is  look¬ 
ing  for  an  executive  director  to  oversee 
all  aspects  of  the  foundation’s  opera¬ 
tions  including  fund  raising,  planned  giv¬ 
ing,  communications/budgeting.  Good 
communication  and  organizational  skills 
a  must.  Four-year  college  degree  and/or 
newspaper  experience  helpful.  We  offer 
a  friendly  team-based  and  professional 
work  environment  including  compre¬ 
hensive  benefits  package  and  com¬ 
petitive  salary.  For  consideration,  please 
mail/fax  your  resume  and  salary  require¬ 
ments  to  (51 5)  244-4855  or  E-mail  to: 
dmarchesano@inanews.com  EOE 
IOWA  NEWSPAPER  FOUNDATION 
Attn:  Human  Resources  Department 
319  E.  5th  Street 
Des  Moines,  lA  50309 

PUBLISHER  needed  for  the  weekly 
Herald-Journal  in  Clarinda.  Iowa. 
Excellent  opportunity  for  marketing 
oriented  person  to  run  a  quality  prof¬ 
itable  newspaper  in  a  very  nice 
Midwest  town.  Join  a  company  that 
awards  excellence  and  offers  advance¬ 
ment  and  great  benefit  package. 

Send  resume  to: 

Richard  Cole 
Daily  Nonpareil 

1 1 7  Pearl  Street,  Council  Bluffs.  lA  51 503 
Or  E-mail  to:  swingcole@novia.net 


ADMINISTRATIVE 

PUBLISHER 

Times-Shamrock  Communications  has 
an  immediate  opening  for  Publisher  of 
an  18,000  circulation  PM  daily  and 
Sunday  in  colonial  Petersburg.  Virginia. 
Serving  a  market  area  with  unique 
characteristics,  it  represents  three 
diverse  cities  and  three  surrounding 
counties. 

The  ideal  candidate  must  possess  a 
strong  work  history  which  reflects  good 
management  and  leadership  skills.  You 
must  have  considerable  experience,  be 
successful  in  managing  people  and  be 
able  to  create  effective  planning  docu¬ 
ments,  which  include  budgets,  goals 
and  action  plans.  You  should  be  able 
to  lead  a  team  of  managers  toward  a 
commonly  shared  goal.  The  ability  to 
effectively  motivate  and  communicate 
is  also  a  requirement.  Background  in 
commercial  printing  will  be  helpful. 

Times-Shamrock  Communications  is  a 
family-owned  media  corporation 
encompassing  26  print.  12  radio  broad¬ 
casting  properties  and  a  distribution 
company.  We  offer  a  competitive 
salary,  generous  benefits  package  and 
the  opportunity  to  lead  an  award¬ 
winning  newspaper. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Edward  J.  Lynett 

Times-Shamrock  Communications 
149  Penn  Avenue.  Scranton,  PA  18503 


THE  IREX  PROMEDIA  PROGRAM, 
a  USAID-funded  project,  seeks  long¬ 
term  and  short-term  consultants  for 
print  and  broadcast  media  devel¬ 
opment  programs  in  the  Balkans.  Ideal 
candidates  are  experienced  pro¬ 
fessionals  with  journalism  and/or  busi¬ 
ness  management  experience  in  print 
or  broadcast,  international  training  or 
consulting  experience,  and  ability  to 
live  and  work  in  difficult  environment. 
Send  resume  with  cover  letter  to: 

IREX 

ProMedia/Balkans 
Fax;  (202)  628-8189 
Or  E-mail;  promedia@irex.org 


ADVERTISING 


EXCEPTIONAL 

and  immediate  career  and  income 
opportunity  to  be  advertising  director 
of  growing  family-owned  publishing 
company.  Your  sales  leadership  capa¬ 
bility  will  be  needed  to  effectively  com¬ 
bine  daily  and  weekly  joint  sales 
activities.  Classified  advertising  and 
systems  knowledge  are  strong  posi¬ 
tives.  Your  experience  must  show  con¬ 
tinued  record  of  success.  Potential 
incentives  will  drive  your  remuneration 
well  past  some  larger  circulation 
dailies.  Excellent  benefits  and  working 
conditions.  Located  in  delightful,  smaller 
Northeast  recreational  community  near 
competitive  metropolitan  area. 
References.  Send  resume  today  to: 
Hare  Associates,  Inc. 

62  Black  Walnut  Drive.  Rochester.  NY  14615 
Orfax  to  (716)  621-4197 
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West  Coast  Sales  Manager 
East  Coast  Sales  Manager 
Houston  Sales  Manager 

The  Dallas  Morning  News  is  seeking  Sales  Managers  for 
positions  based  in  New  York,  San  Francisco  and  Houston. 
Qualified  candidates  must  possess  the  ability  to  sell  news¬ 
paper  advertising  in  a  competitive  media  market  and  have 
related  experience  with  proven  sales  success.  We  are  search¬ 
ing  for  high  energy,  self-motivated,  creative  and  strategic 
thinkers  who  have  the  ability  to  work  independently  in  these 
highly  visible  positions. 

REQUIREMENTS: 

•  Must  have  the  vision,  experience  and  determination  to  devel¬ 
op  and  implement  sales  and  marketing  strategies  for  all 
Dallas  Morning  News  products.  Including  National  and  Retail 
categories.  Classified  recruitment,  niche  products  and 
promotional  opportunities. 

•  Strong  media  sales  experience  with  networking  abilities  and 
agency  contacts. 

•  Must  recognize  market  opportunities  and  grow  revenues  by 
developing  and  presenting  formal  advertising  sales 
presentations  that  meet  customers  needs. 

I»  The  ability  to  use  newspaper  research  material  and  have  the 
skills  necessary  to  prepare  customized  presentations  from 
marketing  data. 

•  Broad  industry  knowledge  for  new  business  development. 

•  Must  have  proficient  computer  abilities,  strong  organization¬ 
al  skills  and  be  multi-tasked  oriented. 


•  Degree  in  Advertising,  communications  or  Marketing  with 
3  years  sales  experience  or  5  years  in  a  media  related 
environment. 


We  offer  a  comprehensive  benefit  package  and  a  competitive 
salary  plus  bonus. 


Qualified  candidates  please  send  or  fax  your  resume  to  Lilia 
Jones,  The  Dallas  Morning  News,  508  Young  Street,  Dallas,  TX 
75202,  FAX  214-977-8568  or  E-mail  ljones@tdmn.com. 

k  An  Equal  Opportunity  Employer  a 
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ADVERTISING 


ADVERTISING  DIRECTOR 
Suburban  Publications  is  seeking  an 
advertising  professional  to  lead  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  made  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Wayne  Times,  King  Of  Prussia 
Courier,  and  the  Suburban  Advertiser 
with  a  combined  circulation  of  over 
33,000.  We  are  located  in  the  heart  of 
the  Main  Line  in  the  Philadelphia  sub¬ 
urbs  and  are  seeking  an  ambitious, 
self-motivated,  and  sales  driven  candi¬ 
date  wthat  can  display  strong  lead¬ 
ership  and  communication  skills.  Re¬ 
sponsibilities  will  include  monthly  and 
yearly  forecasting.  We  offer  com¬ 
petitive  salary,  bonus  plan  and  ex¬ 
cellent  benefits  including  401  (k). 
Please  send  resume  to: 

Dianne  M.  Ryan,  Pubisher 
Suburban  Publications 
1 34  N.  Wayne  Avenue 
Wayne,  PA  19087 

ADVERTISING  SALES 
NJ  TechNews  a  rapidly  growing 
statewide  business  publication  serving 
the  high  tech  community  is  looking  to 
expand  its  advertising  sales  force.  If 
you  are  a  self-starter  with  a  strong 
entrepreneurial  spirit  we  encourage 
you  to  explore  the  possibility  of  joining 
NJ  TechNews  as  a  commissioned  sales 
rep  on  a  PT/FT  basis.  Resumes  to: 
Associate  Publisher 
NJ  TechNews 

1001  Briggs  Road,  Suite  280 
Mt.  Laurel,  NJ  08054 

AD  DIRECTOR 

If  you  seek  a  progressive,  smali-daily 
newspaper  in  the  Northwest  at  which 
to  apply  your  impressive  and  growing 
ad  sales/marketing  skills,  consider  The 
News-Review,  Our  paper  is  technically 
advanced,  growing,  part  of  a  respect¬ 
ed  group,  an  hungry  for  ideas. 
Resume  and  salary  history  to: 

Ad  Director  Search,  PO.  Box  1248 
Roseburg,  OR  97470 


CORPORATE  SALES  MANAGER 
Morris  Communications  Corporation 
has  an  Corporate  Sales  Manager  posi¬ 
tion  open  expanding  its  National  Sales 
Department. 

This  position  entails  working  with  our 
Metro,  Community  and  Shopper  pub¬ 
lications  developing  and  seliing 
National  and  Retail  advertising.  Three 
to  five  years  experience  selling  ad¬ 
vertising  on  the  National  and  Regional 
level.  Bachelor's  degree  or  equivalent 
required.  Good  oral,  written  and  sales 
presentation  skills  needed. 

Position  requires  extensive  travel  and 
will  maintain  an  office  in  Augusta, 
Georgia.  Base  salary,  commission  plus 
bonus.  Qualified  individuals  should 
send  their  resume  and  salary  require¬ 
ments  to: 

A,  Mark  Smith 

Corporate  Marketing  Director 
Morris  Communications  Corporation 
PO.  Box  936 

Augusta,  GA  30903-0936 
amsmith@groupz.net 
Equal  Opportunity  Employer 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
Marks-Ferber  Communications  L.L.C. 
is  seeking  a  Classified  Manager  for 
their  Pennsylvania  Group.  This  is  an 
excellent  opportunity  for  someone  look¬ 
ing  to  climb  the  ladder  of  success. 
Ability  to  manage,  motivate,  hire  and 
train  a  team  of  six  (and  growing) 
classified  telemarketers.  Located  in  his¬ 
toric  Bucks  County  (suburban  Phila¬ 
delphia)  this  group  of  publications  has 
a  circulation  of  445,000  papers.  We 
need  an  experienced  professional  to 
help  us  grow. 

SALARY  AND  BONUS  PACKAGE  OF 
$65,000  -  $75,000  ANNUALLY.  Unlimited 
potential  as  we  grow  revenue  and 
circulation.  Benefits  include  health 
insurance,  401  (k)  retirement  plan.  Flex¬ 
ible  Benefits  Plan  (125)  and  more. 

Please  mail  or  fax  resume  to: 

Rick  Morrison,  General  Manager 
1 50  James  Way,  Southampton,  PA  1 8966 
Fax:  (215)  322-5492 
Fax:  (215)  322-2483 
E-mail:  rmaddincpa@aol.com 
Marks-Ferber  also  has  opportunities  in 
eight  states  across  the  country.  Please 
visit  our  website  at 

www.marks-ferber.com 


MAJOR  ACCOUNTS  SALES 
Pioneer  Press,  leading  publisher  of  53 
suburban  Chicagoland  newspapers 
seeks  individual  with  strong  pres¬ 
entation  and  sales  skills  to  work  with 
ad  agencies  and  major  accounts.  2-3 
years  ad  sales  experience  required. 
Experience  with  ad  agencies  a  plus. 
Excellent  compensation  and  benefits 
package.  Send,  fax.  E-mail  resume: 

Regional  Ad  Manager,  Pioneer  Press 
3701  W  Lake  Avenue 
Glenview,  IL  60025 
Fax:  (847)  486-7454 
E-mail  Kelly@pioneerlocal.com 
Equal  Opportunity  Employer 


RETAIL  ADVERTISING 
SENIOR  ACCOUNT  EXECU I IVE 
The  major  accounts  advertising  de¬ 
partment  of  the  Los  Angles  Newspaper 
Group  has  an  immediate  opening  for  a 
dynamic,  enthusiastic,  and  highly  mo¬ 
tivated  individual  with  proven  sales  suc¬ 
cess. 

This  exciting  position  must  be  a  sea¬ 
soned  professional  with  excellent  sales 
ability  (major  retail  a  definite  plus), 
ability  to  work  with  multiple  levels  of 
management,  excellent  organizational 
skills,  as  well  as  strong  leadership  and 
people  skills.  Some  travel  required. 

This  position  offers  and  excellent 
salary,  commission  bonus  package 
and  tremendous  growth  potential  in  a 
career-oriented  environment.  The  Los 
Angeles  Newspaper  Group  also  offers 
excellent  benefits,  including  medical/ 
dental  insurance,  401  (k)  plan  and 
credit  union  membership. 

Please  send  resumes  to: 

Erma  Moore,  Human  Resources 
21221  Oxnard  Street 
Woodland  Hills,  CA  91 367 
Or  Fax  resumes  to  (818)  713-0048 

www.mediainfo.com 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Omaha  World-Herald, 
an  employee-owned  newspaper  is 
seeking  a  leader  for  its  classified 
advertising  department. 

We  are  looking  for  someone  who  is  an 
innovative  professional  to  be  responsi¬ 
ble  for  leading  and  implementing 
classified  advertising  initiatives  that  will 
continue  to  grow  classified  revenues 
and  provide  value  to  our  customers. 
The  successful  applicant  must  be  able 
to  motivate  and  lead  by  example.  Expe¬ 
rience  in  developing  and  implementing 
successful  sales  initiatives  in  an  environ¬ 
ment  of  teaming  with  other  advertising 
professionals  is  required.  We  need  a  pro¬ 
ven  leader  to  play  a  major  role  in 
generating  advertising  initiatives  at  the 
newspaper  and  Internet  levels. 

The  Omaha  World-Herald  has  a  circula¬ 
tion  of  approximately  236,000  daily  and 
282,000  Sunday.  We  offer  a  com¬ 
petitive  compensation  plan. 

The  Classified  Advertising  Department 
is  a  50-1-  staff  of  telephone  sales  and 
outside  sales  professionals  responsible 
for  advertising  in  the  newspaper  and 
our  Internet  site  at  Omaha.com 
The  Omaha  World-Herald  Is  starting 
the  new  millennium  with  a  $100  millioh 
state-of-the-art  off-sett  printing  facility 
and  full  pagination  computer  to  plate. 
This  will  provide  quality  reproduction 
throughout  the  newspaper  and  niche 
publications  produced  in  the  new  plant. 
Serious  applicants  should  send  their 
resumes  and  cover  letter  with  salary 
expectations  to: 

Tom  Golden 
Advertising  Director 
Omaha  World-Herald 
World-Herald  Square 
Omaha,  NE  68102 


NATIONAL  ACCOUNT  EXECUTIVE 
DALLAS 

The  Denver  Rocky  Mountain  News 
wants  to  hire  professionals  who  like  to 
sell,  like  to  present  and  close.  We  are 
looking  for  a  seasoned  sales  pro¬ 
fessional  to  be  part  of  our  National 
Network  handling  our  accounts  in  the 
Southwest.  You  will  cover  all  classifica¬ 
tions  including:  national,  retail,  recruit¬ 
ment  and  classified.  The  ideal  candidate 
will  have  a  minimum  of  5  years  of  news¬ 
paper  selling  experience,  excellent  sales 
and  communication  skills,  great  agency 
and  client  contacts  and  be  highly 
motivated.  The  position  requires  a 
strong  ability  to  prospect  and  sell  new 
business,  as  weli  as  work  from  an  estab¬ 
lished  iist. 

The  Denver  Rocky  Mountain  News,  a 
Scripps-Howard  newspaper,  offers  a  com¬ 
petitive  salary,  an  excellent  commission 
program  and  a  comprehensive  benefits 
package.  Please  submit  your  resume  to: 
Gail  Scott 

National  Sales  Manager 
Denver  Rocky  Mountain  News 
1 865  Wa  Kee  Na  Drive 
Coconut  Grove,  FL  331 33 
Scottg@denver-rmn.com 
The  Denver  Rocky  Mountain  News  is  an 
Equal  Opportunity  Employer,  M/F/HA/. 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 
The  State  Journal-Register  is  seeking 
an  experienced  display  advertising 
manager  to  oversee  its  Retail,  National 
and  Co-op  sales  staffs.  The  ideal  can¬ 
didate  must  be  an  aggressive  pro¬ 
fessional  with  a  Bachelor's  degree  who 
can  train  and  motivate  the  Display  sales 
team.  Prior  experience  involving  goal  set¬ 
ting,  performance  appraisal  and  devel¬ 
opment  of  sales  representatives  is  essen¬ 
tial.  Also,  a  solid  sales  and  contract  nego¬ 
tiations  track  record  with  major  accounts 
is  a  must.  The  job  further  requires  skills 
necessary  for  developing  operating 
budgets  and  achieving  revenue  goals.  We 
offer  a  competitive  salary,  bonuses  and 
excellent  benefits.  The  State  Journal- 
Register,  the  oldest  newspaper  in  the  state 
of  Illinois,  has  a  daily  circulation  of  61 ,000 
and  71 ,000  on  Sunday. 

For  consideration,  please  mail  or  fax  your 
resume. 

The  State  Journal-Register 
Human  Resources  Manager 
One  Copley  Plaza.  PO.  Box  219 
Springfield,  IL  62705-021 9 
Fax  (217)  788-1553 


NATIONAL7MAJOR  ACCOUNTS 
MANAGER 

The  Fayetteville  Observer  a  72,000  dai¬ 
ly/82,000  weekend  newspaper, 
located  in  the  Carolina  Sandhilis,  is  cur¬ 
rently  recruiting  for  an  advertising 
manager  to  take  charge  of  our  national 
and  major  accounts  team.  Fayetteville’s 
best  of  both  location  offers  the  rapid- 
growth  and  amenities  of  North  Caro¬ 
lina’s  fourth  largest  market  and  close 
access  to  Myrtle  Beach,  Raleigh, 
Greensboro  and  Wilmington. 

The  National/Major  Accounts  Manager 
will  be  responsible  for  supen/ising, 
motivating  and  training  two  account 
executives.  They  will  challenge  the 
team  to  develop  new  business  and 
meet  or  exceed  revenue  budget  goals. 
Other  responsibilities  inciude  devel¬ 
oping  presentations  and  proposals  and 
performing  regular  sales  calls  to  agen¬ 
cies  and  major  accounts  locally, 
regionally  and  nationally. 

Our  ideal  candidate  will  have  at  least 
three  years  media  experience,  a  proven 
record  of  success  meeting  revenue 
goals  and  sales  objectives,  is  highly 
organized  and  possesses  excellent 
communication,  negotiating  and  team¬ 
building  skills.  A  college  degree  and 
previous  newspaper  experience  is  pre¬ 
ferred. 

We  are  a  progressive  company  that 
offers  a  competitive  salary  plus  com¬ 
missions,  a  great  401  (k)  plan  and  other 
benefits  in  a  dynamic  non-corporate 
environment.  Please  send  your  re¬ 
sume,  cover  letter  and  salary  history  by 
January  28,2000  to: 

Titus  L.  Workman 
Advertising  Director 
The  Fayetteville  Observer 
RO.  Box  849 
Fayetteville,  NC  28302 
Fax:  (910)  486-3531 
No  phone  calls,  please 
Equal  Opportunity  Employer 


_ ADVERTISING _ 

NATIONAL  ADVERTISING  MANAGER 
The  Austin  American-Statesman  seeks 
an  Innovative  individual  to  fill  a  key  posi¬ 
tion  in  our  Advertising  Department.  The 
National  Advertising  Manager  will  have 
direct  management  responsibility  for  the 
development  and  execution  of  a 
strategic  plan  to  consistently  increase 
advertising  revenue  from  national  rated 
business  through  the  leadership  and 
teamwork  of  a  five-person  department 
In  addition  to  growing  national  business 
for  the  newspaper,  this  position  wiil  be 
responsible  for  leading  sales  efforts  of  a 
new  technology  product  launched  this 
year,  strategic  planning,  development  of 
appropriate  pricing  programs,  conduct¬ 
ing  sales  presentations,  training  and 
development  of  staff,  directing  national 
rep  firm  strategies,  deploying  availabie 
re-  sources  and  recommending  new  re¬ 
sources  as  needed,  building  rela¬ 
tionships  with  national  advertising  agen¬ 
cies,  national  rep  firms,  key  advertiser 
media  directors  and  decision  makers,  as 
weil  as  attending  trade  shows  or  confer¬ 
ences  as  appropriate  for  networking 
new  and  existing  customers.  Qualified 
candidates  will  bring  3-5  years  of  lead¬ 
ing  a  successful  sales  force.  In  addition, 
will  possess  strong  problem  solving  and 
negotiation  skills  and  have  expense  and 
revenue  budgeting  experience, 

Austin  American-Statesman 
Human  Resources  Department 
305  S  Congress  Ave. .  Austin,  TX  78704 
Monday  -  Friday  9AM  -  Noon 
Fax:  (512)  445-3883 
E-mail:  aa-sjobs@statesman.com 
Equal  Opportunity  Employer 
Pre-employment  Drug  Test  Required 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


THE  LEXINGTON  HERALD-LEADER, 
a  Knight  Ridder  newspaper,  located  in 
the  heart  of  the  Bluegrass  and  home  to 
the  University  of  Kentucky,  is  looking  for 
an  automotive  advertising  supervisor  to 
iead  a  team  of  seven.  We  are  looking  for 
an  innovative  and  motivationai  leader 
who  will  have  responsibility  for  auto¬ 
motive  sales,  budgeting,  planning  and 
training.  The  ideal  candidate  will  have 
supen/isory  experience,  a  background  in 
auto  advertising  saies  and  be  a  high- 
energy  creative  person.  In  addition  we 
are  iooking  for  a  risk-taker,  good  com¬ 
municator  and  someone  able  to  develop 
and  implement  programs  that  will  grow 
advertising  revenue  and  maintain 
customer  relationships.  If  this  sounds 
like  you  and  you’re  looking  for  some¬ 
where  to  enhance  or  begin  your  advertis¬ 
ing  management  career,  with  a  com¬ 
petitive  salary  and  excellent  benefits 
package,  we  would  love  to  hear  from 
you.  Send  resume  and  salary  history  to: 

E.  Arnold,  Lexington  Herald-Leader 
1 00  Midland  Ave,  Lexington,  KY  40508 
Faxto  (606)  231-3584 
Or  E-mail:  earnold@herald-leader.com 
EOE  M/F 


to  place  an  ad  contact: 

miclielea(«  mediainfo.coni 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Connecticut  7-day  newspaper  with 
weekly  newspaper  and  shopper  group 
is  seeking  an  experienced  ad  director 
to  lead  advertising  operations. 

The  ideal  candidate  will  possess 
strong  sales  and  interpersonal  skills, 
and  must  be  willing  to  lead  by  example 
to  achieve  and  surpass  goals. 
Competitive  salary,  incentive  and  com¬ 
prehensive  benefits  package  offered. 
Send  cover  letter  and  resume  and 
salary  requirements  to: 

Box  01147,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


ART/GRAPHICS 


GROUP  ART  DIRECTOR 
Sports  publisher  seeks  seasoned  news¬ 
paper/magazine  design  director  to  lead 
creative  team  (8-i-  years  experience). 
Candidate  responsible  for  overall  look 
of:  VeloNews  and  Inside  Triathlon  mag¬ 
azines,  and  collateral  material.  Man¬ 
agement  experience  necessary,  plus 
thorough  knowledge  of  QuarkXPress, 
Photoshop  and  Illustrator.  Resume  and 
3  non-returnable  publication  samples  to: 

HR,  ICI,  1830  N,  55th  Street 
Boulder,  CO  80301 -2700 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
The  Ashland  Times-Gazette  has  an 
immediate  opening  for  an  Assistant 
Circulation  Director. 

A  12,500  Circulation  morning  daily 
paper  can  be  your  stepping  stone  to  a 
career  as  Circulation  Director.  The 
ideal  candidate  must  be  a  hands  on 
Manager  with  the  ability  to  sell  and  to 
work  with  all  aspects  of  circulation. 
Exceptional  customer  service  and  car¬ 
rier  recruiting  skills  a  must. 

Current  Circulation  Director  has  more 
than  20  years  experience  and  is  willing 
to  train  you  to  be  her  replacement 
when  she  retires.  If  you  are  looking  for 
a  career  and  like  a  challenge  you  may 
be  just  the  person  we  need. 

We  offer  Competitive  salary  and 
excellent  benefits  such  as  retirement 
and  401  (k),  excellent  health  care 
package,  bonus  program  and  more. 
Salary  commensurate  with  experience. 
Please  submit  a  cover  letter  and 
resume  with  salary  requirements  to: 

Attn:  Mary  Bryant 
The  Ashland  Times-Gazette 
40  E.  Second  Street 
Ashland,  OH  44805 


CIRCULATION  SALES  AND 
PROMOTIONS  MANAGER 
Midwest  PM  daily  seeks  individual  with 
circulation  sales  experience.  You'll 
work  with  our  district  managers,  car¬ 
riers  and  drivers  to  grow  our  home 
delivery  as  well  as  single-copy. 
Excellent  opportunity.  Good  starting 
pay  plus  bonus  plan.  Competitive 
benefits  package.  Apply  to: 

J.  McCullough,  NewsTribune, 

426  Second  Street,  LaSalle,  IL  61 301 

C5 


www.mediainfo.com 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  FIELD  SALES  MANAGER 
The  Press  of  Atlantic  City  has  an 
immediate  opening  for  a  sales  minded 
person  to  manage  the  field  sales  oper¬ 
ation  of  the  circulation  department.  The 
person  will  supervise  the  kiosk  and 
crew  operations  and  will  create  and 
execute  all  carrier  and  district  manager 
sales  contests.  We  are  looking  for 
someone  with  experience  with  Excel 
and  MS  Word.  A  minimum  of  two  years 
related  sales  experience  is  required  as 
is  a  general  knowledge  of  circulation 
functions.  Reply  in  confidence  with 
salary  requirements  to  Joel  Kopke: 

The  Press  of  Atlantic  City, 

1 000  W.  Washington  Ave. 
Pleasantville,  NJ  08232 
E-mail  Kopke@PressPlus.com 


SINGLE  COPY  MANAGER 
The  Island  Packet,  16,000  AM, 
McClatchy  Newspaper  on  beautiful 
Flilton  Flead  Island,  South  Carolina  is 
seeking  an  experienced  results 
oriented  professional  to  work  with 
dealers,  merchandisers,  retailers,  and 
carriers  to  grow  single  copy  in 
Southern  Beaufort  County.  This  posi¬ 
tion  will  also  manage  the  single  copy 
for  New  York  Times  in  all  of  Beaufort 
County  and  the  Savannah,  GA  area. 
Competitive  salary  and  comprehensive 
benefits  package  offered.  Send  cover 
letter,  resume,  and  salary  require¬ 
ments  to: 

Circulation  Director 
The  Island  Packet 
RO.  Box  5727 

Flilton  Flead  Island,  SC  29938 
Fax:  (843)  706-8239 


m 


_ CIRCULATION _ 

VP/CIRCULATION 

The  Cincinnati  Enquirer,  a  Gannett  Co, 
Property  with  circulation  of  more  than 
205,000  daily  and  331,000  Sunday 
seeks  an  experienced  executive  to 
lead  its  circulation  department. 
Successful  candidates  will  have  more 
than  eight  years'  circulation  experi¬ 
ence  in  operations,  customer  service, 
marketing  and  sales.  The  new  Vice 
President  must  be  a  team  player,  capa¬ 
ble  of  working  alongside  other  top- 
notch  Operating  Committee  members 
and  key  circulation  managers  to  fur¬ 
ther  develop  home  delivery  and  single¬ 
copy  sales.  Senior-level  circulation 
executives  at  large  newspapers  are 
encouraged  to  apply. 

We  recognize  and  appreciate  the 
many  benefits  of  diversity  in  the 
workplace.  People  who  share  this 
belief  or  reflect  a  diverse  background 
are  encouraged  to  apply.  Mail,  fax  or 
E-mail  your  resume  to: 

Harry  Whipple,  Publisher 
The  Cincinnati  Enquirer 
312  Elm  Street 
Cincinnati,  OH  45202 
Fax:  (513)  768-8079 
E-mail  HWhipple@Enquirer.com 
NEWSPAPER  SALES  DIRECTOR 
for  major  daily  newspaper  in  Boca 
Raton.  Candidate  must  be  able  to  grow 
both  home  delivery  and  single  copy 
circulation  and  have  extensive  knowl¬ 
edge  of  consumer  marketing  and  pro¬ 
ject  management.  Strong  written  and 
verbal  communication  skills  required. 
Must  be  able  to  manage  multiple  pro¬ 
jects  in  a  fast  paced  environment. 
Excellent  salary  and  bonus. 

Fax  resume  Attn.  Jan:  561-893-6674 


_ CIRCULATION _ 

CIRCULATION  HOME  DELIVERY 
MANAGER 

The  St.  Louis  Post-Dispatch,  the 
number  one  information  source  in 
Missouri,  has  an  immediate  job  open¬ 
ing  for  a  Home  Delivery  Manager.  The 
person  selected  will  join  a  team  of 
newspaper  circulation  professionals 
and  will  become  an  integral  part  of  our 
operation. 

The  ideal  candidate  will  come  equipped 
with  strong  management  skills,  lead¬ 
ership  capabilities,  and  demonstrated 
success  in  newspaper  sales  and  market¬ 
ing.  You  must  also  have  a  willingness  to 
maintain  and  develop  new  strategies 
and  concepts. 

Your  qualifications  should  include: 

•  Five  years  of  Circulation  Manage¬ 
ment  experience  in  various  dis¬ 
ciplines. 

•  Proven  performance  and  track 
record  of  successful  management 

•  Service/Rotation  skills 

•  A  high  degree  of  motivation,  inform¬ 
ativeness,  and  responsiveness  to 
change 

•  Good  written  and  oral  communica¬ 
tion  skills 

St.  Louis.  Missouri  located  on  the  con¬ 
fluence  of  the  Mississippi,  Missouri  and 
Illinois  rivers  is  an  outstanding  livable 
community  well  noted  for:  affordable  liv¬ 
ing;  AAA  metropolitan  school  districts  ; 
Nationally  ranked  medical  facilities; 
Arts,  Education  and  Religious  Institu¬ 
tions;  professional  sports  teams;  Gate¬ 
way  Arch  and  more. . . 

We  offer  a  competitive  starting  salary,  out¬ 
standing  benefits,  and  a  work  enviorn- 
ment  that  promotes  diversity,  pro¬ 
fessional  growth,  and  opportunities  for 
the  right  individual. 

Apply  in  confidence  to: 

ST.  LOUIS  POST-DISPATCH 
Personnel  Department 
Attn:  Home  Delivery  Manager 
900  N.  Tucker 
St.  Louis,  MO  63101 
The  St.  Louis  Post-Dispatch  an  Equal 
Opportunity  Employer,  values  the 
diversity  of  our  workforce  and  the 
knowledge  of  our  people 


CIRCULATION  ZONE  MANAGER 
The  Des  Moines  Register,  a  Gannett 
company,  is  seeking  an  experienced 
Zone  Manager.  Responsibilities  in¬ 
clude  the  ability  to  achieve  volume 
goals  for  home  delivery  and  single 
copy.  Management  and  development 
of  district  managers  and  independent 
carriers  towards  sales  strategies  and 
tactics. 

Candidate  must  possess  sales  skills, 
fundamental  accounting  skills,  man¬ 
agement  concepts  with  excellent  writ¬ 
ten  and  oral  communication  skills  and 
computer  skills.  Strong  customer  ser¬ 
vice  commitment. 

Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume 
including  salary  history  to: 

Human  Resources 
The  Des  Moines  Register 
71 5  Locust  Street 
Des  Moines,  lA  50309 


CIRCULATION 


-  DISTRICT  SERVICE 
MANAGER 


The  Arizona  Republic,  Phoenix  Ari¬ 
zona's  leading  information  company 
is  looking  for  energetic  District  Ser¬ 
vice  Managers  in  the  Circulation 
Department.  The  successful  candi¬ 
date  will  have  a  passion  for  the 
circulation  field,  a  positive  attitude, 
and  a  demonstrated  ability  to 
achieve  results  in  service.  This  posi¬ 
tion  recruits  and  advises  indepen¬ 
dent  contractors  and  employees. 
Also,  this  person  monitors  and 
regulates  distribution  of  all  pro¬ 
ducts.  samples  and  supplies,  and 
maintains  district  address  informa¬ 
tion  to  include  route  sequencing 
and  navigations.  This  person  works 
with  employees  and  independent  con¬ 
tractors  to  ensure  superior  customer 
service.  Four  to  six  years  of  pre¬ 
vious  circulation  management  expe¬ 
rience  or  equivalent  is  preferred. 
Salary  and  bonus  33  to  47K. 

The  Arizona  Republic  offers  ex¬ 
cellent  health  benefits  and  401  (k) 
plan.  Please  send  a  letter,  resume, 
salary  history  and  requirements, 
and  references  in  confidence  to: 

Mark  Weakley 
Circulation  Manager 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax  (602)  444-4466 
E-mail:  mark.weakley@pni.com 


The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug 
free  workplace 


SINGLE  COPY 
MANAGER 

THE  JOURNAL  GAZETTE 
The  Journal  Gazette,  a  northeast  Indi¬ 
ana  daily  newspaper,  is  seeking  a 
Single  Copy  Manager.  Duties  include 
the  development  of  promotional  con¬ 
cepts  to  increase  single  copy  sales, 
supervision  of  approximately  20  inde¬ 
pendent  distributors  in  surrounding 
counties  and  working  with  city  retail 
accounts  to  obtain  maximum  level  of 
sales.  The  candidate  will  also  support 
regional  and  city  single  copy  man- 
ager(s)  as  needed. 

The  ideal  candidate  must  possess 
mathematical  and  interpersonal  skills. 
Have  strong  written  and  oral  communi¬ 
cation  skills  to  communicate  effectively 
with  retailers  and  distributors.  Valid 
driver's  license,  dependable  automobile 
and  automobile  insurance  required. 
Three  to  five  years  circulation  experi¬ 
ence  preferred.  College  degree  pre¬ 
ferred  or  equivalent  experience. 
Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume  includ¬ 
ing  salary  history  to: 

Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
Fax  (219)  461-8749 
Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION 


VICE  PRESIDENT  OF  CIRCULATION 

DON’T  EVEN  THINK  ABOUT  RESPONDING  TO  THIS  AD 
UNLESS  YOU: 

•  Arc  a  higbl\  skilled  Circulation  Executive  who  has  succeeded  in  touj>h 
competitive  markets 

•  Have  majttr  metro  experience  hut  know  the  value  of  small-paper  tactics 

•  Love  W()rkinj>  for  a  company  w  ith  a  Kfvat  product 

•  Enjoy  earning;  a  nood  salarv 

•  Like  golf  and  sunshine  as  much  as  yttu  like  your  job 

•  .Are  a  high-energy  person  who  can  meet  challenges  w  ith  forwaril  think¬ 
ing  and  new  ideas 

•  Are  smart  enough  to  recognize  agootl  opportunitv  w  hen  you  see  one 

•  Want  to  work  in  a  team  etivironment  atui  adtl  to  your  prestigious  career 
successes 

•  .Are  absolutely  the  best  Cal  culation  Executive  around! 

If  you  are  still  reading  -  let  us  tell  you  about  our  company.  We  publish  the 
.AM  Tribune  (tlaily/Sunday)  in  the  East  Valley  anti  the  .Scott.sdale  markets 
t)f  metropolitan  Phoenix,  .Arizona.  Our  circulation  is  lOO.OOO-i-  and  we 
have  home  deliverv’,  SC;S  and  an  in-house  telesales  tle|xirtment 

W'e  are  a  growing  and  dynamic  companv  that  offers  employees  a  wide- 
range  of  benefits  and  a  competitive  .salary.  If  you  meet  the  above  criteria 
and  are  interested  in  working  for  The  Tribune,  sentl  your  cover  letter  and 
resume  to: 


The  Tribune 

Karen  Bulissa  PHR,  Human  Resources 
120  W.  First  Avenue,  .Mesa,  AZ  85210 
Fax:  (-*80)  89H-6-*01  EVinail:  Karen. Bulissa(r<  ThoniN'ews. com 

Deadline:  Monday,  January  31 , 2000 
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CIRCULATION 

CIRCULATION 

EDITORIAL 

EDITORIAL 

DISTRICT  MANAGER 
America’s  fastest  growing  newspaper 
needs  motivated  take  charge  individu¬ 
als  to  be  district  managers.  Denver  is  a 
very  exciting  and  highly  competitive 
market.  If  you  have  been  looking  for  an 
opportunity  to  excel  this  is  it. 

District  managers  are  responsible  for 
the  day  to  day  district  operation  includ¬ 
ing  recruitment,  training,  and  contract¬ 
ing  independent  carriers.  Successful 
candidate  must  have  one  to  three 
years  management  experience,  demon¬ 
strate  the  ability  to  adapt  to  a  changing 
market,  strong  communication  and 
interpersonal  skills,  a  passion  for 
excellence  and  a  stronger  desire  to 
advance  within  the  newspaper. 

If  you  can  meet  these  requirements 
and  are  ready  to  join  a  company  that 
offers  excellent  salary,  34-45K  plus 
incentive,  401  (k),  stock  plan  and  com¬ 
prehensive  benefit  package,  please  sub¬ 
mit  your  resume  and  salary  history  to: 
Denver  Rocky  Mountain  News 
Human  Resources  Department 
400  W.  Colfax  Avenue 
Denver,  CO  80204 
E-mail:  uribec@denver-rmn.com 


CIRCULATION  MANAGER 
The  Ukiah  Daily  Journal  (MedlaNews 
Group)  (7,500  circulation  6  day  daily)  is 
seeking  a  hands  on,  energetic  Circula¬ 
tion  Manager.  Candidates  should  have 
previous  District  Manager  experience 
with  a  proven  track  record,  be  sales 
oriented,  be  familiar  with  ABC  regula¬ 
tions,  and  have  some  mailroom  experi¬ 
ence.  Applicants  should  also  have  good 
communications  skills,  understand  the 
value  of  customer  service,  and  be  able 
to  create  and  implement  successful 
monthly  carrier  promotions. 

Circulation  Manager  supervises  5  circula¬ 
tion  department  employees  and  6 
mailroom  employees.  Our  carrier  force 
consists  of  approximately  75  youth  and 
12  adults.  This  is  an  excellent  opportunity 
for  an  energetic,  self-motivated  individual 
who  can  lead  the  Circulation  Department 
by  example.  Ukiah  is  2  hours  north  of 
San  Francisco  in  beautiful  Mendocino 
County  with  a  wide  variety  of  cultural,  re¬ 
creational,  and  educational  opportunities. 
Send  cover  letter,  resume,  and  salary 
history  to: 

Dennis  Wilson,  Publisher 
Ukiah  Daily  Journal 
590  S.  School  Street,  Ukiah,  CA  95482 
Fax:  (707)  468-3545 
E-mail:  udjpub@pacific.net 


CLASSIFIEDS 

SUBSCRIBE 

TOE&P 

TODAY 


CIRCULATION  REGIONAL  MANAGER 
Join  the  San  Francisco  Newspaper 
Agency,  agent  for  the  San  Francisco 
Chronicle  and  San  Francisco  Examiner 
as  our  newest  Regional  Circulation 
Manager  and  you  will  be  responsible 
for  planning,  organizing  and  coordinat¬ 
ing  all  product  delivery  with  the  North 
Bay  regional  market.  As  we  move 
toward  a  regionalization  of  our  opera¬ 
tion,  we  are  seeking  individuals  with 
strong  management  skills  and  the 
ability  to  lead  a  team  of  professionals. 

We  offer  a  strong  compensation  and 
benefits  package  including  401  (k)  with 
company  match,  medical,  dental  and 
vision  coverage  and  more. 

Please  fonward  your  resume  and  cover 
letter  including  salary  requirements  to: 

San  Francisco  Newspaper  Agency 

Human  Resources  Department  -  99-238 
925  Mission  Street 
San  Francisco,  CA  941 03 
HR@SFNA.com 

Or  visit  us  on  the  web  at  wvwv.SFNA.com 

EDITORIAL 

REPORTERS 

Small  Central  Florida  daily  seeks 
reporter  and  features  writer. 

Call  executive  editor  at  (941 )  294-7731 


AGRINEWS 
NEWS  REPORTER 

Illinois  AgriNews  has  an  Immediate 
full-time  opening  for  a  field  editor  to 
work  out  of  our  LaSalle,  IL  office.  Seek¬ 
ing  an  experienced  reporter,  or  a 
recent  journalism  or  ag  communica¬ 
tions  graduate  to  write  on  state  and 
national  ag  issues  and  to  report  on 
events  in  a  multi-county  area.  Farm 
background  desirable  but  not  re¬ 
quired.  AgriNews  publishes  Illinois 
AgriNews  and  Indiana  AgriNews,  both 
statewide  weekly  Newspapers. 

Fax  or  Mail  resume,  writing  samples  to: 

Warren  T.  Pufahl,  managing  editor 
Illinois  AgriNews 

420  Second  Street,  LaSalle,  1L61301 
(815)  223-2558  Fax:  (815)  223-5997 


AWARD-WINNING  37,000-circulation 
daily  seeks  general  assignment  reporter 
with  strong  writing,  enterprise  and 
deadline  abilities.  Experience  at  a 
weekly  or  smaller  daily  is  preferable. 
We  re  located  in  a  region  near  Vermont, 
Saratoga  Springs  and  the  Adirondack 
Mountains  that  is  rich  in  cultural  and 
recreational  activities. 

Send  resume  and  clips  to  Ken  Tingley: 
managing  editor.  The  Post-Star 
PC.  Box  21 57,  Glens  Falls,  NY  1 2801 


ASSISTANT  FEATURES  EDITOR 
Bring  your  expertise  in  arts  and  enter¬ 
tainment  coverage  to  our  features 
department.  This  region  features  sum¬ 
mer  concerts  at  The  Gorge  outdoor 
amphitheater  and  the  Sandpoint  Festi¬ 
val,  The  Spokane  Symphony,  the  Best 
of  Broadway  series  and  a  local  pro¬ 
fessional  theater  ensemble.  In  this  posi¬ 
tion,  you  will  manage  reporters,  cor¬ 
respondents  and  editorial  assistants  to 
produce  entertainment  pages  tor  the 
daily  features  section  and  the  Friday 
Weekend  section.  We  are  a  112,000 
daily  (142,000  Sunday)  newspaper, 
which  Columbia  Journalism  Review 
recently  named  one  of  the  top  25 
papers  in  the  country.  Send  resume, 
samples  of  your  work  (writing  and  edit¬ 
ing)  and  a  letter  explaining  your  lead¬ 
ership  philosophy  and  your  perspective 
on  covering  local  arts  and  entertain¬ 
ment  to  Peggy  Kuhr,  managing  editor 
The  Spokesman-Review: 

999  W.  Riverside  Ave. 

Spokane,  WA  99201 
E-mail  peggyk@spokesman.com 


25,000  CIRCULATION  paper  in  central 
Indiana  needs  business  writer,  reporters. 
Resume  to  ME  Dan  McCaleb: 

300  N.  Union,  Kokomo,  IN  46904 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning,  ^ 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
^  Kansas  City.  We  are  looking  for  writers  and 

editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits.  ^ 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 
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HELP  WANTED  + 


WRITER/EDITOR 

Brookings  seeks  an  experienced  writer 
with  strong  editing  skilis  to  summarize 
pubiic  poiicy  research  in  readable  form 
for  communications  department  of  pre¬ 
stigious  think  tank,  Wiil  be  responsible 
for  approximately  25  eight-page  policy 
briefs  per  year,  shorter  papers,  press 
releases,  annual  report,  annual  media 
guide,  and  other  publications.  Required 
College  degree;  minimum  5  years  expe¬ 
rience  in  similar  writing  and  editing, 
demonstrated  ability  to  edit  manuscripts 
and  articles  and  to  compose  high-quality 
press  releases,  news  and  feature  arti¬ 
cles,  and  op-eds:  ability  to  meet  tight 
deadlines;  good  organizational  and 
interpersonal  skills;  ability  to  work  in  a 
collegial  atmosphere.  Familiarity  with 
Internet  and  Microsoft  Word.  Salary  high 
30's  to  low  40's,  excellent  benefits. 

Send  resume  and  cover  letter,  to: 

Ms.  E.  Levy 

Fax  (202)  797-2479  Ref.  Job#  7899 
The  Brookings  Institution 
1 775  Massachusetts  Avenue,  NW 
Washington,  DC  20036 
Equal  Opportunity  Employer 
Only  those  selected  for  an  interview  will 
be  contacted. 

COPY  DESK 

The  Times  Record  News  in  Wichita 
Falls,  Texas,  has  openings  for  an  assis¬ 
tant  news  editor  (3-5  years  experience) 
and  copy  editor  (1-2  years  experience). 
Design  and  QuarkXPress  skills  a  plus. 
Send  resumes  to  Bruce  Smith,  news 
editor,  at  Smithb@wtr.com  or  to: 

1 301  Lamar,  Wichita  Falls,  TX  76301 


ASSOCIATE  EDITOR 
Outstanding  opportunity  for  an  associ¬ 
ate  editor  in  leading  healthcare  asso¬ 
ciation.  The  professional  we  seek  will 
produce  the  Society  newsletter,  includ¬ 
ing  planning  and  writing  content, 
which  will  include  facilitating,  editing 
submissions,  overseeing  print  produc¬ 
tion,  and  distribution. 

Journalism  degree  required  with  an 
emphasis  on  reporting,  a  minimum  of 
2  years  editing  and  production  experi¬ 
ence.  Strong  computer  proficiency 
and  demonstrated  knowledge  of  re¬ 
searching  and  communication  via  the 
Internet  are  essential.  Excellent  com¬ 
munication  skills  a  must,  a  knowledge 
of  healthcare  terminology  and  provider 
issues  helpful. 

Offering  a  very  competitive  salary  and 
strong  benefit  package  including 
401  (k).  Send  your  resume  to: 

HIMSS 

Attn:  Human  Resources/Associate  Editor 
RO.  Box  118241,  Chicago,  IL6061 1 
www.himss.org 
Equal  Opportunity  Employer 


HOLLYWOOD'S  bright  lights  will  shine 
on  enterprising,  gutsy  and  creative 
reporters  who  seize  great  opportu¬ 
nities  in  Los  Angles.  Current  and  future 
openings  include  covering  general 
assignment,  government,  entertain¬ 
ment  and  lifestyles.  Letter,  resume 
and  clips  to: 

Recruitment  Editor, 

Daily  News  of  Los  Angles,  PO.  Box  4200 
Woodland  Hills,  CA  91 365-4200 


ErioU'n  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 

day-to-day  operations  of  the  editorial 

department.  Fine  writing  and  editing 

skills  are  a  must;  the  interview  process 

includes  a  test.  ^ 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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ASSOCIATE/MANAGING  EDITOR 
National,  high-quality  English  riding 
magazine  (80,000  monthly)  needs 
experienced,  versatile  journalist  for 
rewrite,  top-edit,  and  production  track¬ 
ing.  If  you  have  first-hand  equine 
knowledge,  excellent  grammar,  and  a 
demonstrated  ability  to  reorganize  and 
tighten  copy  in  a  lively  style,  come  join 
our  small,  enthusiastic  staff  in  charm¬ 
ing  Chester  County,  PA  (45  minutes 
Philadelphia).  Desktop  publishing 
skills  a  plus.  Excellent  salary,  benefits. 
401  (k).  Send  resume,  clips,  and  salary 
requirements  to: 

The  Editor 
Practical  Horseman 
1288  Doe  Run  Road,  Coatesville,  PA  19320 
Fax;  (610)  380-8304 
E-mail:  prachorse@aol.com 

BUSINESS  EDITOR 

The  Tuscaloosa  News,  a  40,000  daily 
owned  by  the  New  York  Times  Com¬ 
pany,  seeks  a  Business  Editor  with 
excellent  organizational  skills  who 
wants  to  edit  and  direct  business  cov¬ 
erage,  but  still  do  some  writing.  Cov¬ 
erage  includes  Mercedes-Benz,  JVC, 
Goodyear,  and  Phifer  Wire.  Send 
resume  and  work  samples  to: 

Bruce  Giles,  Executive  Editor 
Tuscaloosa  News 
PO.  Box  20587 
Tuscaloosa,  AL  35402-0587 
E-mail:  bruce.giles@tuscaloosanews.com 

BUSINESS  WEB  SITE  WRITER 
Fast  on  the  draw?  The  Kiplinger  Busi¬ 
ness  Forecasting  Group  seeks  a  sea¬ 
soned,  Web  savvy  journalist  to  write 
astute  analysis  of  breaking  business 
news  for  real-time  Web  site  posting. 
Candidates  should  have  a  business 
journalism  background,  with  a  flair  for 
looking  beyond  the  news  to  its  impact 
on  business  and  industry  and  what  will 
happen  next.  Must  be  able  to  generate 
own  stories  and  stories  based  on  input 
from  Kiplinger  beat  writers. 

Competitive  salary  and  benefits. 

Please  send  cover  letter,  resume,  clips 
and  salary  requirements  to: 

Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 

1 729  H  Street,  NW 
Washington,  DC  20006 
personnel.department@kiplinger.com 
EOE 


The  Register-Star,  AM  daily  serving  Col¬ 
umbia  County  just  south  of  Albany,  NY, 
is  looking  for  a  leader  for  a  staff  of  six 
reporters.  We  need  an  energetic  editor 
who  can  motivate  and  teach  reporters 
how  to  find  and  write  the  news  of  our  com¬ 
munities.  Resume  and  work  samples  to: 

Executive  Editor  Allan  Gaul 
The  Register-Star 

364  Warren  Street,  Hudson,  NY  12534 
E-mail  editorial@registerstar.com 

COPY  EDITOR/page  designer  sought  for 
50,000  circulation  daily.  Knowledge  of 
QuarkXPress  helpful.  Send  resume  and 
samples  to  Glenn  Gilbert,  executive 
editor.  The  News-Herald,  7085  Mentor 
Avenue,  Willoughby,  OH  44094. 


CALIFORNIA  DREAMING 
The  Victorville  Daily  Press,  a  35.000  AM 
daily  in  the  heart  of  one  of  the  fastest 
growing  and  most  attractive  areas  in  the 
state,  is  looking  for  new  staff  members 
to  help  set  the  pace.  We  are  seeking  3 
reporters;  1  sports  writer;  1  copy  editor; 
and  1  editor  for  an  affiliated  weekly. 
Applicants  should  have  some  experi¬ 
ence.  but  top-notch,  recent  graduates 
will  also  be  considered.  We  offer  com¬ 
petitive  pay  and  benefits,  a  supportive 
working  environment,  and  plenty  of  sun¬ 
shine  in  the  High  Desert.  We  are  close 
enough,  yet  comfortably  distant  from 
Las  Vegas,  Los  Angles  and  San  Diego. 
Send  resume,  clips  and  references  to: 
Richard  Wagner,  executive  editor 
Daily  Press,  RO.  Box  1389, 
Victorville,  CA  92393-1 389 

CAREER  OPPORTUNITY 
Managing  Editor  for  established 
daily  Morning  newspaper  in  N.  Idaho 
Looking  for  experienced  individual  to 
lead  our  seasoned  staff  in  a  competitive 
two-newspaper  community.  Applicants 
should  have  extensive  managerial  expe¬ 
rience  running  a  newsroom  at  daily 
newspapers.  Successful  candidate  will 
have  uncompromising  standards  to 
achieve  excellence  in  reporting,  editing 
and  packaging  of  news  that  goes 
beyond  police  blotters  and  breaking 
news. 

If  you  would  like  to  be  the  person  to  lead 
our  professional  staff  and  live  in  one  of 
the  most  beautiful  and  fastest  growing 
communities  in  the  Northwest,  contact 
Jim  Thompson/Publisher  at  (208)  664- 
0229;  or  send  resume  to: 

Jim  Thompson,  Publisher 
Coeur  d'Alene  Press 
PO.  Box  7000,  Coeur  d'Alene,  ID  83814 
Or  email  to  jthompson@cdapress.com 
Coeur  d’Alene  Press  is  an  equal 
opportunity  employer  and  provides 
medical  benefits  and  401  (k)  retirement 
plan. 


CITY  EDITOR  -  Warm  weather,  gentle 
breezes  sound  enticing?  Our  city 
editor  has  been  lured  away  to  become 
a  M  E.,  creating  an  opportunity  at  one 
of  the  premier  destinations  in  the  coun¬ 
try,  If  you  enjoy  working  with  a  talented 
staff  of  reporters,  photographers  and 
page  editors  in  one  of  the  most 
interesting  environments  in  the  world, 
we've  got  the  opportunity.  The  Key 
West  Citizen  is  a  12,000-circulation 
daily  serving  the  Florida  Keys.  The  suc¬ 
cessful  candidate  will  have  previous 
newsroom  management  and  reporting 
experience,  excellent  communications 
skills  and  be  familiar  with  QuarkX¬ 
Press.  Send  resume,  samples  to: 

Steve  Sosinski,  editor.  The  Key  West  Citizen 
RO.  Box  1 800,  Key  West,  FL  33044 
or  to  steve.sosinski@thomnews.com 


REPORTER:  Philadelphia  suburban 
daily  seeks  aggressive,  curious,  hard¬ 
working  reporter  with  lots  of  ideas  and 
a  strong  desire  to  be  the  best.  Send  let¬ 
ter,  resume  and  clips  to: 

Lanny  Morgnanesi,  executive  editor 
The  Intelligencer,  333  N.  Broad  Street 
Doylestown,  PA  18901 

www.mediainfo.com 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  EDITOR/REPORTER 
The  American  Public  Health  Associa¬ 
tion  -  www.apha.org  -  in  Washington, 
DC,  seeks  an  Assistant  Editor/Reporter 
for  its  monthly  newspaper  and  section 
newsletter  editing  and  layout.  If  you 
have  superior  writing,  editing,  research 
and  layout  skills  and  are  professionally 
enthusiastic  and  innovative,  we  would 
like  to  hear  from  you.  Successful  can¬ 
didate  must  be  able  to  organize  work 
to  meet  tight  deadlines,  work  con¬ 
genially  with  various  internal  depart¬ 
ments  and  external  agencies  and  work 
hands-on  in  all  aspects  of  the  pub¬ 
lication,  Bachelor’s  degree  in  journal¬ 
ism  or  related  field,  3  or  more  yea'^s 
experience  in  writing,  editing,  design 
and  production  of  a  newspaper  re¬ 
quired.  Strong  proficiency  with  Macin¬ 
tosh,  especially  QuarkXPress  and  MS 
Word  necessary.  Public  health  knowl¬ 
edge,  photography  skills,  Internet  fa¬ 
miliarity  and  HTML  and  AP  Style 
knowledge  are  pluses. 

Send  resume,  cover  letter  and  salary 
requirement  to: 

Director  of  Human  Resources/AER 
American  Public  Health  Association 
800 1  Street,  NW 
Washington,  DC  20001-3710 
Fax;  (202)  777-2534 

EEO/AA  Non-smoking  office 


BUSINESS  REPORTER:  The  award¬ 
winning  Los  Angeles  Business  Journal 
seeks  high-energy  reporter  looking  to 
break  news.  Applicants  should  have  1-3 
years  of  experience,  business  journalism 
and/or  daily  newspapers  a  plus. 

Please  send  resume/clips  to: 

Mark  Lacter  editor 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.,  #170,  Los  Angeles  CA  90036 


CLICK!  online  magazine  wants  sharp 
reporters  on  a  wide  range  of  lifestyle  and 
health  topics.  Work  with  newspaper- 
experienced  staff  on  enterprise  and 
trend  stories.  Required:  3-5  years  news 
experience;  Web  savvy;  engaging,  lucid 
style;  must  relocate  to  Delaware.  Health 
writing  experience  preferred. 

dale@epotec.com 


CONSCIENTIOUS  REPORTER 
capable  of  producing  clean,  crisp  copy 
and  quality  photographs  for  fast¬ 
growing  weekly.  Position  offers  solid 
assignments  on  major  issues  in  rapidly 
developing  Caribbean  island.  Ideal  for 
serious,  career-oriented  journalist. 
Salary  $285/week.  Resume,  clips  to: 

Box  01128,  Editor  &  Publisher 
1515  Broadway,  12th  FI  NY  NY  10036 


COPY  EDITOR  at  daily,  morning  news¬ 
paper  in  San  Francisco  Bay  Area.  Full¬ 
time,  four-day  work  week,  with  plenty  of 
writing  opportunities.  Contact; 

Managing  News  Editor 
Jack  F.K.  Bungart  (707)  553-6841 
Or  E-mail:  jfkbung@aol.com 
Send  clips  or  resume  to: 

Vallejo  Times  Herald 
440  Curtola  Parkway,  Vallejo,  CA  94590 

www.mediainfo.com 


_ EDITORIAL _ 

CHANGE  WITH  THE  TIMES 
The  year  2000  will  bring  big  changes 
to  The  Seattle  Times  as  we  convert  to 
morning  publication  and  the  CCI 
system.  We're  looking  for  editors  to 
join  us  in  this  challenging  time. 

The  Times  seeks  a  production  editor 
to  help  get  the  news  right  and  get  it 
out  on  time.  This  editor  will  serve  as 
traffic  cop,  production  liaison  and  last 
line  of  defense  as  the  newsroom  con¬ 
verts  to  morning  production  and  then 
to  full  CCI  pagination  from  an  Atex 
publishing  system.  It’s  a  pivotal  role  at 
the  newspaper  and  an  excellent 
opportunity  for  a  big-picture  editor  who 
yearns  to  operate  at  the  center  of  the 
action. 

Five  years  of  copy  editing  are  a  must; 
expertise  in  pagination  or  other  com¬ 
puterized  layout  methods  are  a  plus. 
The  ideal  candidate  is  a  superior  com¬ 
municator,  is  relentless  in  the  pursuit 
of  accuracy  and  fearlessly  makes  key 
decisions  under  pressure. 

And  we  are  always  looking  for  talented 
copy-editing  and  design  candidates. 
Applicants  must  have  strong  word¬ 
editing  and  headline-writing  skills,  as 
demonstrated  on  an  editing  test. 

We  seek  designers  with  a  flair  for 
attractive  designs  and  the  sophis¬ 
ticated  use  of  photos,  fonts  and 
graphic  elements.  Pagination  a  plus. 
Minimum  of  five  years  of  editing  or 
layout  experience  on  a  major  daily 
newspaper  required. 

Opportunities  also  exist  to  gain  Seattle 
Times  experience  through  13-month 
temporary  copy-editing  positions  to 
support  existing  staff  through  training 
and  conversion  to  the  CCI  front-end 
production  system.  At  least  one  year 
of  daily  editing  experience  required. 
Three-year  editing  internships  also  are 
available.  This  career-development 
program  includes  rotations  on  several 
desks.  Interns  receive  a  development 
plan,  a  mentor,  and  job-placement 
help  afterward.  Editing  experience  is 
required,  either  through  previous 
metro  internships,  work  on  small 
dailies  or  the  equivalent. 

To  apply,  send  cover  letter,  resume 
and  work  samples  to  Karen  Cater, 
chief  of  copy  desks,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please.  Only  finalists 
will  be  contacted. 


FAMILY-OWNED  Mississippi  PM  daily 
(8,500  circulation)  with  strong  reputa¬ 
tion  has  two  openings. 

REPORTER:  Covers  wide  variety  of 
beats.  Must  be  productive  in  generat¬ 
ing  accurate,  interesting  local  news 
copy. 

NEWS  EDITOR:  Handles  layout  of 
main  news  pages,  with  occasional  writ¬ 
ing.  Must  know  QuarkXPress. 

If  Southern  hospitality  and  a  hard- 
charging  newsroom  appeal  to  you, 
send  resume  and  work  samples  to: 
Jenny  Humphryes,  Managing  Editor 
Greenwood  Commonwealth 
PO.  Box  8050,  Greenwood,  MS  38935 
E-mail:  jenny@gwcommonwealth.com 


EDITORIAL 


COPY  EDITOR  —  Come  to  one  of 
America’s  most  beautiful  places  — 
Hilton  Head  Island.  The  Island  Packet, 
a  McClatchy-owned  daily  newspaper, 
is  seeking  a  copy  editor.  We’re 
interested  in  candidates  who  can 
aggressively  handle  copy,  spot  holes 
and  inconsistencies  in  stories,  write 
headlines  that  are  clear  and  crisp,  and 
design  pages  creatively.  Knowledge  of 
QuarkXPress  is  a  plus.  Send  cover  let¬ 
ter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 
E-mail:  fmcaden@islandpacket.com 
CREATIVE  JOURNALISTS  WANTED 
The  Tribune-Democrat,  an  aggressive, 
mid-sized  Western  Pennsylvania  daily, 
has  the  following  openings: 

•  News  Editor:  We  re  seeking  some¬ 
one  who  can  get  the  paper  out  and 
supervise  our  talented  copy  desk. 
Must  have  a  thorough  command  of 
AP  style  and  the  ability  to  write 
headlines  that  sing. 

•  Reporter:  Experienced,  enterprising 
reporter  with  clear,  crisp  writing  style 
to  cover  several  interesting  sub¬ 
urban-rural  communities  as  well  as 
occasional  assignments  at  the  state 
capital. 

Send  cover  letter,  resume  and  writing/ 
editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat,  425  Locust  St. 

Johnstown,  PA  15907-0340 


EDITORIAL 


COPYEDITOR 

Immediate  opening  for  copy  editor 
needed  for  busy  four-person  copy 
desk  on  this  20,000  circulation  seven- 
day  newspaper  in  eastern  West  Vir¬ 
ginia.  The  successful  candidate  will 
write  accurate  and  snappy  headlines, 
edit  local  and  wire  copy  and  will  be 
able  to  paginate  quickly  using  QuarkX¬ 
Press.  Located  in  the  heart  of  the 
Shenandoah  Valley,  about  65  miles 
from  Washington  and  Baltimore,  this 
newspaper's  circulation  is  growing. 
Send  letter,  resume  and  design  clips  to: 

Maria  Lorensen,  editor.  The  Journal 
207  W.  King  St.,  Martinsburg,  WV  25401 


COPY  EDITOR 

The  Lubbock  (TX)  Avalanche-Journal 
seeks  applications  from  copy  editor 
candidates  who  want  the  opportunity 
to  expand  their  talents  and  increase 
their  marketability  or  to  grow  with  our 
organization.  If  you  can  fix  holes  in 
stories,  lay  out  compelling  pages  and 
write  strong  heads,  we  have  a  spot  for 
you.  Our  news  desk  uses  QuarkXPress 
incorporating  new  photo  and  web 
technology.  Top  applicants  will  have 
previous  daily  newspaper  editing 
experience  and  a  Bachelor’s  degree, 
not  necessarily  in  journalism.  We  are  a 
65,000-circulation  morning  daily  cover¬ 
ing  a  significant  portion  of  north¬ 
western  Texas.  Send  resumes,  ref¬ 
erences  and  samples  of  work  to: 

Mel  Tittle,  Managing  Editor 
Lubbock  Avalanche-Journal 
PO.  Box  491 
Lubbock,  TX  79408 


EDITORIAL 


EDITORIAL 


Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation)  in  Phoenix.  The  managing 
editor  works  directly  with  writers  to  help 
shape  local  arts  coverage  and  to  edit 
magazine  length  feature  stories.  The 
managing  editor  also  supervises  the  day-to- 
day  operations  of  the  editorial  department. 

Fine  writing  and  editing  skills  are  a  must; 
the  interview  process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

CQ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 


EDITORIAL 


COPY  DESK  CHIEF 

Desk  team  leader  needed  for  23,500 
daily  located  30  minutes  from  Baltimore. 
The  competition  took  our  desk  chief.  His 
replacement  will  possess  excellent  gram¬ 
mar  and  spelling  skills  and  be  able  to 
juggle  multiple  tasks.  Knowledge  of 
QuarkXPress  and  Photoshop,  and  famil¬ 
iarity  with  pagination  helpful.  Must  have 
one  year's  management  experience  or 
five  years  as  a  copy  editor.  Send  your 
three  best  pages,  resume,  and  why  you 
would  be  the  best  candidate  to: 

Jim  Lee,  Carroll  County  Times 
201  Railroad  Avenue 
Westminster,  MD  21157 
No  phone  calls 


COPY  EDITOR/PAGE  DESIGNER 
The  Californian,  a  mid-sized  daily 
located  on  the  Central  Coast  of  Cali¬ 
fornia,  is  seeking  two  copy  editors/ 
page  designers,  one  for  our  news 
department  and  another  in  the  sports 
department.  Candidates  must  be  famil¬ 
iar  with  QuarkXPress,  be  able  to  write 
killer  headlines  and  outlines  and 
possess  the  desire  to  learn  and  grow 
with  a  top  notch  staff.  Send  cover  let¬ 
ter,  clips  and  references  to: 

Julie  Copeland,  The  Californian, 

1 23  W.  Alisal  Street,  Salinas,  C  93901 . 

E-mail  jcope@salinas.gannett.com 


COPY  EDITOR 

Small  daily  newspaper  in  northeastern 
Maryland  has  opening  for  a  copy  editor 
who  not  only  enjoys  editing  local  news 
and  wire,  but  also  has  some  design 
skills  and  is  good  with  writing  snappy 
headlines.  QuarkXPress  helpful  but  not 
essential.  Schedule  is  Sunday  thru 
Thursday,  night  shift  for  5-day  AM.  Send 
resume  to: 

Terence  Peddicord,  editor;  Cecil  Whig, 
601  Bridge  Street,  Elkton,  MD  21921 
No  phone  calls  please! 


EDITORIAL 


COPY  EDITOR 

In  search  of  a  self-starting,  energetic 
copy  editor  with  page  design  skills  to 
spark  a  six-person  copy  desk  for  a 
seven-day  AM  newspaper  with  a  daily 
circulation  of  30,000. 

Qualified  applicants  must  possess 
sharp  editing  and  page  design  skills 
with  a  working  knowledge  of  Microsoft 
Word  8  and  QuarkXPress  4.0. 

Excellent  pay  and  benefits  from  this 
Equal  Opportunity  Employer.  If  in¬ 
terested  send  letter  of  introduction, 
resume  and  page  clips  to: 

Kenosha  News 

Human  Resources  Department 
71 5  58th  Street,  Kenosha,  Wl  53140 
Equal  Opportunity  Employer 
COPY  EDITOR 

The  Asian  Wall  Street  Journal  seeks  a 
copy  editor  for  its  night  news  desk  in 
Hong  Kong.  Responsibilities  include 
editing  news  summaries,  monitoring 
the  wires  and  selecting  stories  for  pub¬ 
lication.  layout  and  production.  The 
job  requires  excellent  editing  skills, 
mature  news  judgment,  and  ability  to 
work  well  under  pressure.  Knowledge 
of  pagination  is  preferred;  experience 
in  Asia  is  helpful.  Send  resume  and 
references  to  managing  editor  Peter 
Stein,  G.PO.  Box  9825,  Hong  Kong, 

Or  fax  to;  01 1  (852)  2834-5291 . 

EDITOR 

Boulder  Weekly  seeks  an  experienced 
individual  to  write,  report,  assign,  edit 
and  manage  a  solid  team  of  writers. 
Only  career-minded  individuals  with  a 
solid  history  of  success  need  apply! 
Please  forward  resume  and  cover  let¬ 
ter  to;  Stewart  Sallo,  Publisher; 

Boulder  Weekly,  690  S.  Lashley  Lane, 
Boulder  CO.  80303 
ssallo@boulderweekly.com 
Or  fax  (303)494-2585 


EDITORIAL 


COPY  EDITOR 

The  Press  of  Atlantic  City  has  an 
immediate  opening  for  a  copy  editor 
on  its  news  desk.  We  are  an  80,000- 
circulation  AM  daily  that  covers 
southern  New  Jersey  and  a  town  that 
features  12  gambling  casinos.  Candi¬ 
dates  should  have  three  years'  experi¬ 
ence  in  editing  and/or  reporting.  QuarkX¬ 
Press  pagination  experience  a  plus. 
Send  resume,  clips  to; 

News  Editor  Peter  M.  Brophy 
The  Press  of  Atlantic  City 
1 1  Devins  Lane,  Pleasantville,  NJ  08232 


DESIGN  EDITOR;  Design,  QuarkX¬ 
Press  and/or  Baseview  system  experi¬ 
ence  a  bonus,  but  not  required.  The 
Vindicator  is  a  7-day  PM  (Sat  &  Sun 
AM)  between  Cleveland  and  Pit¬ 
tsburgh.  Our  9-member  desk  designs 
AND  paginates  a  wide  range  of  pages, 
outside  fronts,  inside  fronts,  regular 
pages,  features,  sports  and  news.  Good 
copy  editing  skills  are  a  plus.  Send 
resume,  samples  and  references  to; 

Mike  Braun,  Design  Desk  Chief 
The  Vindicator 
1 07  Vindicator  Square 
Youngstown,  OH  44503 
For  info,  E-mail  bronzer@aol.com 


EDITOR  needed  for  weekly  newspaper 
with  great  benefits  package.  Photoshop, 
QuarkXPress  and  Word  skills  necessary. 
Editor  supervises  staff,  edits  copy  and 
builds  pages  in  active  county.  Send 
resume/portfolio  and  salary  require¬ 
ments  to; 

The  Allegan  County  News 
RO.  Box  189,  Allegan,  Ml  49010 


EDITOR-IN-CHIEF 

NurseWeek,  California's  award  winning 
publication  for  nurses,  seeks  an  execu¬ 
tive  level  editor  to  provide  editorial  direc¬ 
tion  for  NurseWeek  publications.  The 
editor  will  also  work  with  community 
leaders  and  readers  to  generate  interest 
and  support  for  the  publications.  Your 
qualifications  should  include  a  BSN, 
Master's  degree,  3-5  years  of  writing 
and  editing  experience.  For  news  pub¬ 
lications,  1-2  years  of  public  speaking 
experience,  3-5  years  of  management 
experience  and  expertise  of  the  wide 
range  of  nursing  and  healthcare  issues. 
You  should  also  be  an  accomplished 
public  speaker  and  manager.  Nurse¬ 
Week  offers  a  competitive  salary  and 
benefits  package.  Qualified  candidates 
should  fax  or  mail  resume/salary  history 
to: 

NurseWeek  Publishing.  Inc. 

Attn:  Human  Resources 
1 1 56-C  Aster  Avenue 
Sunnyvale,  CA  94086 
FAX:  (408)  249-0322 
Or  E-mail  to:  sarahc@nurseweek.com 


EDITORS:  Develop  story  ideas,  coach 
young  writers.  Shape  features  into  tight 
articles  for  Zone  4  Web  site  dedicated  to 
US  military  communities,  families.  Must 
be  strong  in  syntax.  AP  style.  Prefer 
military  experience.  Also  seek  quick,  deft 
feature  writers.  Send  cover  letter, 
resume,  salary  requirements  to: 

kthomas@mrin,com 


EDITORIAL 


EDITOR:  Want  to  live  in  one  of  Money 
magazine's  most  livable  cities  and 
have  a  great  job,  too?  The  Post- 
Bulletin  Co.  in  Rochester,  MN,  is  seek¬ 
ing  an  editor  who  will  be  responsible 
tor  content  for  a  monthly  city  maga¬ 
zine.  Qualified  candidate  will  have  pre¬ 
vious  management  and  magazine 
experience.  The  person  will  work  with 
free-lance  writers,  graphic  designers, 
photographers,  other  editors  and  the 
advertising  department.  Qualified  can¬ 
didates  will  have  strong  communica¬ 
tion  skills  and  be  able  to  manage  multi¬ 
ple  tasks  on  deadline.  We  offer  a  com¬ 
petitive  salary  and  excellent  benefits 
package.  Please  send  resume  to: 

Human  Resources  Director, 

RO.  Box  61 1 8,  Rochester,  MN  55903-61 1 8 


DESKTOP  PUBLISHER 
needed  to  assume  all  production  duties, 
including  page  design  and  layout, 
pagination  and  ads  design  on  small 
Caribbean  Weekly.  Mac  savvy  a  must, 
journalism  training  an  asset.  Salary  $285 
a  week.  Rush  resume,  portfolio  to: 

Box  01127,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

EDITORIAL  PAGE  EDITOR:  We  need  a 
well-rounded  and  well-read  wordsmith- 
government  watchdog  dedicated  to  com¬ 
munity  journalism.  We  shoot  for  eight 
local  editorials  a  week.  Leadership 
skills,  a  keen  sense  of  fairness,  a  good 
sense  of  humor,  superior  copy-editing 
skills  and  at  least  two  years  experience 
writing  editorials  are  a  must.  Our 
editorial  board  is  pragmatic,  but  may 
be  viewed  as  moderate-conservative. 
Send  cover  letter,  resume  and  clips  to: 

Larry  Reisman,  editor 
The  Press  Journal,  RO.  Box  1268 
Vero  Beach,  Fla.  32961 


EDITORIAL 

WRITER/RERORTER 
Financial  publisher  seeks  2  Writers  on 
opposite  coasts  to  cover  growing  ven¬ 
ture  capital  market.  Venture  Capital 
Journal,  a  monthly  magazine,  seeks  a 
Senior  Writer  for  Silicon  Valley,  one  of 
today's  most  coveted  beats.  In  NYC, 
Private  Equity  Weeks  seeks  a  Reporter 
to  cover  pre-IPO  financing  for  weekly 
title.  Salary  for  both  slots  based  on 
experience.  Send  cover  letter,  resume, 
clips  and  desired  slot  to: 

Adam  Reinebach,  1 290  6th  Ave 
36th  fl.  New  York.  NY  1 01 04.  eoe  m/f/d/v 


FREELANCE  SUBMISSIONS 
Wanted  by  progressive  award-winning 
alternative  monthly  covering  architec¬ 
ture.  building,  urban  design,  planning, 
sustainability,  housing  options  and 
race.  Query: 

Designer/Builder 

2405  Maclovia  Lane,  Santa  Fe,  NM  87505 


ILLINOIS'  BEST  small  daily  has  2 
immediate  openings:  sports  reporter, 
and  police-courts-county  government 
reporter.  A  Copley  newspaper,  we 
have  top  benefits,  opportunity.  Ask  for 
Jeff  Nelson  at  1  -800-747-5462 
Or  E-mail  at: 

Jeff.nelson@lincolncourier.com 
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MANAGING  EDITOR 
GOLF  JOURNAL 

The  United  States  Golf  Association,  national  governing  body  for  the 
game  of  golf,  seeks  a  Managing  Editor  tor  its  publication.  Golf 
Journal,  which  is  published  9  times  annually. 

You  will  be  responsible  for  the  day-to-day  work  involved  in  publishing 
the  magazine  (planning,  writing,  editing)  as  well  as  for  coordinating 
copy  and  production  for  each  Issue  and  ensuring  that  the  flow  of 
materials  proceeds  as  scheduled.  You  will  also  be  responsible  for 
assisting  in  the  development  of  ideas  and  in  the  planning  of  long- 
range  content  for  the  magazine  and  ensuring  that  the  desired  level 
of  quality  is  maintained.  You  will  work  with  all  levels  of  USGA  staff  as 
well  as  writers  and  other  contributors.  The  ideal  candidate  will  pos¬ 
sess  knowledge  of  the  game  of  golf,  strong  editing  skills  as  well  as 
solid  experience  in  magazine  publishing  a  must.  Computer  proficien¬ 
cy,  especially  Macintosh,  is  required. 

We  offer  a  competitive  salary,  generous  company  paid  benefits,  and 
pleasant  working  environment.  Interested  candidates  should  fonivard 
resume  with  salary  requirements  and  DEPT  Code  by  Feb.  1®*  tO'  THE 
UNITED  STATES  GOLF  ASSOCIATION  ATTN;  PER¬ 
SONNEL  DEPT-ME  1-10-00- 

EP  P.O.  BOX  708,  FAR  HILLS,  ^ 

NJ  07931-0708.  Fax:  908-781-  Ui 
1735.  E-mall:  hr@usga.org.  T' 

No  phone  calls  please.  — 


I  An  Equal  Opportunity  Employer. 
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ENTERTAINMENT  REPORTER 
New  York  based,  leading  entertain¬ 
ment  and  news  magazine  needs  a 
seasoned  showbusiness  reporter  to 
join  professional,  highly  motivated 
staff.  Emphasis  is  on  tenacious  but  not 
tabloid  reporting.  Applicants  must  be 
well  versed  in  screen  and  television; 
New  York  entertainment  contacts  a 
must.  Fashion  knowledge  a  plus,  but 
not  necessary.  Applicants  must  have 
solid,  lengthy  journalism  background, 
ideally  at  a  daily  newspaper.  Great 
company,  excellent  pay  and  benefits, 
lots  of  freedom  and  room  to  grow. 

Send  replies  to: 

Box  01150,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY,  NY  1 0036 


ENTERTAINMENT-LIFESTYLE 
Daily  tucked  between  the  Bay  Area 
and  Sierra  needs  editor-writer  for  our 
new  weekly  entertainment,  arts  and 
lifestyle  section.  Sharp  writing  skills 
and  some  design  work  preferred. 
We’re  a  17,000  family  owned  daily 
where  professional  growth  is  en¬ 
couraged.  Competitive  pay  and  bene¬ 
fits.  Please  send  resume  and  three  writ¬ 
ing  samples  to: 

Richard  Manner,  managing  editor 
The  Lodi  News-Sentinel, 

125  N.  Church  Street,  Lodi,  CA  95258 
E-mail:  rich_hanner@lodinews.com 


EUROPEAN  AND  PACIFIC 
STARS  AND  STRIPES 
COPY  EDITOR 

Are  you  good  enough  to  copy  edit  a 
newspaper  delivered  around  the 
world?  If  so,  we  re  looking  for  you! 
European  and  Pacific  Stars  and 
Stripes,  the  daily  independent  news¬ 
paper  for  the  military  servicemembers 
overseas,  is  searching  for  a  news  desk 
copy  editor  to  join  a  dynamic,  creative 
team  of  journalists  in  the  central  office 
located  in  the  National  Press  Building 
in  Washington,  DC.  We  are  looking  for 
a  copy  editor  who  can  meticulously 
edit  wire  and  staff  copy:  spot  holes  in 
stories:  write  headlines  with  flair; 
paginate:  and  bring  energetic,  original 
thinking  to  the  table.  Passion  for  jour¬ 
nalism  a  must!  Salary  range  is  $35,000 
to  $50,000.  Please  send  a  resume  and 
cover  letter  to  NAF  Personnel  Office, 
Building  11,  Room  2-106  WRAMC, 
Washington,  DC  20307-5001 . 

Fax:  (202)  782-0547  or 
E-mail  to  jobs@stripes.osd.mil 
Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 


THE  PEKIN  DAILY  TIMES 
an  award-winning  15,000  six-day  daily 
near  Peoria,  IL  needs  a  reporter.  We 
seek  a  highly  motivated,  detail-oriented 
person  to  cover  local  police  and  court 
news.  Applicants  may  be  recent  gradu¬ 
ates.  Superior  English  skills  and  a  jour¬ 
nalism  degree  are  required;  a  Master's 
degree  in  journalism  is  preferred.  Pay  is 
between  $19,000  and  $20,000,  depend¬ 
ing  on  the  candidate's  qualifications. 

Send  resume  and  writing  samples  to: 

Editor  Joel  Steinfeldt,  Daily  Times,  RO. 

Box  430,  Pekin,  IL61555. 

www.mediainfo.com 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group,  (Circulation  120,000)  publishers 
of  the  Pasadena  Star-News,  San  Gabriel 
Valley  Tribune.  Whittier  Daily  News  and 
12  weeklies,  is  seeking  an  experienced 
executive  editor.  Top  candidates  will 
have  superior  management  and  people 
skills,  a  proven  ability  to  direct  a  zoned 
operation  in  an  ethnically  diverse  metro/ 
suburban  area  and  a  willingness  to  work 
cooperatively  with  other  departments. 
The  job  requires  hands-on  editing,  com¬ 
munity  involvement  and  strategic  think¬ 
ing.  Send  resume  and  cover  to  Shari 
Wright,  Human  Resources  Director,  San 
Gabriel  Newspaper  Group,  1210  Azusa 
Canyon  Road,  West  Covina,  CA  91 790. 


EXPERIENCED  REPORTERS 
We  re  looking  for  hard-hitting  and 
aggressive  beat  reporters  who  routinely 
use  computer-assisted  reporting  to  bring 
depth  and  sophistication  to  daily  stories 
and  projects.  The  Binghamton,  NY, 
Press  &  Sun-Bulletin,  a  62,000  daily/ 
79,000  Sunday  Gannett  daily,  has  sev¬ 
eral  openings,  including  a  key  com¬ 
munity  beat  and  courts.  At  least  two 
years  of  experience  required.  Bing¬ 
hamton,  in  the  picturesque  rolling  hills  of 
the  Southern  Tier,  is  home  to  a  major 
state  university.  If  interested,  please 
send  resume  and  six  samples  of  your 
best  work  to: 

Gary  Graham 
Managing  Editor 
Press  &  Sun-Bulletin 
RO.  Box  1270 

Binghamton,  NY  13902-1270 
We  value  diversity 


FEATURES  EDITOR 
THE  SANTA  CRUZ  COUNTY  SENTINEL 
is  seeking  a  features  section  editor, 
responsible  for  supen/ising  content  and 
design  of  seven  weekly  sections.  Candi¬ 
date  should  have  a  minimum  of  five  years 
experience  working  in  a  features  environ¬ 
ment,  be  knowledgeable  and  enthused 
about  subjects  ranging  from  pop  culture 
to  wine,  and  understand  what  readers 
need  to  plan  their  weekends  and  when 
they  need  it.  Candidate  should  be  able  to 
demonstrate  how  he  or  she  will  work 
toward  a  bright,  energetic,  fun  section  that 
stays  ahead  of  trends,  and  helps  create 
new  ones.  The  Sentinel  is  a  Dow  Jones/ 
Ottaway  Newspapers  28,(X)0  daily  located 
on  California’s  in-comparable  Central 
Coast  about  45  miles  north  of  Monterey 
and  80  miles  south  of  San  Francisco. 
Please  reply  with  resume,  cover  letter  and 
samples  of  work  to  Managing  Editor  Don 
Miller,  207  Church  Street,  Santa  Cruz,  CA 
95061  or  via  E-mall  at: 

dmlller@santa-cruz.com 


WRITER/ANALYST 

Miami-based  political-risk-analysis  firm 
seeks  a  Latin  American  analyst  with  a 
flair  for  writing  and  ability  to  adapt  to 
unique  style.  Spanish/English  lan¬ 
guage  skills,  relocation  to  Miami  and 
limited  travel  are  musts.  Compensation 
$65K-plus,  depending  on  skills. 
Resumes  and  writing  samples  to: 

The  Ackerman  Group 
Fax  (305)  865-0218 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 
The  NewsTribune  is  a  mid-size,  Monday 
thru  Saturday  PM.  located  about  1  1/2 
hours  from  Chicago,  midway  between 
Rockford  and  Peoria,  IL.  Good  starting 
salary  and  benefits.  Family-owned  oper¬ 
ation  in  which  your  ideas  will  be  heard. 
Ideal  candidate  will  have  previous 
newspaper  experience  and  knowledge 
of  local  government.  Editing  and  layout 
experience  helpful.  Send  resume  and 
clips  to; 

Joyce  McCullough 
NewsTribune,  426  Second  Street 
LaSalle,  IL  61 301 


HELP  BUILD  A  NEWSROOM 
AccessRd.com.  a  new  Internet  health 
information  company  in  Tampa,  FL  is 
looking  for  freelance  or  full-time  editors, 
photographers,  artists  and  reporters.  Dis¬ 
abled  journalists  encouraged  to  apply. 
Please  send  resume  and  work  samples 
to: 

Dave  Szymanski.  AccessRd 
202  S.  22nd  Street.  Suite  308 
Tampa,  FL  33605 

Or  E-mail:  dszymanski@accessrd.com 


THE  OSCEOLA  NEWS-GAZETTE 
a  28,000  twice-weekly  20  miles  south 
of  Orlando,  FL,  has  an  opening  for  a 
cops/city  reporter.  Must  be  creative 
and  aggressive  in  competitive  market. 
Send  resume  and  work  samples  to: 

Bill  Orben,  editor,  Osceola  News-Gazette 
RO.  Box  422068,  Kissimmee,  FL  34742 
The  newspaper’s  fax  number  is  (407) 
933-6856.  The  newspaper’s  E-mail 
address  is  Osceola@AOL.com 


EDITORIAL 


THE  SAGINAW  NEWS  (51,000  daily, 
62,000  Sunday)  has  an  opening  for  a  full¬ 
time  reporter.  Enthusiasm,  hard  work, 
writing  and  reporting  skills  are  essential 
in  a  community  that  needs  an  excellent 
newspaper.  Pay.  benefits,  career  opport¬ 
unities  are  exceptional.  Contact  Rob  Han- 
deyside,  metro  editor: 

Fax  (517)  752-31 15. 

Phone  (517)  776-9678  or  snail  mail: 

203  S.  Washington,  Saginaw,  Ml  48607 

The  Saginaw  News  is  an  Equal 
Opportunity  Employer 

INVESTIGATIVE  REPORTER 
Midwest  daily.  150,000  circulation,  seeks 
the  best  investigative/enterprise 
reporters.  We  want  self-starters  from 
mid-sized  or  larger  markets  who  can 
handle  projects  individually  or  as  a 
team.  Experience  in  government,  pol¬ 
itics,  business,  or  specialty  beats  pre 
ferred.  We  pay  from  the  30s  to  the  50s, 
based  on  experience,  plus  great  bene¬ 
fits.  a  good  city  in  a  great  location,  and  a 
chance  to  report  stories  that  others  con¬ 
sider  too  complex  or  too  costly.  Send 
resume,  clips,  to: 

Box  01138.  Editor  &  Publisher, 

1515  Broadway.  1 2th  Floor, 

New  York,  NY  10036. 

IMMEDIATE  OPENING  at  a  4000 
circulation  daily  for  a  reporter  with  a 
nose  for  hard  news.  Must  have  strong 
writing  skills,  work  well  under  deadline 
pressure,  be  a  team  player  and  a  self 
starter.  Send  resume  adn  clips  to: 

Elaine  Heit,  The  Humboldt  Sun 
PO.  Box  3000.  Winnemucca,  NV  89446 
Or  E-mail  evheit@desertlinc.com 
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ADMINISTRATIVE 
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Recruitment  Specialists 

Some  of  our  current  assignments; 

Associate  Publisher  -  Cintwing  Southwestern 
weekly  business  newspaper  seeks  individual  ttith 
strong  sales  background  and  appreciation  for  editorial 
side;  excellent  (jpportunitt’. 

Metro  Sales  Mant^r  -  Large  metro  weekly  group 
in  Ohio  seeks  handson  sales  leader;  low  $8()  s. 

Advertising  Director  -  60,000  circulation  daih' 
newspaper  in  Southeast;  aggres.sive,  competitive;  $80- 
$100,(XX). 


Contact  US  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parieway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  min2@voyager.net  ■  fax  847.934.660’’ 
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_ EDITORIAL _ 

FEATURES  DESIGN/COPY  EDITOR 
The  Fayetteville  Observer,  a  75,000 
daily  in  North  Carolina,  needs  a  page 
designer/copy  editor  for  its  features 
sections.  Excellent  editing  skills  and 
creative  mind  required.  Daytime  hours. 
Send  resume  and  tear  sheets  to: 

Michelle  Valenzuela 
The  Fayetteville  Observer 
PO.  Box  849,  Fayetteville,  NC  28302 


MANAGING  EDITOR 

The  Tuscaloosa  News,  a  40,000  daily 
owned  by  the  New  York  Times  Com¬ 
pany,  seeks  a  Managing  Editor  with 
excellent  organizational  skills,  someone 
with  a  vision  and  the  ability  to  turn  that 
into  reality  and  someone  who  motivates 
people  well.  Prefer  3-5  years  of 
supervisory  experience.  Send  resume 
and  work  samples  to  Bruce  Giles,  exec¬ 
utive  editor,  Tuscaloosa  News.  PO.  Box 
20587,  Tuscaloosa,  AL  35402-0587 
Or  E-mail: 

bruce.giles@tuscaloosanews.com 


LEGAL  AFFAIRS  WRITER 
The  American  Bar  Association  seeks 
individual  to  develop,  research,  write 
news  and  feature  articles  about  legal 
developments  for  the  award  winning 
monthly  magazine  for  lawyers,  ABA 
JOURNAL.  This  position  requires  knowl¬ 
edge  of  the  law  and  journalism,  superior 
writing  skills  and  sound  news  judgment. 
College  degree  -i-  minimum  3  years 
journalism  experience  required.  Law 
degree  preferred.  Send  resume  to: 

ABA-FIR,  Attn:  A.  Reyes 
750  N.  Lake  Shore  Drive  Chicago,  IL6061 1 
Or  fax  to:  (312)988-5177  EOE 


PROJECTS  EDITOR: 

The  Sacramento  Bee  is  looking  for  an 
editor  with  strong  line  editing  and 
coaching  skills  to  run  Metro  projects. 
Experience  with  investigations  and  com¬ 
puter  assisted  reporting  a  plus.  The 
ideal  candidate  should  be  skilled  at 
working  with  reporters  to  help  frame 
their  reporting  and  writing  and  should 
have  experience  running  project  length 
stories.  Salary  is  negotiable  and  de¬ 
pends  on  experience.  For  more  informa¬ 
tion  call  Joyce  Terhaar,  Managing 
Editor,  at  91 6-321 -1004  or  email: 
jterhaar@sacbee.com 


_ EDITORIAL _ 

ONE  OF  SOUTH  CAROLINA'S 
fastest  growing  mid-size  dailies  is  look¬ 
ing  for  a  few  good  people  to  fill  new 
and  existing  openings. 

We  need  a  METRO  EDITOR  who  can 
work  with  a  talented  young  staff. 

We  also  need  two  REPORTERS  and 
two  COPY  EDITOR/PAGE  BUILDERS. 
Send  resume  and  work  samples  to: 

Steve  Fagan,  Editor 
Morning  News 

31 0  S.  Dargan  Street,  Florence,  SC  29501 
For  more  information,  call  (843)  31 7-7250 
Or  E-mail  to:  steve.fagan@thomnews.com 


MANAGING  EDITOR 
The  Northfield  (MN)  News,  is  seeking  a 
managing  editor  with  a  passion  for  com¬ 
munity  journalism  and  the  ability  to 
coach  and  teach  by  example  either 
writing  the  day's  lead  story  or  laying 
out  a  drop  dead  front  page.  The  News 
is  a  fully-paginated  bi-weekly  newspa¬ 
per,  companion  shopping  guide  and  a 
variety  of  special  and  niche  pub¬ 
lications.  It  is  one  of  a  family-owned 
cluster  of  13  daily  and  weekly  pub¬ 
lications  located  along  1-35  south  of 
Minneapolis  and  St.  Paul  with  a  history 
of  promoting  from  within  The  manag¬ 
ing  editor  is  directly  responsible  for  a 
staff  of  seven,  is  a  member  of  the 
newspaper's  management  team  and 
reports  to  the  publisher  and  editor. 
Northfield  is  a  growing  community  with 
a  diverse  population,  two  nationally 
recognized  private,  liberal  arts  col¬ 
leges,  a  solid  industrial  base  in  a  tradi¬ 
tionally  agricultural  area  and  a  growing 
retail  base.  The  successful  candidate 
will  have  a  vision  of  a  newspaper  that 
is  relevant  to  the  many  voices  of  this 
progressive  and  involved  small  city 
and  the  experience  to  turn  that  vision 
into  reality.  The  News  offers  com¬ 
petitive  wages  and  benefits  including 
paid  vacation,  health  care  insurance, 
dental  insurance,  sick  pay  and  401  (k) 
profit  sharing.  Mail  or  E-mail  resume, 
letter  outlining  your  vision  and  recent 
samples  of  your  work  to: 

Paula  Patton,  Publisher  and  Editor 
Northfield  News 

1 1 5  W.  5th  Street,  Northfield,  MN  55057 
ppatton@northfield.org 
The  Northfield  News  is  an 
Equal  Opportunity  Employer 


_ EDITORIAL _ 

MANAGING  EDITOR 
RaceGate.com  seeks  a  Managing 
Editor  to  manage  its  news  department. 
Candidates  should  have  five  (5)  years 
editorial  experience  -  print  and/or 
online  -  and  at  least  two  (2)  years 
management  experience.  We  prefer 
candidates  who  have  experience  with 
a  national  sports/health/nutrition  mag- 
azine(s)  and/or  large  metro  newspa- 
per(s)  sports/health/nutrition  section. 

WRITER  EDITOR 

RaceGate.com  seeks  experienced 
sports/health/lifestyle  journalists  to  fill 
several  writer/editor  positions.  Candi¬ 
dates  should  have  at  least  three  (3) 
years  experience  writing  about  partic¬ 
ipatory  sports  for  a  national  maga- 
zine(s)  and/or  large  metro  newspa- 
per(s).  Internet  experience  a  plus. 

EDITORIAL  PRODUCER 
RaceGate.com  seeks  experienced 
editorial  producers  to  manage  sports 
channels.  Candidates  should  have  two 
(2)  years  experience  developing  con¬ 
tent  for  the  Web  and  be  proficient  in 
HTML  and  Photoshop.  We  prefer 
hybrid  editorial/technical  people  who 
can  make  editorial  calls:  write  heads 
and  decks:  as  well  as  build  special 
Web  sections. 

RaceGate.com  aggregates  content 
from  partner  magazines  and  maintains 
a  stable  of  freelance  and  staff  writers. 

We  offer  generous  salaries,  equity  and 
a  great  work  environment.  All  positions 
are  at  our  La  Jolla  (San  Diego),  CA 
offices,  which  are  steps  from  some  of 
the  most  beautiful  beaches  in  the 
world. 

To  apply  send  clips  and  resume  to 
Kevin  Colligan  via  E-mail  to: 

kevin@racegate.com 
Or  fax  to  (858)  551-7619 
No  phone  calls,  please 

PAGE  DESIGNER/COPY  EDITOR 
The  Stuart  News,  a  50,000-circulation 
daily  on  Florida’s  highly  competitive 
Treasure  Coast,  is  looking  for  a 
designer/copy  editor  to  join  its  10- 
person  copy  desk.  Creative  skills  and  an 
eye  for  detail  in  design  and  editing  is 
required.  Pagination  capability  is  a  plus. 
Daily  newspaper  experience  is  preferred 
but  recent  college  graduates  with  an 
internship  also  will  be  considered.  Send 
resumes  and  work  samples  to: 

Tim  Woltmann 
The  Stuart  News 

RO.  Box  9009,  Stuart,  FL  34995-9009 


NEW  MEDIA  EDITOR 
Suburban  Philly  paper  looking  for  a 
“champion"  for  newsroom  website. 
Supervisors  position,  directing  2,  part- 
time  assistants  in  daily  production  of 
site.  Must  have  a  love  for  Internet,  be 
ready  to  "battle"  for  the  Internet,  be 
html  savvy,  eager  to  develop  content. 
Some  journalism  background  needed; 
good  writing  skills.  Send  resume  to: 

Patricia  S.  Walker 
Bucks  County  Courier  Times 
8400  Route  13,  Levittown,  PA  19057 
Fax;  (215)949-4177 
E-mail:  pwalker@calkinsnewspapers.com 


_ EDITORIAL _ 

METRO  EDITOR 

The  Press  &  Sun-Bulletin,  located  in 
Binghamton,  New  York,  is  looking  for  a 
metro  editor  who  places  a  high  priority 
on  aggressive,  comprehensive  report¬ 
ing  that  explains  what's  happening  in 
our  community  and  how  it  affects  our 
readers.  We  re  looking  for  a  seasoned 
editor  who  has  experience  in  projects, 
investigative  reporting  and  breaking 
news  coverage.  The  best  applicant  will 
have  five  to  seven  years  experience  in 
a  supervisory  role  with  a  proven  track 
record.  The  Press  &  Sun-Bulletin  is  a 
62,000  daily/79,000  Sunday  Gannett 
daily.  Binghamton,  in  the  picturesque 
rolling  hills  of  the  Southern  Tier,  is 
home  to  a  major  state  university. 

We  offer  a  comprehensive  benefit 
package  and  a  competitive  salary.  We 
are  a  company  that  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace.  People  who  share  this 
belief  or  reflect  a  diverse  background 
are  encouraged  to  apply. 

Send  resume  and  cover  letter,  in  con¬ 
fidence,  to: 

Press  &  Sun-Bulletin 
4421  Vestal  Parkway  East 
Vestal,  NY  13850 

ATTN:  Gary  Graham,  Managing  Editor 


NEW  YORK  CITY-BASED  online  daily 
has  immediate  openings  for  reporters 
to  cover  the  mutual  fund  industry.  We 
provide  savvy,  top-notch  coverage  in  a 
^n,  entrepreneurial  environment.  Com¬ 
petitive  pay  and  benefits.  Financial 
services  reporting  background  pre¬ 
ferred.  Send  resume  and  3-5  clips  to: 

Stephen  Garmhausen,  Executive  Editor 
lgnites.com 

21 1  E.  43rd  Street,  New  York,  NY  10017 
E-mail:  sgarmhausen@ignites.com 


NEWS  ARTIST 


NIGHT  EDITOR 

The  Asian  Wall  Street  Journal  seeks  a 
night  editor  for  its  news  desk  in  Hong 
Kong.  Responsibilities  include  vetting 
and  rewriting  spot  news  stories  before 
they  are  sent  to  the  copy  desk;  liasing 
with  reporters  in  other  bureaus;  and 
helping  lay  out  the  front  page.  This  is  a 
senior  position  for  an  experienced  copy 
editor  with  excellent  rewrite  capabilities, 
strong  familiarity  with  business  and 
finance  and  mature  news  judgment. 
Experience  in  Asia  preferred;  knowl¬ 
edge  of  pagination  is  helpful.  Hours  are 
generally  from  midafternoon  until  mid¬ 
night.  Send  resume  and  references  to: 
Managing  Editor  Peter  Stein 
Asian  Wall  Street  Journal 
G.PO.  Box  9825,  Hong  Kong 
Or  fax  to:  01 1  (852)  2834-5291 

www.mediainfo.com 
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REPORTERS 

THE  NATIONAL  ENQUIRER  WANTS  YOU! 


America's  largest  circulation  paper  is  seeking  hard-working, 
talented  reporters.  Daily  newspaper  or  TV  experience  preferred. 
If  you  think  we’re  reporting  on  two-headed  bahies  and  space 
aliens,  don't  bother  applying!  But  if  you've  got  what  it  takes  to 
break  tbe  biggest  stories  in  tbe  entertainment  industry  and  the 
work!,  .sent!  us  your  resume  and  clips.  .Must  be  willing  to  relocate 
to  Florida  or  California,  at  our  di.scretion.  Excellent  benefits. 

Sentl  materials  to: 

National  Enquirer 
Editorial  Department 
RO.  Box  SP,  Lantana,  FL  33464 
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Zone  5  metro  daily  has  immediate 
opening  for  news  artist.  Requires  top- 
quality  illustrations,  infographics, 
charts  and  maps,  some  page  and 
special-section  design.  Pays  from  30s 
to  50s,  based  on  experience,  plus 
excellent  benefits,  all  in  a  great  city. 
Send  cover  letter,  resume  and  sam¬ 
ples  to  Box  01137,  Editor  &  Publisher, 
1515  Broadway,  12th  Floor,  New  York, 
NY  10036. 
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INTERNSHIPS:  Spend  six  months  intern¬ 
ing  with  crack  professional  journalists  in 
Illinois  Statehouse  pressroom  in  Univer¬ 
sity  of  Illinois/Springfield’s  one-year  MA 
Public  Affairs  Reporting  program.  Tuition 
waivers,  $3,000  stipends  during  intern¬ 
ship.  Applications  due  April  1 .  Contact: 

Charles  Wheeler.  PAC  418,  UlS, 
Springfield,  IL  62794-9243 
(217)  206-7494 

E-mail:  wheeler.charles@eagle.uis.edu 
PAR  Home  Page  www.uis.edu/wheeler/ 
EOE 


LOCAL  NEWS  EDITOR 
Bask  in  the  sun  by  day  and  work  at 
night.  We  need  a  leader  whose  deadline 
editing  skills  can  impress  the  78  per¬ 
cent  of  our  oceanfront  community  that 
reads  us  daily.  Organizational  and 
coaching  skills  are  critical  to  lead  break¬ 
ing-news  and  enterprise  coverage  at 
our  growing  35,000-1-  daily.  Send 
resume,  cover  letter,  work  samples  to: 

Larry  Reisman,  editor 
The  Press  Journal 

RO,  Box  1268,  Vero  Beach,  FL  32961 
STYLE  REPORTER 

The  Birmingham  News  is  looking  for  a 
reporter  to  cover  a  newly  created  style 
beat.  The  ideal  candidate  will  be  able  to 
write  lively  and  informative  stories  about 
all  aspects  of  style,  from  interior  design 
and  fashion  to  pop  culture,  trends  and 
fads,  with  a  special  eye  toward  youth 
and  young  adults.  The  job  will  require 
boundless  ideas  for  stories  and  how  to 
present  them  creatively,  the  ability  to  do 
quick  turn-arounds  as  well  as  more  in- 
depth  pieces  and  a  knack  for  juggling 
several  assignments  at  once.  Please 
send  your  resume  and  samples  of  your 
work  to  Alec  Harvey,  LifeStyle  and  Enter¬ 
tainment  Editor,  The  Birmingham  News: 

2200  Forth  Avenue  North 
Birmingham,  Alabama  35203 


NEWS  DESK  MANAGER 
Proven  leader  needed  to  join  news 
and  copy  desk  management  team  to 
help  department  achieve  its  full  poten¬ 
tial  at  the  Dayton  Daily  News,  a  Cox 
newspaper.  Fifty-person  department 
produces  news  sections,  sports, 
technology,  special  sections,  reprints, 
zoned  editions  and  business.  Will  con¬ 
sider  any  combination  of  experience  in 
design,  editing,  management,  pagina¬ 
tion,  technology,  organization  or  graph¬ 
ics.  We  believe  complementary  skills  are 
what  makes  a  team  truly  great.  Dayton  is 
an  extremely  pleasant,  affordable  city  in 
a  metropolitan  area  of  nearly  1  million. 
Our  pay  and  benefits  are  excellent.  Our 
journalism  is  superb.  We've  won  many 
awards,  including  a  recent  Pulitzer, 
“World's  Best  Designed  Newspaper’’ 
and  many  others.  When  we  lose  people, 
we  lose  them  to  the  biggest  markets. 
Dazzling  new  $92  million  printing  facility 
is  most  advanced  on  the  continent.  Our 
circulation  Is  166,000  daily,  210,000 
Sunday.  Contact: 

John  Thomson,  deputy  managing  editor 
Dayton  Daily  News 
45  South  Ludlow  Street 
Dayton,  OH  45402 

E-mail  John_Thomson@coxohio.com 


EDITORIAL 


NEWS  EDITOR 

The  Wisconsin  State  Journal  the  morn¬ 
ing  and  Sunday  newspaper  in 
Madison,  seeks  a  news  editor  to  lead 
our  news  copy  desk.  The  State  Journal 
with  a  circulation  of  90,000  daily  and 
160,000  Sunday,  is  in  one  of  the 
nation’s  most  desirable  cities,  home  to 
the  University  of  Wisconsin,  state  gov¬ 
ernment  and  a  lively  cultural  com¬ 
munity.  The  successful  applicant  will 
direct  most  nighttime  operations  and 
help  lead  our  tech-  nical  improvements. 
Please  send  a  cover  letter,  resume  and 
work  samples  by  January  25  to: 

Human  Resources 
Assistant  Managing  Editor 
Wisconsin  State  Journal 
Box  8058 

Madison,  Wl  53708 
Affirmative  Action  Employer/ 

Equal  Opportunity  Employer 


NEWS  TEAM  EDITOR 
The  Mail  Tribune.  Southern  Oregon’s 
leading  newspaper,  seeks  an  enthus¬ 
iastic  team  leader  to  guide  and  inspire  a 
talented  group  of  reporters  on  our 
30,000-circulation  morning  daily.  We  re 
looking  for  an  editor  who  is  able  to  spot  a 
good  story,  thrives  on  finding  local  news 
and  making  it  readable  and  enjoys 
coaching  reporters.  We  offer  competitive 
salaries  and  a  comprehensive  benefits 
package  as  well  as  the  opportunity  to  live 
minutes  away  from  skiing,  rafting  and  the 
Oregon  Shakespeare  Festival.  Check  us 
out  at  www.maiitribune.com  Send  ques¬ 
tions  to  jwurth@mailtribune  To  apply, 
send  a  letter,  resume  and  five  samples  of 
your  best  work  (clips,  projects  you 
coordinated,  descriptions  of  on-the-job 
successes)  to  Julie  Wurth: 

Managing  Editor,  Mail  Tribune 
RO.  Box  1108,  Medford,  OR  97501 
Deadline  is  Jan  21 


NIGHT  METRO  EDITOR:  The  Winston- 
Salem  Journal  is  looking  for  a  talented 
journalist  to  work  as  night  metro  editor. 
Applicants  should  have  experience  work¬ 
ing  on  deadline,  excellent  writing  and 
communication  skills,  strong  news  judg¬ 
ment  and  a  minimum  of  four  years  of 
editing  and/or  writing  experience.  Night 
hours,  Monday  through  Friday.  Send 
resume  and  samples  of  work  as  an 
editor  or  reporter  to: 

Jim  Laughrun,  managing  editor 
RO.  Box  3159,  Winston-Salem,  NC  27102 


REPORTER 

The  Charleston  (WV)  Gazette  is  looking 
for  a  reporter  interested  in  covering 
health  and  fitness  and  medical  issues. 
We  want  a  reporter  with  ideas  and 
initiative  who  can  cover  both  breaking 
news  and  write  interesting  enterprise 
features.  Experience  is  a  plus.  The 
award-winning  Gazette  is  West  Vir¬ 
ginia’s  largest  newspaper  with  a  52,000 
daily  circulation,  100,000  Sunday.  We  re 
a  morning  newspaper  in  the  state  capi¬ 
tal.  Send  your  resume  and  clips  to: 

Rosalie  Earle,  managing  editor. 

The  Charleston  Gazette 
1001  Virginia  St 
E.  Charleston,  WV  25304 


EDITORIAL 


POCONOS  TRI-WEEKLY  seeks  sec¬ 
ond-tier  reporter.  If  you  have  experi¬ 
ence,  but  need  more  seasoning,  can 
use  a  camera,  are  a  self-starter  with 
ideas,  and  if  you  are  prepared  to  pro¬ 
vide  excellence,  then  we  want  you  on 
the  team.  Competitive  salary,  and  an 
excellent  place  to  live  and  work.  Send 
replies  to  Box  01145,  Editor  &  Publisher. 
1515  Broadway.  12th  FI,  NY,  NY  10036. 


POLICE/COURT  REPORTER 
The  Midland  (Michigan)  Daily  News,  a 
Hearst  newspaper,  has  an  opening  for 
a  police/court  reporter.  Successful 
candidates  wilt  have  some  newspaper 
experience  —  preferably  with  police 
reporting  skills.  Knowledge  of  AP  style, 
grammar  and  spelling  necessary. 
Send  resume  and  writing  samples  to 
the  Midland  Daily  News,  attention 
News  Editor  Mary  Lou  Brink  at  124  S. 
McDonald  St.,  Midland,  Ml,  48640  or: 
marylou@mdn.net 


POLITICAL  REPORTER 
The  Waterloo  Courier,  a  50,000  PM,  in 
Northeast  Iowa,  is  seeking  a  political 
reporter  to  cover  the  four  month  state 
legislative  session  in  Des  Moines, 
report  on  politics  from  Waterloo  the 
rest  of  the  year  and  do  a  Sunday  col¬ 
umn.  (Most  Des  Moines  expenses 
paid.)  We  want  someone  with  political 
savvy  to  get  beyond  sound  bits.  Send 
resume  and  clips  to: 

Saul  Shapiro 
Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50704 


PROFESSIONAL  RODEO  Cowboys 
Association  seeking: 

•  Media  Assistant:  4-year  degree  pre¬ 
ferred 

•  Circulation  Assistant:  Associate  Degree 
and  accounting  experience  preferred. 

•  Staff  Writer  Journalism  or  related 
degree  required. 

Send  resumes  to  PRCA  Communica¬ 
tions  Dept.,  Attn.  Sherry  Compton,  101 
Rodeo  Drive,  Colorado  Springs,  CO 
80919. 


PUBLIC  SAFETY  reporter  wanted  for  the 
best  small  newspaper  in  New  York 
state.  The  Citizen,  New  York  Associated 
Press’  Newspaper  of  Distiction,  seeks 
energetic  reporter  to  dig  up  and  write 
stories  our  readers  can’t  put  down. 
Send  resume,  clips  and  a  brief  letter  out¬ 
lining  short-  and  long-term  goals  to: 

Daniel  Lovell,  region  editor 
25  Dill  Street,  Auburn,  NY  13021 


SUNDAY  EDITOR  for  30,000  circula¬ 
tion  newspaper  covering  southeastern 
ME.  Must  be  qualified  to  manage 
dedicated  staff  of  1 1 ,  think  analytically 
and  creatively  and  have  strong  editing 
and  news  experience  to  help  coach 
reporters  and  guide  editors.  Must  have 
ability  to  enhance  news  presentation 
with  graphics,  photos,  illustrations 
using  pagination  and  related  systems. 
Resumes,  cover  letter  to: 

Rodney  G.  Doherty,  executive  editor 
Foster’s  Daily  Democrat 
333  Central  Avenue,  Dover.  NH  03820 
rdoherty  ©fosters .  com 


EDITORIAL 


REPORTER/EDITOR:  Palm  Beach 
Edition  of  the  Florida  Catholic 
Seeking  energetic,  self-starter  to  be 
aware  of  activities  and  issues  within 
diocese,  cover  events,  take  photos  and 
write  stories.  Responsible  for  6  pages/ 
week  local  content.  Bachelor’s  degree, 
excellent  writing  skills,  4  years  pro¬ 
fessional  reporting  experience,  minimum 
2  years  editing  experience  required. 
With  resume,  include  references,  writing 
samples  and  salary  requirements. 

Director  of  HR,  PO.  Box  109650 
Palm  Beach  Gardens,  FL  33410 
Or  Fax  (561)  775-9584 

REPORTER:  Good  little  daily  in  the 
Sierra  Foothills  seeks  experienced 
reporter  (college  newspaper  OK)  to 
aggressively  cover  the  business  beat 
in  a  diverse  community  of  interesting 
people  and  endeavors.  Send  resume 
and  eight  of  your  best  clips  to  Judy 
Brill,  city  editor.  The  Union,  11464  Sut¬ 
ton  Way,  Grass  Valley,  CA  95945 
E-mail:  judyb@theunion.com 


REPORTER:  Good  little  daily  in  the 
Sierra  Foothills  seeks  experienced 
reporter  (college  newspaper  OK)  to 
aggressively  cover  an  interesting  mix 
of  people  and  local  news.  Send 
resume  and  eight  of  your  best  clips  to: 

Judy  Brill,  city  editor.  The  Union 
1 1 464  Sutton  Way,  Grass  Valley,  CA  95945 
E-mail  judyb@theunion.com 


REPORTER 

At  Automotive  News  we  have  tremen¬ 
dous  growth  opportunities.  That’s  not  sur¬ 
prising  because  we  are  the  leading  trade 
newspaper  of  the  worldwide  automotive 
industry.  We  are  looking  for  a  talented 
and  highly  motivated  business  reporter 
who  will  be  based  in  Detroit.  This  suc¬ 
cessful  candidate  will  have  several  years 
experience  covering  business  at  a  daily 
newspaper  or  trade  publication;  knowl¬ 
edge  of  the  automotive  industry  pre¬ 
ferred,  but  not  essential.  We  offer  an 
attractive  salary  and  excellent  benefits 
including  profit  sharing,  pension  and  on¬ 
site  parking. 

Send  your  resume  and  salary  guidelines 
in  confidence  to: 

Human  Resources/Attn:  EL 
Crain  Communications  Inc. 

1 400  Woodbridge,  Detroit,  Ml  48207-31 87 
Fax:  (313)  446-1543 
EOE  M/F/D/V 

Visit  our  web  site  at  www.crain.com 

SPORTS  EDITOR:  The  Gainesville  (FL) 
Sun,  a  New  York  Times  newspaper  in 
the  hometown  of  The  University  of 
Florida  and  its  nationally-ranked 
athletic  program,  is  looking  for  a 
dynamic  leader  for  its  sports  depart¬ 
ment.  The  ideal  candidate  has  sports 
management  experience  and  track 
record  of  success.  Come  join  our  team 
determined  to  make  our  paper  the 
best  of  its  size  in  the  country.  Contact 
Jim  Osteen,  executive  editor.  The 
Gainesville  Sun,  PO.  Box  147147, 
Gainesville,  FL  3261 4-71 47.  E-mail: 
osteenj@gvillesun.com 
Fax:  (352)  338-3128 
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HELP  WANTED 


If  you  dream  of  working  for  a  daily 
where  the  reporters  and  editors  love 
hard  news  and  good  writing,  this  is  the 
place:  The  Press  Enterprise  is  a 
22,000,  7-day  AM  in  central  eastern 
PA,  90  minutes  from  State  College, 
two  hours  from  Philly,  three  from  NYC. 
We  have  two  immediate  openings.  If 
you’ve  got  good  clips  from  an 
internship  and  references  that  will  tell 
us  you  work  smart  AND  hard,  call 
Dean  Kashner,  ME/News  570-387- 
1 234,  ext.  1 305,  or  write  to  him  at: 


Press  Enterprise 
31 85  Lackawanna  Ave. 
Bloomsburg,  PA  17815 


REPORTERS  needed  for  VA  daily  to 
cover  police,  government  and  other 
beats.  Stress  local  news,  accuracy, 
deadlines.  Good  spot  for  weekly 
reporter  or  strong  new  grad  ready  to 
move  to  a  20,000  daily. 

Send  resume,  clips  to: 

Ginny  Wray,  Martinsville  Bulletin 
PO.  Box  3711,  Martinsville,  VA  241 1 5 
E-mail;  info@martinsvillebulletin.com 
Call  (800)  234-6575 


The  Fayetteville  Observer,  a  75,000 
morning  daily  in  North  Carolina,  needs 
experienced  reporters  for  its  Public  Life 
and  Issue  teams.  Focus  areas  include 
county  government,  education,  religion, 
and  race.  If  you  have  interest  in  these 
areas  and  are  capable  of  turning  out 
quick,  thorough  stories  as  well  as  in- 
depth  Sunday  pieces,  we’d  like  to  hear 
from  you.  Send  resume  and  clips  to: 

Mike  Adams,  assistant  managing  editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 


PAGINATOR/COPY  EDITOR: 

The  Albany  Flerald  has  a  new,  exciting 
look  for  2000  and  we  have  an  opening 
for  an  experienced  paginator/copy  editor 
who  will  ensure  our  readers  get  concise, 
accurate  copy  topped  with  eye-catching 
headlines  and  informative  photo  cap¬ 
tions  on  well  designed  pages.  Send 
resume,  letter  and  references  to: 


Jim  Flendricks,  managing  editor 
The  Albany  Flerald 
RO.  Box  48,  Albany,  GA  31 702 
Or  Fax  to  (91 2)  888-9357 


The  Des  Moines  Register  is  seeking  an 
energetic,  experienced  reporter  to  fill  a 
crucial  general  assignment  slot  on  its 
metro  desk.  The  right  candidate  should 
have  4-5  years  of  daily  newspaper  expe¬ 
rience,  with  some  background  in  cover¬ 
ing  law  enforcement.  Send  a  resume, 
cover  letter  and  a  dozen  work  samples 
to: 

Fluman  Resources 
The  Des  Moines  Register 
71 5  Locust,  Des  Moines,  lA  50308 


Or  Fax  to  (51 5)  288-2528 
The  Des  Moines  Register  is  committed 
to  diversity  and  proud  to  be  an  equal 
opportunity  employer.  Employment  may 
be  contingent  on  a  pre-employment, 
post-offer  physical  and  drug  screen. 


Roanoke.com  -  the  Internet  gateway  to 
Southwest  Virginia  has  a  new 
opportunity  for  an  Assistant  On-line 
Editor.  We’re  not  looking  for  a  specific 
skill  set  so  much  as  enthusiasm,  ambi¬ 
tion,  pride  in  work,  and  willingness  to 
learn.  The  successful  candidate 
should  know  the  basics  of  journalism 
and  how  to  edit  others  work.  We  want 
a  person  with  ideas  and  the  ability  to 
carry  them  out.  If  this  describes  you, 
send  us  your  resume  to: 

The  Roanoke  Times 
RO.  Box  2491 ,  Roanoke,  VA  2401 0 
Fax:  (540)  981 -31 94  or 
E-mail:  humanresources@roanoke,com 
EOE 


SPORTS  COPY  EDITOR 
Gannett  30,000  circulation  daily  seeks 
versatile  sports  copy  editor  who  can  line 
edit  and  handle  layout.  College  city 
between  saltwater  adn  mountains,  Seat¬ 
tle  and  Vancouver.  Apply  with  clips, 
references  to: 


REPORTER 

dbusiness.com  is  hiring  experienced 
FULL-TIME  Web-sawy  BUSINESS 
reporters  for  many  US  markets.  Visit 
our  site  www.dbusiness.com  and  then 
send  E-mail  to  Kurt  Greenbaum,  exec¬ 
utive  editor,  dbnews@dbusiness.com 
for  more  information  about  the  reporter 
position.  Please  mention  code  ER  Com¬ 
petitive  compensation  plus  equity. 


REPORTER/ASSISTANT  EDITOR 
Reporter/assistant  editor  for  NJ  (Mer- 
cerville)  based  commercial  real  estate 
magazine  publishing  company.  Must 
be  experienced  and  have  great  phone 
interviewing  skills.  Good  pay,  401  (k), 
medical  and  more.  Casual,  smoking 
office.  For  details,  contact: 

Ann  O’neal,  publisher  (609)  587-6200 


Bob  Carter  The  Bellingham  Flerald 
1 1 55  N.  State  St,  Bellingham,  WA  98225 


EDITOR  &  PUBLISHER  JANAURY  1  7,  2000 


Nevada’s  largest  newspaper  is  seek¬ 
ing  an  experienced  reporter  to  write  for 
our  business  section  that  has  won  best 
in  state  three  years  running.  Coverage 
will  include  gaming  and  tourism.  Send 
resume  and  cover  letter  to  business 
editor  Doug  Puppel,  Las  Vegas 
Review-Journal,  RO.  Box  70,  Las 
Vegas,  NV  89125.  Or  E-mail  to; 

doug_puppel@lvrj.com 
in  plain  text  with  no  attachments 
The  Las  Vegas  Review-Journal  is  an 
equal  opportunity  employer 


SPORTS  JOURNALIST  sought  for  high- 
profile  position  covering  one  of  the  most 
exciting  beats  in  the  country.  Com¬ 
munity  Newspaper  Floldings,  Inc.,  is 
seeking  an  experienced,  independent¬ 
thinking  sportswriter  to  cover  University 
of  Kentucky  and  professional  sports  for 
its  20  newspapers  in  Kentucky.  Ideal 
candidates  will  show  an  ability  to  break 
news  as  well  as  to  provide  superior 
game  coverage  and  thought-provoking 
columns.  Candidates  should  be  broad 
thinkers  interested  in  the  impact  of 
athletics  beyond  the  playing  field. 
Excellent  salary,  benefits,  equipment. 
Send  resume,  1 0  best  clips  to: 

Rob  Fiammond,  cnhi  vice  president 
and  Kentucky  Division  Manager 
The  Richmond  Register 
380  Big  Hill  Ave. 

Richmond,  KY  40475 


SPORTS  EDITOR 

The  Santa  Cruz  County  Sentinel  is  look¬ 
ing  for  a  do-it-all  sports  editor  to 
supen/ise  a  five-person  section  and  cor¬ 
respondents.  The  ideal  candidate  should 
have  at  least  five  total  years  experience 
as  a  sportswriter  and  editor  and  have  up- 
to-date  page  production  skills.  He  or  she 
should  have  a  proven  track  record  of 
managing  a  staff,  establishing  beats, 
balancing  coverage  needs  and  re¬ 
sources,  bringing  out  the  best  in 
reporters’  work  and  working  with  photo¬ 
graphers  to  ensure  the  best  display  of  vis¬ 
ual  elements.  Coverage  area  includes  a 
university,  community  college  and  some 
pro  sports,  in  addition  to  high  schools 
and  recreation.  Women’s  sports,  surfing, 
soccer  and  sailing  are  all  important  to 
our  readership  and  to  the  paper.  The 
Sentinel  is  a  28,0{X)  daily  owned  by  Dow 
Jones/Ottaway.  All  that  and  we  re  located 
80  miles  south  of  San  Francisco  on  the 
splendid  Monterey  Bay.  Please  reply  by 
written  word  or  E-mail  with  a  cover  letter 
and  resume  to: 

Managing  Editor  Don  Miller 
RO.  Box  638,  Santa  Cruz,  CA  95061 
Or  dmiller@santa-cruz,com 
No  phone  calls,  please 


SPORTSLINE.COM 

is  looking  for  aggressive  sports  copy 
editors.  Will  edit  staff  and  wire  copy; 
evaluate  relevance  of  news  and  its  place¬ 
ment  on  the  company's  site;  produce 
packages  of  news/features.  Degree  in 
journalism;  self  starter  who  can  adapt  to 
changing  technology;  excellent  verbal 
and  written  communication.  Minimum  3 
years  newsroom  experience  at  a  daily 
newspaper;  knowledge  of  HTML,  Rain- 
man  a  plus.  Competitive  compensation/ 
benefit  package  including  sign  on  stock 
options. 

Fax  resume  to  (954)  252-4039 
employment@sportsline.com 


sgreen@lasvegassun,com 


TECHNOLOGY  REPORTER 


The  Asian  Wall  Street  Journal  seeks  a 
regional  technology  staff  writer  to  be 
based  in  Hong  Kong.  This  person  will 
be  responsible  for  writing  in-depth 
features  as  well  as  some  spot  news. 
The  foreign  posting  would  give  the  cor¬ 
respondent  a  chance  to  report  from  all 
over  Asia  on  technology  topics.  The 
successful  candidate  will  have  a  pro¬ 
ven  ability  to  generate  thoughtful  and 
original  stories.  Candidates  with  ex¬ 
pertise  in  writing  about  the  Internet, 
telecommunications  or  venture  capital 
are  preferred.  Experience  in  Asia  or 
overseas  is  a  plus.  Send  resume,  clips 
and  references  to: 


Managing  Editor  Peter  Stein 
The  Asian  Wall  Street  Journal 
G.RO.  Box  9825,  Hong  Kong 
Or  Fax  to  01 1  (852)  2834-5291 


THE  SAVANNAH  MORNING  NEWS,  an 
80,000  circulation  (Sunday)  daily  in 
growing  Southeast  Georgia,  is  seeking 
two  experienced  reporters  for  our 
team-based  newsroom.  We've  been 
recognized  as  the  state’s  best  daily 
and  we’re  expecting  even  more  under 
our  guiding  principles  of  initiative,  inte¬ 
grity,  integration  and  innovation. 


ECONOMY  REPORTER:  Need  someone 
who  can  not  only  cover  breaking  and 
developing  business  news  but  can 
untangle  economic  trends  and  see  the 
big  picture.  Candidates  should  have 
several  years  of  daily  reporting  experi¬ 
ence,  including  some  background  in 
business  reporting. 


CITY  HALL/POLITICAL  REPORTER: 
Need  someone  who  can  go  beyond 
incremental  meeting  coverage  and 
show  readers  why  they  should  care 
about  government  issues.  Should  have 
several  years  of  daily  reporting  experi¬ 
ence  and  flair  for  writing  non  traditional 
stories  framed  around  community 
issues,  rather  than  officials.  Highly 
desired  reporters  with  a  track  record  of 
investigative/project  work. 


Send  resume,  writing  samples  and  a 
cover  letter  to: 


STOWE  REPORTER  SEEKS 
MANAGING  EDITOR 
Established  weekly  newspaper  with 
tradition  of  excellence/independence 
in  sophisticated,  rural  Vermont  ski 
town.  Great  staff,  quality  of  life.  Skills  in 
management,  technology,  writing/ 
editing  a  must.  Send  resume,  letter, 
clips,  to  Publisher,  The  Stowe  Reporter, 
RO.  Box  489,  Stowe,  VT  05672. 


Economy  or  City  Hall  Reporter 
Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA31402 


THE  LAS  VEGAS  SUN  is  creating  a 
standalone  weekly  business  newspa¬ 
per  and  is  hiring  editors  and  reporters 
for  this  new  product  as  well  as  the 
daily  Sun  business  section  and  our 
Internet  and  television  operations. 
We’re  seeking  a  managing  editor  for 
the  business  weekly,  a  design  and 
copy  editor,  a  photographer,  a  graphic 
artist  and  reporters  to  cover  the  gambl¬ 
ing  industry,  real  estate,  retail,  law, 
finance  and  health  care.  E-mail  with  no 
attachments  Steve  Green; 


THE  NORTHERN  VIRGINIA  DAILY 
Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  is  seeking  a  re¬ 
porter.  Position,  covering  hard  news 
beat  and  writing  features  allows  for 
creativity  in  a  team-oriented  newsroom. 
Send  resumes  and  samples  of  work  to: 

Bob  Wooten,  managing  editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  fax  to  (540)  465-9388 


MANAGING  EDITOR 


Independent  Jewish  community  weekly 
seeks  managing  editor.  Competitive 
salary,  benefits.  At  least  5  years’  print 
journalism  experience  a  must.  Jewish  com¬ 
munity  knowledge  helpful.  Send  re¬ 
sume,  clips,  letter  to  Flo  Eckstein,  editor, 
Jewish  News  of  Greater  Phoenix,  1625 
E.  Northern  Avenue,  Suite  106,  Phoenix, 
AZ  85020. 
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HELP  WANTED 


_ EDITORIAL _ 

STATE  EDITOR 

The  Star-Telegram  is  seeking  an  expe¬ 
rienced,  Industrious  editor  to  head  its 
state  desk.  The  state  editor  coord  Inates 
the  Star-Telegram's  statewide  cov¬ 
erage,  and  he  or  she  directly  supervises 
a  team  of  three  state  desk  reporters  and 
a  network  of  regional  stringers. 

The  state  editor  also  helps  direct  the 
newspaper's  Austin  bureau.  The  state 
editor  also  will  be  heavily  involved  in 
directing  statewide  political  coverage. 
Knowledge  of  Texas  geography  and 
history  is  vital.  Editing  experience  in 
Texas  is  a  plus,  as  is  experience  in  cov¬ 
ering  politics  and  the  Legislature  in  the 
state. 

Contact: 

Robbie  Morganfield 
Staff  Development  Editor 
Fort  Worth  Star-Telegram 
400  W.  Seventh  Street 
Fort  Worth.  TX  76102 
imorganfield@star-telegram.com 


WIRE  EDITOR 

Edit  and  design  nation  and  world  pages 
at  the  Rutland  Herald  (23,000  AM),  the 
state  newspaper  of  mid-Vermont.  This  is 
an  excellent  opportunity  to  join  a 
forward-thinking,  independent  newspa¬ 
per  committed  to  excellence  in  journal¬ 
ism  in  the  heart  of  ski  country.  Superior 
copy-editing  and  team  skills  desired. 
QuarkXPress  a  plus.  Excellent  benefits. 
Please  send  resume  and  page  samples 
to: 

John  Van  Hoesen,  managing  editor 
RO.  Box  668, 

Rutland,  VT  05702 


TECHNOLOGY  REPORTER 
The  News  &  Observer  of  Raleigh,  NC  is 
looking  for  a  reporter  to  cover  tech- 
noiogy  in  the  Research  Triangle,  one  of 
the  most  dynamic  technology  regions  in 
the  country.  The  Research  Triangle  is  a 
hub  of  companies  that  are  reinventing 
the  Internet  and  telecommunications,  com¬ 
panies  such  as  Cisco  Systems,  Nortel 
Networks,  IBM  and  Ericsson.  The  suc¬ 
cessful  candidate  will  be  able  to 
demonstrate  an  understanding  of  tech¬ 
nology  and  a  passion  for  explaining  it  in 
a  thoughtful,  entertaining  and  pro¬ 
vocative  way  to  our  readers.  The  News 
&  Observer  last  fall  launched  a  new 
technology  section,  called  Connect, 
which  is  symbolic  of  our  mission  to  be 
the  leading  source  of  technology  news 
and  information  in  the  Research 
Triangle.  Send  a  resume  and  clips  to: 

Melanie  Sill.  Managing  Editor 
The  News  &  Obsenrer 
21 5  S.  McDowell  Street 
RO.  Box  191 
Raleigh.  NC  27602 


VC-BACKED  INTERNET 
start-up  seeking  Managing  Editor  for  its 
news  department.  Excellent  salary, 
equity  and  benefits.  You  must  have  both 
print  and  on-line  news  experience,  as 
well  as  held  management  positions. 
Exceptional  roster  of  people  involved  in 
this  project.  Please  E-mail: 

Perla@ProjectJefferson.com 
For  further  details 


EDITORIAL 


THE  GREENSBORO 
NEWS  &  RECORD 

a  100,000  daily  in  central  North  Carolina, 
seeks  three  top-notch  journalists  ready 
to  tackle  three  of  the  best  news  assign¬ 
ments  we  offer:  Arts  Reporter,  General 
Assignment  Reporter  and  Business  Re¬ 
porter.  Our  arts  reporter  will  cover  a 
range  of  quick-hit,  enterprise  and  project 
pieces  in  one  of  the  most  vibrant  arts  com¬ 
munities  in  the  Southeast.  Our  general 
assignments  reporter  is  expected  to 
cover  both  breaking  news  and  enter¬ 
prise/issues  pieces.  Ideal  candidates  will 
have  at  least  five  years  daily  newspaper 
experience  and  a  strong  reporting  port¬ 
folio  that  reflects  versatility,  creativity, 
and  outstanding  news  judgment.  Look¬ 
ing  to  get  started  in  business  writing?  If 
you  have  two  years'  experience  and 
would  like  to  try  business  reporting,  we 
have  an  excellent  opportunity  in  our 
Asheboro  newsroom.  Randolph  County 
is  a  rural  county  rapidly  transforming 
into  suburbia.  Work  with  a  top-notch 
editor  and  eight  other  teammates  to  beat 
the  competing  daily.  We  offer  many  train¬ 
ing  opportunities  and  a  cooperative 
working  environment,  as  well  as  easy 
access  to  the  mountains  and  the  beach. 
Spanish-speaking  ability  and  business¬ 
writing  experience  are  pluses. 

To  apply,  send  a  resume,  cover  letter 
and  1 0  of  your  best  clips  to: 

Ed  Williams 

Recruitment  Coordinator 
News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 
Please  mention  where  you  saw  this  post¬ 
ing. 


THE  SOUTHERN  ILLINOISAN 
is  looking  for  a  copy  editor  with  equally 
strong  skills  in  editing  and  design  to 
work  on  its  fully  paginated  news  desk. 
Would  produce  a  variety  of  pages, 
possibly  including  page  one.  Must  have 
good  news  judgment  and  an  ability  to 
stay  calm  under  pressure  and  meet 
deadlines.  Web  experience  a  plus. 
Candidates  should  be  able  to  work  well 
with  others  and  be  willing  to  learn, 
share,  teach  and  grow.  Send  resume 
and  clips  as  soon  as  possible  to: 

Human  Resources  Manager 
Southern  Illinoisan 
PO.  Box  21 08 
Carbondale,  IL  62902 
EOE  M/F 


WASHINGTON  CORRESPONDENT 
The  Fort  Worth  Star-Telegram  seeks 
an  experienced,  aggressive  journalist 
to  join  its  Washington  bureau.  A  mini¬ 
mum  of  five  years  experience  covering 
government  is  required,  and  some 
experience  in  Washington  is  preferred. 
Knowledge  of  the  defense  industry  is  a 
plus.  Contact: 

Robbie  Morganfield 
Fort  Worth  Star-Telegram 
Staff  Development  Editor 
400  W.  Seventh  Street 
Forth  Worth,  TX  761 02 
(817)390-7841 

rmorganfield@star-telegram.com 


_ EDITORIAL _ 

WHAT'S  YOUR  EXPERTISE? 
National  magazine  seeks  contributing 
writers  with  expertise  in  any  of  the  follow¬ 
ing  fields:  automotive  manufacturing, 
petrochemicals,  utilities,  shipping  and 
transportation,  food  and  agriculture, 
materials  procurement  or  pharmaceut¬ 
icals.  Trade  reporting  experience  in  these 
fields  a  plus.  Send  cover  letter,  resume, 
salary  history  and  clips  to:  c/o  VPIAWRTR, 
6071  WCR20  Longmont,  CO  80504  or  fax 
to  (303)  833-0979. 

Visit  our  website:  wvirw.vpico.com 


TWO  FULL-TIME  REPORTERS 
Seeking  two  full-time  beat  reporter 
police/courts,  region/county,  in  univer¬ 
sity  city  between  mountains  and  salt¬ 
water,  Seattle  and  Vancouver  B.C.  Gan¬ 
nett  daily,  28,000.  Prefer  daily  reporting 
experience.  Send  cover  letter,  clips, 
resume  to: 

Leo  Mullen,  The  Bellingham  Herald 
1 1 55  N.  State  Street.  Bellingham,  WA  98225 


VICE  PRESIDENT  AND  EDITOR 
The  Gazette  in  Colorado  Springs,  Col¬ 
orado  is  seeking  a  qualified  leader  for 
the  position  of  Vice  President  and 
Editor.  This  position,  reporting  to  the 
President  and  Publisher,  will  have  the 
responsibility  for  providing  leadership, 
strategic  direction,  and  management 
of  the  newsroom  operations  of  The 
Gazette  which  includes  a  newsroom 
staff  of  approximately  1 40. 

Qualified  applicant  will  present  for¬ 
ward-looking  leadership  skills,  includ¬ 
ing  the  ability  to  lead  organization 
change.  Candidate  will  present  a  pro¬ 
ven  ability  for  fostering  teamwork 
within  newsroom  operations  as  well  as 
with  all  other  business  divisions. 
Demonstrated  business  skills  required, 
to  include  budget  and  purchasing 
management  and  a  strong  knowledge 
of  news  and  editorial.  Must  have  an 
understanding  of  and  respect  for  the 
company's  libertarian  philosophy. 
Editor  is  responsible  for  staffing  alloca¬ 
tions,  major  coverage  decisions,  and 
serves  on  the  editorial  board.  This 
team  player  will  be  flexible,  particularly 
in  adapting  to  change.  The  person 
selected  for  this  position  will  be  an 
excellent  communicator  as  well  as  a 
skilled  strategic  planner  and  business 
partner. 

Preferred  candidate  will  possess  ten 
years  newsroom  leadership  experi¬ 
ence,  to  include  four  years  as  an  editor 
or  managing  editor,  in-depth  knowl¬ 
edge  of  newsroom  operation  and 
human  resource  management,  and 
present  exceptional  news  judgment. 
Competitive  market  experience  pre¬ 
ferred. 

Please  send  resume,  letter  of  intent, 
and  salary  expectations  to: 

Vice  President  Human  Resources 
The  Gazette 

30  South  Prospect  Street 

Colorado  Springs,  CO  80903 
Applications  will  be  accepted  through 
February  4,  2000. 

Equal  Opportunity  Employer 


_ EDITORIAL _ 

THE  SOUTHERN  ILLINOISAN  has  an 
opening  in  the  Editorial  Department  for 
an  experienced  reporter.  We  are  look¬ 
ing  for  someone  who  is  equally  at 
home  with  features  and  hard  news  and 
can  give  us  an  extra  dimension  with 
special  projects  and  in-depth  report¬ 
ing.  Candidates  must  be  a  self-starter 
who  can  independently  develop  sources 
and  stories  from  a  base  15  miles  from 
our  main  newsroom.  The  primary  re¬ 
sponsibility  of  this  position  is  coverage 
of  the  second  largest  city  in  our  market. 
Send  resume  and  clips  to. 

Human  Resources  Manager 
Southern  Illinoisan 
PO.  Box  2108 
Carbondale,  IL  62902 


SUNNY  WEATHER  is  just  the  start  of 
what  we  are  offering  at  the  Tribune,  a 
105K  daily  covering  communities  east 
of  Phoenix,  to  the  right  person  for 
these  jobs.  We  also  offer  a  vibrant 
newsroom  and  a  challenging  environ¬ 
ment.  We  seek  an  assistant  city  editor 
with  a  demonstrated  flair  for  motivating 
staff,  producing  local  stories  with 
impact  and  getting  in  touch  with  the  com¬ 
munity.  We  also  seek  an  experienced 
copy  desk  who  can  slot  stories,  write 
eye-catching  headlines  and  produced 
wonderful  page  designs. 

Send  cover,  resume  and  samples  to: 

Paul  Maryniak,  Managing  Editor 
The  Tribune 

120W.  First  Avenue,  Mesa  AZ  85210 


UNIVERSITY  MAGAZINE  EDITOR 
Top  quality,  quarterly  magazine  focus¬ 
ing  on  faculty,  students  and  some  alumni. 
4-color  throughout,  well-designed,  seek¬ 
ing  top  editorial  content  and  vision. 
Award  winner,  high  visibility  publication 
also  seeking  creation  of  innovative 
website.  Reply  with  samples  to: 

W.  Owens 
Rutgers  University 
1 01  Somerset  Street 
New  Brunswick,  NJ  08901-1281 


THE  VERMONT-BASED 
American  News  Service  is  looking  for 
an  experienced  news  and  features 
editor.  Prompt  cover  letter  and  resume 
to  Peter  Sears,  editor  Dept.  E,  The 
American  News  Service,  289  Fox  Farm 
Road.  Brattleboro,  VT  05301 . 

Phone  (802)  254-6167,  ext.  137 
Fax  1-800  254-1227 
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HELP  WANTED 


ELECTRICAL  MAINTENANCE 

ELECTRICAL  MAINTENANCE 
You  will  perform  routine  maintenance 
services  and  emergency  repairs  to  elec¬ 
trical,  electronic,  electropneumatic,  and 
electro-hydraulic  newspaper  equipment. 
Will  work  at  the  main  facility,  assigned  to 
work  any  of  5  daily  shifts,  spanning  a  7- 
day  operation  (5-day  work  week). 

Must  have  a  high  school  diploma.  Basic 
electrical  and  electronic  circuit  knowl¬ 
edge.  and  familiarity  with  electrical 
schematics.  Ability  to  climb  stairs,  lad¬ 
ders,  lift  heavy  objects  (up  to  50-70  lbs). 
Minimum  3  years  experience. 

We  prefer  to  receive  resumes  by  E-mail 
(no  attachments).  Paste/type  your 
resume  in  the  body  of  the  message. 
Specify  the  position  you  are  applying  for 
in  the  subject  box.  You  may  also  mail 
your  resume.  You  must  specify  the  posi¬ 
tion  you  are  applying  for  in  your  cover 
letter. 

Human  Resources  Department 
jobs@sjmercury.com 
Re:  Electrical  Maintenance 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA95190 
EQUAL  OPPORTUNITY  EMPLOYER 


ENTRY  LEVEL 


ENTRY-LEVEL  REPORTERS 
Our  reporters  work  hard,  compete  suc¬ 
cessfully  and  establish  a  solid  base  for 
their  careers.  We  re  a  25,000  circula¬ 
tion  PM  daily  looking  for  entry-level 
reporters  who  are  aggressive,  have  com¬ 
mon  sense  and  want  to  learn  about 
being  a  daily  newspaper  reporter. 

Send  resume  and  cover  letter  to: 

Rodney  G.  Doherty,  executive  editor 
Foster's  Daily  Democrat 
333  Central  Ave,  Dover,  NH  03820. 
rdoherty@fosters.com 


INFORMATION  SYSTEMS 

AMERICAN  COMPUTER 
INNOVATORS,  INC. 

(ACI)  is  a  software  development  com¬ 
pany  located  in  Westford,  MA.  Our  flag¬ 
ship  product  OpenPages,  is  a  content 
management  solution  for  both  print  and 
online  media.  We  are  a  stable,  fast  grow¬ 
ing  company  in  an  industry  that  finan¬ 
cial  advisors  tout  as  the  fastest  growing 
market:  Internet  Infrastructure  Software. 
We  are  currently  searching  for  Applica¬ 
tions  Analysts  to  train  our  users  on 
OpenPages.  Candidates  must  possess 
strong  teaching  skills  as  well  as 
excellent  written,  verbal,  and  inter¬ 
personal  communication  skills.  Appli¬ 
cant  must  be  willing  to  travel  ex¬ 
tensively.  Understanding  of  newspaper/ 
magazine  workflow  and  understanding 
of  web  building  is  helpful  but  not 
required. 

If  you'd  like  to  expand  your  skills,  your 
experience,  and  your  opportunities  with 
one  of  the  country's  most  innovative 
and  forward-thinking  companies,  join 
us. 

ACI  offers  excellent  salaries  and  great 
benefits.  Equity  participation  is  avail¬ 
able.  Apply  today! 

Send  a  resume  and  cover  letter  outlin¬ 
ing  your  future  goals  and  salary  require¬ 
ments  to: 

Sara  Cahillane,  Human  Resources 
ACI,  Inc. 

238  Littleton  Road,  Suite  1 01 , 
Westford,  MA  01 886 
Fax:  (978)  392-3457 
Email:  sarac@aci-openpages,com 


CIASSIFIED  ADVERTISERS: 


If  you  don't  see  a 


C.ATHCiORV  Tll.AT  FITS  VOl'U  NKEDS, 


PLEASE  CALL  US  AT 


888.825.9149 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation  manager, 
public  relations  or  production  person  with  an 
Editor  &  Publisher  magazine. 

We  reach  the  working  journalists  you 
want  to  reach,  every  week . 

154,000  strong 

Fax  your  ad  to  (212)536-8800 

e-mail  to  hazelp@meiliainfo.com  or  mail  it  to: 

- Editor  &  Publisher - 

Classified  Dept. 

1515  Broadway,  12th  Floor 
I  New  York,  NY  10036 
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INFORMATION  SYSTEMS 

PROGRAMMER/ANALYST 
EXCITING  TECHNOLOGY 
Above  Average 
Compensation  and  Benefits 
Team-Oriented  Environment 
The  St,  Petersburg  Times  is  looking  for 
the  right  person  to  join  our  technology 
team  as  we  complete  our  journey  to 
client/server  technology.  Our  environ¬ 
ment  consists  of  NT  and  Unix  servers 
using  Oracle,  Sybase,  MS/SPL,  Peo- 
pleSoft  Discus,  Cyborg,  Visual  Basic, 
Crystal  Reports,  Crystal  Info  Server  and 
COBOL. 

This  will  be  a  highly  visible  position  with 
strong  interaction  with  all  functional  busi¬ 
ness  departments.  Must  have  strong 
communications  skills  and  the  ability  to 
work  independently.  The  main  focus  will 
be  the  development  of  Crystal  reports 
using  Oracle  and  PL/SQL  for  our 
advertising  and  circulation  systems. 

The  right  person  for  our  team  must  have 
experience  with  business  systems  anal¬ 
ysis,  technical  development  and  system 
integration.  A  minimum  of  four  years 
related  experience  is  required  to  qualify 
for  this  exciting  and  challenging  opport¬ 
unity.  Programming  experience  in  a  pub¬ 
lishing  environment  and  knowledge  of  Dis¬ 
cus  would  be  helpful. 

For  consideration,  send  a  resume  to  the: 
St.  Petersburg  Times 
490  1st  Avenues. 

St.  Petersburg,  FL  33701 
fax  to  (81 3)  893-8185 
or  E-mail  to: 

resumes@sptimes.com 
You  may  apply  in  person  at  the  above 
address  Mon-Fri  9am-3pm.  See  our 
website  for  more  information  at: 

www.sptimes.com 
CHIEF  INFORMATION  OFFICER 
The  Seattle  Times,  Washington  state's 
largest  daily  newspaper,  seeks  a  Chief 
Information  Officer  to  manage  a  depart¬ 
ment  of  just  over  100  professionals 
working  within  a  complex,  information 
technology  environment.  Ours  is  a 
sophisticated,  multi-platform  environ¬ 
ment,  including  IBM  mainframe  Unix 
business  systems  and  a  diversity  of 
state-of-the-art  publishing,  telecom¬ 
munications,  network  and  desktop 
systems.  Major  initiatives  to  implement 
Sun  El  0000  systems  for  editorial  and 
advertising  are  just  a  few  examples  of 
our  commitment  to  technological  ex¬ 
cellence.  The  most  competitive  candi¬ 
date  will  have  extensive  publishing 
systems  experience,  enjoy  working  in  a 
team  environment  and  be  both  a  vis¬ 
ionary  and  pragmatic  in  moving  the 
infrastructure  in  support  of  strategic 
objectives.  The  Seattle  Times  is  part  of 
a  locally  owned  family  business  that 
prides  itself  on  journalistic  excellence 
and  a  commitment  to  community  and 
workplace  values.  We  offer  a  positively 
unique  leadership  team  experience 
along  with  an  attractive  compensation 
and  benefits  package.  To  pursue  your 
interest,  please  send  your  resume  to: 
Phyllis  Mayo 

Director  of  Human  Resources 
The  Seattle  Times 
PO.  Box  70,  Seattle,  WA  981 1 1 
Or  pmayo@seattletimes.com 


_ MARKETING 

THE  MANAGER  OF  ONLINE  j 

MARKETING  ANU  SALES  ‘ 

is  a  key  member  of  a  high-performing 
leadership  team  that  values  vision,  1 

energy,  accountability  and  a  sense  of  \ 

humor.  Reporting  to  the  Vice  Presi-  i 

dent/New  Media,  this  director-level  ( 

position  will  be  responsible  for  the  j 
strategic  and  tactical  management  of  | 

the  company's  online  sales  and  market-  ( 

ing  group.  Primary  responsibilities 
include:  developing  new  revenue  pro¬ 
ducts  and  opportunities;  establishing 
revenue  forecasts,  online  sales  policies, 
incentive  plans  and  product  pricing 
strategies;  creating  and  implementing 
cross-media  marketing  strategies  and  pro¬ 
motional  campaigns;  gathering  and 
leveraging  consumer  and  advertiser 
data;  gathering  and  leveraging  com¬ 
petitive  marketing  data;  and,  estab¬ 
lishing  and  implementing  online  con¬ 
sumer  and  advertiser  loyalty  programs. 
Requirements  for  this  high-visibility  posi¬ 
tion  include  a  Bachelor's  degree  and  a 
proven  track  record  in  building  and 
managing  sales  and  marketing  teams; 
promoting  and  managing  online  brand 
strategy  for  multiple  product  lines; 
managing  a  multi-million  dollar  operat¬ 
ing  budget:  and,  achieving  aggressive 
revenue  goals. 

Viable  candidates  must  have  direct 
experience  in  sales,  sales  management, 
market  analysis,  marketing  communica¬ 
tions  and  brand  management.  They 
must  have  formal  education  in  marketing 
principles  and  three  years  experience  in 
an  emerging  business  or  online  environ¬ 
ment.  A  casual,  flexible  team  environ¬ 
ment  that  values  innovation,  creativity 
and  a  balanced  life. 

Competitive  compensation  package  and 
a  comprehensive  benefits  package  in  a 
stable  company.  Please  specify  job 
code;  99-549/AD-EP/MN  on  your 
resume  and  send  to: 

The  Seattle  Times 
Employment-549/MN 

PO.  BOX  70,  Seattle,  WA  981 1 1 
Or  fax  (206)  51 5-5560  EOE 


MARKETING  RESEARCH 


MARKETING  MANAGER 
The  Christian  Science  Monitor  is  look¬ 
ing  for  a  Marketing  Manager  for  its 
award-winning  Electronic  Edition.  Re¬ 
sponsible  for  developing  new  products 
&  services,  increasing  site  visibility  and 
use,  increasing  revenue  and  building  a 
community  of  web  site  users.  Should 
have  at  least  three  years  of  on-line 
marketing  experience  and  familiarity 
with  internet  tectinologies.  Experience 
In  the  newspaper  or  publishing  indus¬ 
try  is  preferred.  Salary  and  benefits  com¬ 
mensurate  with  the  Boston  market. 
Relocation  benefits  also  available. 
Please  forward  resume  to: 

Personnel 

The  Christian  Science  Monitor 
1  75  Huntington  Avenue,  A130 
Boston,  MA  02115 
E-mail:  jobs@csps.com 
Fax:  (617)  450-3856 

"Freedom  is  always  within  the  framework 
of  destiny  '  -.Martin  Luther  Kingjr. 

civil  rights  leader,  1963 

www.mediainfo.com 
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HELP  WANTED 


NEW  MEDIA 


EVER  THOUGHT  LIVING 
in  Vermont  could  be  a  reality?  It  can  if 
your  skills  match  our  needs.  We’re  in 
need  of  a  webmaster  to  strategize, 
build,  and  develop  our  newspapers' 
web  presence.  If  you  like  the  challenge 
of  building  an  online  community,  have 
lots  of  energy  and  want  to  work  in  a 
team-oriented  atmosphere,  send  your 
resume,  salary  requirements,  and  work 
samples  to  Jan  21: 

Grade  Johnston,  New  Media  Director 
The  Rutland  Herald 
RO.  Box  668,  Rutland,  VT  05702 

Or  E-mail:  graciej@rutlandherald.com 
We’re  an  Equal  Opportunity  Employer 
that  provides  excellent  compensation 
and  benefits. 

PRESSROOM 

PRESSROOM  SUPERINTENDENT 
The  Post-Star,  a  38,000  daily  in  Glens 
Falls,  New  York,  seeks  a  pressroom 
superintendent  for  our  ten-unit  Ur¬ 
banite  operation,  the  successful  can¬ 
didate  must  be  well  versed  in  print 
quality  standards,  preventive  main¬ 
tenance  techniques,  and  training. 
Management  experience  in  a  newspa¬ 
per  environment  is  a  must,  in  com¬ 
mercial  printing  a  plus.  Will  be 
responsible  for  a  staff  of  nine,  non¬ 
union  employees. 

Glens  Falls  is  situated  on  the  edge  of 
the  Adirondack  Mountains,  in  one  of 
the  most  desirable  vacation  spots  in 
the  northeast.  If  you  are  an  outdoor 
person,  this  is  the  place  for  you.  Hik¬ 
ing,  snow  skiing,  water  sports,  hunting, 
and  fishing  opportunities  abound. 
Excellent  pay  and  benefits.  Send 
resume  and  salary  expectations  to: 

Sam  Gayle,  Operations  Director 
Glens  Falls  Newspapers,  Inc. 

RO.  60x2157,  Glens  Falls,  NY  12801 


PRODUCTION/TECH 


DIRECTOR  PRODUCTION: 
80,000  Daily,  120,000  Sunday  is  seek¬ 
ing  person  with  strong  management 
and  communication  skills  to  assume 
leadership  of  unionized  production 
facility  for  Northeast  paper.  Daily 
manage  press  and  mail  rooms,  plant 
facilities,  maintenance  and  distribution. 
Must  have  demonstrated  success  in 
people  management,  budgeting,  TQM, 
cost  control  and  communicating  with 
all  levels.  Send  resume  to: 

candrus@world.std.com 
Or  fax  (617)  247-4713 


PRODUCTION/TECH 


DIRECTOR  OF  OPERATIONS 
Midwestern  newspaper  with  circulation 
of  400,000  daily  and  500,000  Sunday 
is  seeking  a  Director  of  Operations  for 
its  state-of-the-art  production  facility. 
Responsible  for  pre-press,  press  and 
post-press  related  areas.  Primary 
responsibilities  are  to  establish  print 
quality  standards  and  ensure  com¬ 
pliance,  monitor  productivity  and 
workflow  issues,  and  guide  managers 
in  the  development  of  specifications 
for  equipment  and  materials  used  in 
the  production  process.  Works  well 
with  other  divisions  to  meet  the  needs 
of  internal  customers  to  ensure  a  lead¬ 
ership  position  in  innovative  service  to 
advertisers  and  subscribers.  Reports 
to  the  President  and  Publisher. 

Qualified  candidates  will  have  a  suc¬ 
cessful  history  of  newspaper  industry 
operations/production  experience  in  a 
management  capacity.  Strong  ana¬ 
lytical,  communication,  organizational 
and  other  leadership  skills  are 
required,  along  with  well-refined 
interpersonal  skills  and  the  ability  to 
manage  a  workforce  of  approximately 
325  union  and  non-union  employees. 
Must  have  the  ability  to  assess  new 
technology  and  analyze  its  impact  on 
the  existing  operation  and  its  future. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  along  with 
a  comprehensive  benefit  package.  To 
apply,  please  forward  resume  with 
salary  requirements  to: 

Box  01149,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 
We  are  an  Equal  Opportunity  Employer 


PRODUCTION  DIRECTOR 
A  100,000  daily,  108,000  Sunday  in 
Zone  1  is  seeking  an  executive  with  a 
broad  range  of  experience  in  the  man¬ 
agement  of  all  production  departments 
which  include  composing,  pressroom, 
mailroom/inserting,  commercial  print¬ 
ing,  vehicle  maintenance  and  building. 
Must  have  demonstrated  abilities  in 
administrative  procedures,  budget 
preparation  and  cost  control  to  replace 
retiring  Production  Director.  Candidate 
should  possess  strong  communica¬ 
tion,  motivational  and  technical  skills. 
Send  confidential  resume  and  salary 
history  to: 

John  Shields,  Publisher 
New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  0651 1 


SUBSCRIPTION  QUESTION? 

Need  information  about  a  subscription  to 
EDITOR&PUBLISHER? 

For  fast  ser\'ice,  call  our  subscriber  hotline  TOLL  FREE: 
1-888-313-5530 
Visit  our  website  at: 
www.mediainfo.com 


PUBLIC  RELATIONS 


MEDIA  RELATIONS  SPECIALIST 
NATIONAL  DISTRICT  ATTORNEYS 
ASSOCIATION  (NDAA) 

Manage  media  relations  for  NDAA, 
develop  publications  and  provide  train¬ 
ing  and  technical  assistance  on  the 
goals,  philosophies,  and  priorities  of 
NDAA  and  America’s  prosecutors. 
Candidate  must  have  BS/BA,  5-t-  years 
experience  in  PR  or  related  field,  pre¬ 
ferably  working  with  large  media,  and 
excellent  writing  and  interpersonal 
skills.  Experience  or  knowledge  of  pro¬ 
secution  desired.  Send  cover  letter, 
resume,  salary  requirement  and  work 
samples  to  Personnel,  Suite  510,  99 
Canal  Center  Plaza,  Alexandria,  VA 
22314.  Fax  (703)  836-3195. 

Closing  date  1/31/2000 


RETAIL  SALES  MANAGER 
One  of  America’s  fastest-growing  news¬ 
papers  is  seeking  a  Retail  Sales  Man¬ 
ager.  Position  will  include  managing  and 
motivating  a  staff  of  8  sales  executives.  If 
you’re  willing  to  work  in  the  most  com¬ 
petitive  newspaper  market  in  the  country 
and  have  5-1-  years  management  experi¬ 
ence  of  an  outside  sales  staff,  we’d  like 
to  talk  to  you.  Candidates  must  be 
highly  motivated,  with  great  coaching 
skills,  and  the  ability  to  see  and  seize 
opportunities.  Competitive  salary,  MBO, 
bonus  plan  and  generous  benefit  pro¬ 
gram. 

THE  DENVER  POST 
Colorado’s  largest,  and  one  of 
America’s  fastest  growing  newspapers 
A  Media  News  Group  newspaper 
Reply  to: 

The  Denver  Post 
Retail  Sales  Manager  Position 
1 560  Broadway,  Denver  CO,  80202 
Orfax  (303)  820-1214 
Equal  Opportunity  Employer 
Employment  offers  are  contingent  upon 
the  applicant  undergoing  and  passing  a 
pre-employment  drug  screen 


ADVERTISING 


SEASONED  MEDIA  PRO  looking  for 
management  position  in  Zone  9.  Strong 
print  and  broadcast  sales  background. 
Call  John  (909)  788-9417. 


CIRCULATION 


CIRCULATION  CONSULTANT,  weeklies, 
dailies,  metros.  Short  or  long  term. 
Circulation,  mailrooms,  transportation,  pro¬ 
motions,  reader  contests. 

Call  Vince  Fusco  at  21 0-661-571 2  or 
E-mail:  vfusco@express-news.net 


NASCAR  WRITER 

with  Master’s  degree  in  English  seeks 
full-time  motorsports  writing  position. 
Over  four  years’  experience  as  a  weekly 
columnist  and  NASCAR  features  writer. 
Can  also  provide  game  coverage  of 
other  sports.  Column  currently  appears 
in  major  newspapers  nationally.  Call  Bill 
at  (561 )  489-6718  or  goward@gate.net 


WHAT’S  COOKING? 

Recent  culinary  school  graduate  seeks 
position  as  food  writer  and/or  test 
kitchen  director.  Culinary  education  com¬ 
plements  journalism  degree.  Have 
extensive  background  in  hospitality 
management,  newspapering  and  busi¬ 
ness  development.  Will  relocate.  Call: 

Gordon  McKnight  at  (561)  310-9927 
Or  (757)  622-7267 
E-mail  gjml  44@aol.com 


PRESSROOM 


PRESSROOM  MANAGER 
25  years  experience  with  major  news¬ 
paper.  Solid  background  in  all  aspects 
of  production.  Experienced  in  setting 
up  new  Colorliner  Facility. 

Contact:  Phil  (941)  816-9513 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  identification 
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CULTURE  TRENDS 


MTV's 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  MTV 
designated  as  Buzzworthy,  the 
vast  majority  have  been 
certified  gold  or  platinum. 

Week  of  lllOlOO 

Artist/Group:  Stained 
Song/Video:  "Mudshovel" 

Director:  Gregory  Dark 

With  a  little  help  from  Limp  Bizkit's 
Fred  Durst,  Stained  is  ready  to  prove 
that  they  share  the  same  family  val¬ 
ues  that  made  artistic  such  as  Bizket, 
Korn,  the  Deftones,  and  Tool  such  as 
upstanding  citizens.  Dysfunction, 
their  majior  label  debut,  is  serious 
stuff_  aggressive  and  dissonant,  but 
also  hypnotic  and  subtie.  Its  full  of 
rage  that's  tempered  by  vulnerability, 
a  maelstrom  that's  balanced  by 
moments  of  beauty. 

Artist/Group:  Macy  Gray 
Song/Video:  “Caught  Outta  There” 
Director:  Mark  Romanek 

The  voice  of  Macy  Gray  is  a  wondrous 
thing.  It  can  be  as  intimate  as  the 
wee  small  hours  or  as  e.xciting  as  a 
packed  nightclub;  disarmingly  sweet 
on  one  song,  harsh  and  raspy  on 
another.  Within  eight  bars  of  any 
given  song  on  her  Epic  debut  album. 
On  How  Life  Is,  the  voice  is  unmis¬ 
takable.  Whether  it’s  the  funky 
breakbeats  coupled  with  Macy’s 
raspy  words  of  encouragement"  Do 
Something”  the  album’s  first  single  or 
the  smoky  ballad,  "Still"  reminiscent 
of  early  Aretha,  the  result  is  an 
album  filled  with  Macy’s  irresistibly 
gritty,  yet  soothing  vocals. 


The  Hollywood  Reporter’s  Box  Office  | 

For  weekend  ending  January  17, 1999 

This 

Week 

Last 

Week 

Picture 

.i-Uaij 
Weekend  Gmss 

Days 

In  Releast 

Total 
Gross  Sale 

1 

1 

Stuart  Little 

11,214,503 

24 

95,320,551 

2 

4 

The  Green  Mile 

9,731,478 

31 

91,298,396 

3 

2 

The  Talented  Mr,  Ripley 

9,322,535 

16 

54,186,228 

4 

5 

Any  Given  Sunday 

8,779,880 

19 

59,218,170 

5 

6 

Galaxy  Quest 

8,022,853 

16 

38,454,133 

6 

3 

Toy  Story  2 

7,153,489 

52 

219,705,755 

7 

31 

Magnolia 

5,694,588 

24 

6,610,047 

8 

7 

Bicentennial  Man 

5,308,109 

24 

47,224,648 

9 

8 

Deuce  Bigalow  Male  Gigolo 

5,032,036 

31 

54,108,774 

10 

48 

Snow  Falling  on  Cedars 

3,910,055 

19 

4,078,058 

11 

10 

Anna  and  the  King 

3,646,935 

24 

30,926,136 

12 

9 

Man  on  the  Moon 

3,324,650 

9 

30,193,435 

13 

14 

The  Cider  House  Rules 

3,077,420 

31 

8,222,514 

14 

12 

Fantasia  2000 

2,589,728 

9 

6,943,665 

15 

24 

The  Hurricane 

2,531,208 

12 

3,191,951 

16 

11 

The  World  Is  Not  Enough 

1,828,997 

52 

120,916,345 

17 

13 

Sleepy  Hollow 

1,105,558 

52 

94,723,339 

18 

15 

End  of  Days 

841,455 

47 

64,532,605 

19 

20 

The  End  of  the  Affair 

636,573 

38 

2,422,131 

20 

6 

American  Beauty 

577,310 

117 

71,917,100 

21 

17 

Being  John  Malkovich 

488,303 

73 

19,039,056 

22 

23 

The  Bone  Collector 

401,380 

66 

64,309,210 

23 

19 

Mansfield  Park 

368,304 

54 

3,056,957 

24 

21 

All  About  My  Mother 

367,007 

52 

2,825,785 

25 

25 

The  Sixth  Sense 

332,484 

157 

276,862,853 

26 

22 

Three  Kings 

328,161 

101 

59,764,845 

27 

18 

Liberty  Heights 

264,117 

54 

2,704,499 

28 

26 

Dogma 

240,021 

59 

29,397,239 

29 

28 

Star  Wars:  Phantom  Menace 

180,997 

236 

430,727,381 

30 

- 

The  Straight  Story 

171,381 

87 

4,634,293 

31 

29 

Mysteries  of  Egypt 

167,590 

587 

27,568,151 

32 

- 

Bringing  Out  the  Dead 

158,755 

80 

16,640,210 

33 

35 

Girl,  Interrupted 

153,135 

20 

713,877 

34 

37 

The  Best  Man 

146,010 

80 

33,789,025 

35 

~ 

Cradle  Will  Rock 

145,441 

33 

1,007,006 
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MTV  Around  the 

World 

Week  of  11 10100 

II^T1W*TJP 

Artist 

Title 

1.  Ronan  Keating 

When  You  Say... 

2.  Sugar  Ray 

Someday 

3.  Ricky  Martin 

She’s  All  I  Ever 

Had 

4.  C.  Aguilera 

Genie  In  A  Bottle 

5.  Madonna 

Beautiful  Stranger 

Artist 

Title 

1.  BSB 

Larger  Than  Life 

2.  Lou  Begga 

Mambo  #5 

3.  Limp  Bizkit 

Nookie 

4.  Luis  Miguel 

0  Tu  0  Ninguna 

5.  Shakira 

Ojos  Asi 

lu 

AHist 

Title 

1.  BSB 

I  Want  It  That 

Way 

2.  Sonu  Nigam 

Ab  Muje  RaatDin 

3.  Jagit  Singh 

Shaam  Se  Aankh 

Mein 

4.  Harbhajan  Mann 

Oye  Hoye 

5.  Boyzone 

When  The  Going... 

, 

Artist 

Title 

1.  Eiffel  65 

Blue 

2.  V.  Amorosi 

Absolutely 

Everybody 

3.  Madison  Ave. 

Dont  Call  Me  Baby 

4.  S2S 

Sister 

5.  Jennifer  Lopez 

Waiting  For  Tonight 

College  TV  Network  Video  Playiist 

A  sampling  of  playlists  submitted  by  College  Television  Network  for  week 
ending  January  7, 2000 

Artint 

Title 

Rotation 

Bob  Marley  f/  Lauryn  Hill 

Turn  Your  Lights  Down  Low 

Heavy 

Filter 

Take  A  Picture 

Heavy 

Metallica 

No  Leaf  Clover 

Heavy 

Vertical  Horizon 

Everything  You  Want 

Heavy 

Christina  Aguilera 

What  A  Girl  Wants 

Medium 

Eiffel 

65  Blue  (Da  Be  ) 

Medium 

Jennifer  Lopez 

Feelin'  So  Good 

Medium 

Kid  Rock 

Only  God  Knows  Why 

Medium 

Will  Smith 

So  Fresh 

Medium 

Lou  Bega 

Tricky  Tricky 

Light 

Ming  &  FS 

Madhattan  Bound 

Light 

Powerman  5000 

Nobody's  Real 

Light 

The  Mavericks 

Things  I  Cannot  Change 

Light 

The  Promise  Ring 

Emergency,  Emergency 

Light 

Billboard's  Top  15  Albums 


Compiled  from  a  national  sample  of  retail  store  and  rack  sales  reports.  Provided  by  SoundScaa 

This 

Last 

Peak 

Wks  on 

Week 

Week 

Pos. 

Chart 

Artist 

Title 

1 

- 

1 

1 

Jay-Z 

Vol.  3...  Life  And  Times 

2 

1 

2 

1 

DMX...And  Then... 

Ruff  Ryders/Def  Jam 

3 

2 

1 

7 

Celine  Dion 

All  The  Way. 

4 

5 

1 

19 

Christina  Aguilera 

Christina  Aguilera 

5 

18 

2 

7 

Dr.  Dre 

Dr.  Dre  -  2001 

6 

7 

6 

2 

2Pac  +  Outlawz 

Still  I  Rise 

7 

15 

7 

4 

Various  Artists 

Now 

8 

4 

1 

29 

Santana 

Supernatura 

9 

9 

2 

9 

Mariah  Carey 

Rainbow 

10 

13 

1 

7 

Korn 

Issues 

11 

21 

1 

28 

Limp  Bizkit 

Significant  Other 

12 

27 

9 

31 

Blink- 182 

Enema  Of  The  State 

13 

20 

5 

53 

Kid  Rock 

Devil  Without  A  Cause 

14 

3 

1 

33 

Backstreet  Boys 

Millennium 

15 

23 

1 

4 

The  Notorious  B.I.G. 

Born  Again 

02000  Billhoard/SoundScan,  IncyBroadea.st  Data  Systems 

■  1999  PRICING 

•  Full  set.  Parts  1,  2  and  3  . $179 

■  •  Dailies  (Part  1)  and 

■  Who’s  Where  (Part  3)  . $129 

i  •  Dailies  (Part  1 )  ONLY . $115 

^  Ask  about  discounts  on  jive  or  more  copies! 

\  Also  available  on  CD-ROM 
Database  and  application  WITH 
listing  capabilities  ~  $895 

Mail  Your  Order  and  Payment  To: 

7  EDITOR  &  PUBLISHER 
7  DIRECTORIPIS,  Circulation  Dept,  1515 
Broadway,  New  York,  NY  10036. 

Or  charge  your  order  to  your 
AMEXA'isa/MC  account,  call:  888-612-7095 
•  Fax:  732-363-0338 

•  E-mail:  edpub@mediainfo.com 

•  ORDER  ONLINE:  w  w  w.mediainfo.com 
•  CD-ROM  inquiries:  (212)  675-4380,  ext.  172 


The  world's  premier  sotJo^SS^H 
b(X)k  on  Kxlay’s  newspapS^^^JJ 
Updated  every  year  since  1921,  the 
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Personal  investing  in  the  Internet  Age 

BYG  SITE  IS  ONE  READERS  IN  DO-IT-YOURSELF  MODE  CAN  COUNT  ON  BY  CHARLES  BOWEN 


Let’s  face  it  —  money  makes  us 
nervous.  Not  only  do  most  of  us 
not  have  much  of  it,  but  we 
didn’t  even  attend  many  of  those 
college  classes  designed  to  teach 
us  how  to  talk  with  people  who  do. 

Oh.  sure,  we  cover  business  and  industry. 
That  part  is  easy,  like  covering  politics  and 
government  without  actually  running  for 
office  ourselves.  However,  the  growing 
importance  of  consumer  reporting  —  espe¬ 
cially  in  the  Internet  Age,  when  our  readers 
are  handling  more  and  more  of  their  invest¬ 
ments  all  by  themselves  —  cries  out  for  a 
more  hands-on  approach  to  money. 

And  that’s  where  some  of  us  get  antsy. 
There  are  so  many  questions  we  wouldn’t  be 
able  to  answer  on  a  test:  How  do  we  figure 
our  net  worth?  What’s  the  difference  between 
investing  in  U.S.  Savings 
Bonds  and,  say,  five-year 
certificates  of  deposit? 

Where  do  you  start  in 
trying  to  determine  the 
future  value  of  a  401(k) 
account?  Who  can  tell  us 
about  our  “hidden  ex¬ 
penses”  and  how  we  can 
anticipate  them?  Is  your 
head  hurting  yet? 

Fortunately,  a  site 
operated  by  BYG  Pub¬ 
lishing  Inc.  of  Raleigh. 

N.C.,  stands  ready  to  fill 
in  the  gaps  in  our  finan¬ 
cial  consciousness  with¬ 
out  humiliating  us  in  the 
process.  Called  Understanding  and  Con¬ 
trolling  Your  Finances,  the  site  not  only  gives 
clear,  concise  background  information  and 
definitions,  but  also  provides  a  suite  of  cool 
calculators  for  creating  examples  in  your 
financial  and  consumer-oriented  stories. 

Start  by  visiting  the  site  at  http;//www 
.bygpub.com/finance  to  reach  the  introduc¬ 
tion  to  a  series  of  articles  prepared  by  author/ 
consultant  Marshall  Brain  to  answer  basic 
questions  about  personal  finance.  From  the 
top  of  the  site,  click  any  link  to  jump  to  spe¬ 
cific  sections. 

For  instance,  clicking  the  hyperlink  to  the 


topic,  “Understanding  Your  Current  Posi¬ 
tion,”  takes  you  to  an  article  on  how  to  bud¬ 
get.  track  your  cash  flow,  identify  problem 
areas,  and  create  plans  for  reaching  financial 
goals.  Or  click  the  “Life  Insurance”  link  to 
read  about  the  various  kinds  of  insurance, 
how  to  determine  what  you  need,  and  how  to 
change  your  coverage  in  accordance  with 
changes  in  your  family. 

Best  of  all  for  working  Journalists  is 
Brain’s  collection  of  original  calculators 
that  can  be  used  online  to  analyze  “what-if’ 
scenarios.  To  reach  this  section,  visit  his 
page  at  http://www.bygpub.com/finance/ 
calculators.htm. 

Among  the  goodies  are  the: 

•  Weekly  Investment  Calculator,  to 
show  the  value  of  slow  but  steady  saving. 


•  Hidden  Expense  Calculator,  to  illus¬ 
trate  how  much  should  be  set  aside  each 
month  to  cover  costs  that  are  not  always 
apparent. 

•  Monthly  Cash  Flow  Calculator,  to 
analyze  monthly  income  and  expenses  and 
quantify  it  for  budgeting. 

•  Net  Worth  Calculator,  to  help  deter¬ 
mine  the  value  of  assets  balanced  against 
liabilities. 

•  401(k)  Value  Calculator,  for  figuring 
out  the  future  value  of  such  an  account. 

•  Retirement  Planning  Calculator, 
programmed  to  calculate  the  amount  of 


How  do  we  figure 
our  net  worth? 

Who  can  tell  us 
about  our  ‘hidden 
expenses’  and  how 
we  can  anticipate 
them?  is  your 
head  hurting  yet? 


money  required  to  achieve  retirement  goals. 

•  Taxed  and  Non-taxed  Compounding 
Calculator,  for  analyzing  the  effect  of  infla¬ 
tion  and  the  future  value  of  investments. 

•  Life  Insurance  Calculator,  to  deter¬ 
mine  how  much  life  insurance  is  needed, 
based  on  goals  and  family  structure. 

Other  considerations  for  using  the  Brain 
site  in  your  writing  and  editing: 

IFor  a  basic,  layman’s  guide  to  investment 
vehicles,  check  out  Brain’s  article  called 
“Investment  Options.”  which  provides  defini¬ 
tions,  examples,  and  comparisons  of  money 
market  accounts,  certificates  of  deposit,  sav¬ 
ings  bonds,  mutual  funds,  and  corporate  and 
municipal  bonds. 

2  Brain  also  is  the  author  of  a  book  called 
“The  Teenager’s  Guide  to  the 


Real  World.”  which  may  be  of  inter¬ 
est  to  newspaper  readers,  since  it 
covers  an  assortment  of  topics  relat¬ 
ed  to  money  and  working  as  well 
as  social  and  legal  concerns.  A  re¬ 
lated  online  site  (http://www.bygpub 
.com/books/tg2rw)  provides  links 
to  nearly  half  the  printed  book’s 
45  chapters. 

3  For  links  to  samples  from  a  num¬ 
ber  of  other  BYG  Publishing 
products,  including  its  popular  “How 
Stuff  Works”  and  “Promoting  Your 
New  Web  Site.”  check  out  the  pub¬ 
lisher’s  own  page  at  http://www 
.bygpub.com.  ■ 
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Many  dailies’  ad  directors  heed 
call:  ‘Be  All  That  You  Can  Be’ 


THEY  GET  $3.7  MILLION  A  YEAR  FOR  ADS  BY  JOE  NICHOLSON 


The  U.S.  Army  is  discharging  its 

ad  agency,  the  highly  regarded. 
New  York-based  Young  &  Rubi- 
cam,  after  12  years  because  of 
the  service's  failure  to  meet  its 
recruitment  quota.  It  plans  other  marketing 
changes,  which  could  lead  to  scrapping  its 
famous  recruitment  slogan. 

After  the  Army  fell  short  by  6,291  recruits 
of  its  goal  of  signing  up  74.500  soldiers  in 
the  fiscal  year  that  ended  last  Sept.  30,  it 
began  reconsidering  its  entire  recruitment 
marketing  program,  including  its  20-year- 
old  slogan. 

When  the  Army  declined  to  renew  Young 
&  Rubicam’s  contract,  which  expires  July  31. 
it  encouraged  the  agency  to  join  bidders  on  a 
new  contract  to  handle  its  SlOO-million-a- 
year  multimedia  ad  campaign. 

The  Army  said  it  will  switch  to  a  “perfor¬ 
mance-based”  agreement,  linking  payments 
to  enlistment  increases,  which  are  tough  to 
come  by  in  an  era  of  minimal  unemployment. 

A  few  ad  agencies  have  expressed  inter¬ 
est,  Army  spokesman  John  R  Boyce  Jr.  told 
E&P.  The  $3.7-million  budget  for  newspa¬ 
per  ads  will  remain  "roughly  constant”  this 
year,  he  said. 

Many  newspaper  ad  directors  pick  up  a 
nice  piece  of  change  from  that  budget.  Before 
their  publishers  catch  them  AWOL,  ad  direc¬ 
tors  who  have  neglected  to  make  a  pitch  for 


that  loot  ought  to  follow  the  Army  slogan 
“Be  All  You  Can  Be.” 

The  .Army  advertises  in  2,000  dailies, 
weeklies,  and  college  papers;  most  ads  are 
display,  some  are  classified.  In  the  fiscal 
year  that  ended  in  September,  it  spent 
$2,811,595  for  Active  Army  ads  and 
$946,965  for  Reserve  ads. 

Army  ads  last  year  ran  in  papers  as 
small  as  the  Merced  Sun-Star,  a  daily  in 
California's  Merced  County  with  a  week¬ 
day  circulation  hovering  Just 
17,000  to  metro  dailies  such  as 
the  Pittsburgh  Post-Gazette  and 
The  Dallas  Morning  News. 

When  the  Army  launches  a 
program,  such  as  a  new  enlist¬ 
ment  incentive,  it  sometimes 
announces  the  development  with 
ads  in  national  dailies  such  as 
USA  Today. 

While  the  Army  has  led  the 
way,  its  sister  services  also  have 
encountered  recruitment  difficul¬ 
ties  and  are  considering  changes.  A 
recent  Pentagon  study  concluded 
the  services  must  do  a  better  job 
articulating  their  mission,  stop  wast- 
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ing  money  on  scattershot  broadcast 
TV  ads,  and  conduct  research  to 
determine  the  attitudes  and  tastes  of 
prospective  recruits.  ■ 
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How  to  recruit  U.S.  Army  ads 


The  key  person  in  ladling  out  U.S. 
Army  money  for  newspaper  ads  is 
the  advertising  and  public  affairs 
officer  at  each  of  the  nation’s  41  recruiting 
battalions. 

One  quick  way  to  reach  this  officer  is  by 
checking  the  phone  directory  blue  pages 
for  government  listings,  calling  a  local 
recruiting  station,  and  asking  for  the  num¬ 
ber  of  the  local  recruiting  battalion. 
Sometimes,  pitches  are  made  by  phone, 
particularly  in  the  West,  where  recruiting 


battalions  cover  vast  stretches;  often,  they 
are  made  in  person. 

A  battalion’s  advertising  and  public 
affairs  officer  proposes  an  ad  budget,  which 
must  be  discussed  by  staff  and  signed  off 
on  by  the  local  chain  of  command,  includ¬ 
ing  the  battalion’s  commanding  officer. 

Newspaper  sales  reps  should  offer  cir¬ 
culation  and  demographic  information, 
focusing  on  the  Army’s  primary  targets  — 
17-to-24-year-olds,  mostly  males  —  and 
what  it  calls  “influencers,”  including 


teachers,  parents,  and  coaches.  Don’t  hes¬ 
itate  to  point  out  your  newspaper’s  advan¬ 
tages  compared  with  competitors. 

In  addition  to  display  ads,  the  Army  buys 
classified  ads,  usually  to  seek  a  reserve 
recruit  with  specific  skills  needed  to  fill  an 
opening  in  a  local  reserve  unit. 

It  may  be  helpful  to  offer  research  that 
demonstrates  newspaper  sections,  such  as 
classified  ads  and  sports,  with  high  reader- 
ship  among  those  1 7  to  24  years  old.  Men-  , 
tion  upcoming  career  or  education  sections. 

Also:  Don’t  forget  the  Navy,  Air  Force, 
and  Coast  Guard.  —  Joe  Nicholson  j 
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‘Peanuts’:  The  shape  of 
things  to  come  —  and  go 

RERUNS  LOOKED  DISTORTED  UNTIL  THE  PROBLEM  WAS  RECTIFIED  BY  DAVE  ASTOR 


“Peanuts”  as  seen  in  the  Jan.  4  and  Jan.  1 1  Washington  Post. 


harlie  Brown’s 

head  went  from 
round  to  oval  to 
round  during  the 
past  two  weeks. 

After  “Peanuts”  reruns  began 
Jan.  4,  readers  of  some  newspa¬ 
pers  noticed  that  the  characters 
had  sort  of  an  elongated  look. 

Many  complained  to  the  papers 
or  to  United  Media,  and  editors 
contacted  the  syndicate  as  well. 

Cartoonists  also  noticed,  with 
several  posting  critical  messages 
in  the  National  Cartoonists  So¬ 
ciety  Web  site’s  chat  forum. 

And  Charles  Schulz,  who  retired 
from  doing  new  “Peanuts”  strips 
to  focus  on  regaining  his  health, 
didn’t  like  what  he  saw,  either.  “He 
was  upset,”  said  Paige  Braddock,  senior  vice 
president  and  creative  director  of  Charles  M. 
Schulz  Creative  Associates. 

But  the  “Peanuts”  proportions  went  back  to 
normal  the  week  of  Jan.  lO. 

So  what  happened,  anyway?  The  reruns  are 
from  1 974,  when  “Peanuts”  was  offered  in  a 
shorter  format.  When  comic  paginator  Reed 
Brennan  Media  Associates  electronically 
flowed  the  shorter  version  into  the  taller 
“Peanuts”  box  of  recent  years,  the  characters 
stretched  out. 

The  unfortunate  result?  “Charlie  Brown’s 
head  looked  like  an  egg,”  said  Lisa  Klem 
Wilson,  vice  president  for  sales  and  marketing 
at  the  New  York-based  United. 

Hearst-owned  Reed  Brennan,  based  in 
Orlando,  Fla.,  solved  the  problem  by  rewrit¬ 
ing  the  pagination  program  to  center  the 
smaller  1 974  “Peanuts”  in  its  slot  and  letting 
newspaper  clients  decide  what  to  do  with  the 
extra  white  space,  according  to  President 
Bob  Reed,  who  added  that  a  “large  propor¬ 
tion”  of  Reed  Brennan’s  329  clients  carry 
“Peanuts.”  Of  Schulz’s  2,600-plus  total 
clients,  more  than  90%  are  using  the  reruns. 

Wilson  said  “Peanuts”  started  getting  taller 
around  1 975.  It  was  shorter  for  many  years 
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before  that  to  help  newspapers  save  space. 

Many  papers  offered  a  huge  amount  of 
“Peanuts”  coverage  as  the  last  original  daily 
strip  ran  Jan.  3.  Some  even  gave  front-page 
placement  to  that  comic,  in  which  Schulz 
said:  “I  have  been  fortunate  to  draw  Charlie 
Brown  and  his  friends  for  almost  50  years. 
It  has  been  the  fulfillment  of  my  child¬ 
hood  ambition.” 

The  Minneapolis  Star  Tribune  ran  the  first 
“Peanuts,”  originally  published  Oct.  2,  1 950, 
on  Page  One.  Schulz’s  first  hometown  paper 
(he  was  bom  in  Minneapolis  in  1922  and 
grew  up  in  neighboring  St.  Paul)  also  did  a  lot 
of  locally  flavored  coverage. 

For  instance,  the  paper  published  a  story 
about  how  a  St.  Paul  street  might  be  named 
after  Schulz  and  a  downtown  park  may  be 
created  in  his  honor.  And  there  was  a  piece  by 
Curt  Brown  (no  relation  to  Charlie)  on  Donna 
Wold,  who  declined  to  marry  the  young 
Schulz  and  became  the  inspiration  for  the 
comic’s  little  red-haired  girl.  She’s  gray¬ 
haired  now,  noted  Star  Tribune  Editor 
Tim  McGuire. 

Schulz’s  current  hometown  paper.  The 
Press  Democrat  of  Santa  Rosa,  Calif.,  did 


plenty  of  coverage,  too  —  including  a  poll  of 
readers’  favorite  “Peanuts”  characters.  Not 
surprisingly.  Snoopy  won. 

How  does  Schulz  feel  about  the 
avalanche  of  coverage?  “He’s  flat¬ 
tered  and  very  touched  by  it,”  report¬ 
ed  Braddock.  “He  also  seems  sur¬ 
prised.  He  said  a  couple  of  times,  ‘I 
can’t  believe  people  think  it’s  that 
big  a  deal.’”  ■ 

MacNelly  has  lymphoma 

Three-time  Pulitzer  Prize  winner 
Jeff  MacNelly,  52,  is  being  treated 
for  lymphoma  on  an  outpatient  basis 
at  Johns  Hopkins  Hospital  in 
Baltimore.  He  “expects  a  full  recov¬ 
ery,”  according  to  Tribune  Media 
Services  (TMS). 

The  Virginia-based  creator  will 
continue  to  produce  his  “Shoe" 
comic  and  Dave  Barry  column 
illustrations  for  TMS.  But  Mac¬ 
Nelly  will  reduce  the  frequency 
of  his  Chicago  TribuneTYMS  editor¬ 
ial  cartoons  from  three  to  at  least 
one  a  week. 
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KRT  content  covers 
prez  race  and  more 

“OnePages”  and  interactive  Web  packages 
are  being  offered  on  a  spot-sale  basis 
by  Knight  Ridder/Tribune  Information 
Services  (KRT). 

Content  —  which  can  be  downloaded  via 
the  Web  (http://www.krtdirect.com)  —  cov¬ 
ers  the  2()(X)  election,  news,  business,  sports, 
health,  entertainment,  weather,  and  more. 

Creator  offering  comic 
and  editorial  cartoons 

Lalo  Alcaraz  is  self-syndicating  his  comic 
and  editorial  cartoons. 

"La  Cucaracha"'  stars  a  young  Latino  car¬ 
toonist  and  his  imaginary  character,  who 
other  people  can  see.  The  comic  explores 


Eddie  Lopez  and  George  W.  Bush  explain  it 
all  in  two  different  Lalo  Alcaraz  cartoons. 

Latino  life  in  the  United  States  while  also 
spoofing  American  politics  and  pop  culture. 

Alcaraz,  35,  does  his  editorial  cartoons  for 
LA.  Weekly  and  other  clients,  writes  a  col¬ 
umn  for  the  Los  Angeles  paper,  and  illustrat¬ 
ed  the  upcoming  “Latino  USA:  A  Cartoon 
History”  for  Basic  Books.  One  of  his  Web 
sites  is  at  http://www.cartoonista.com. 

Multiple  number  of 
one-panel  cartoons 

Dan  Rosandich  is  syndicating  a  package  of 
200  cartoons. 

The  Michigan  cre¬ 
ator  has  been  pub¬ 
lished  in  magazines 
and  newspapers  dur¬ 
ing  a  23-year  career. 

Rosandich,  (906) 

482-6234,  said  his 
clients  include  The 
Philadelphia  Daily 
New.^  and  papers  in 
states  such  as  Colo¬ 
rado,  Idaho,  Illinois,  Iowa,  New  York, 
Oregon,  Virginia,  and  Washington. 


et  cetera  ... 

Starting  Jan.  18,  UPN  will  air  the 
year-old  “Dilbert”  TV  series  on 
Tuesdays  at  9:30  p.m.  The  animated 
show  is  based,  of  course,  on  the  United 
Media  comic  strip  by  Scott  Adams.  ... 
Parade  magazine  will  introduce  “Inside 
.com,”  a  monthly  technology  column  by 
Lamar  Graham,  in  its  Jan.  23  issue.  ... 
Knight  Ridder/Tribune  Information 
Services  has  named  Wes  Albers  as 
director  of  KRT  Graphics  Services  and 
Scott  Brady  as  director  of  the  KRT 
News  in  Motion  and  Working  Parts  ani¬ 
mation  services.  Albers  joined  KRT  in 
1992  from  The  Miami  Herald,  while 
Brady  worked  as  a  TV  producer  before 
coming  to  KRT  last  year.  ...  The 
Cartoonists  Relief  Network  (E&P,  Aug. 
28,  p.  44)  has  changed  its  name  to  the 
Cartoonists  Rights  Network.  ...  King 
Features  Syndicate  columnist  Heloise 
is  one  of  the  people  featured  in  “Life 
Stories,”  a  new  Random  House  collec¬ 
tion  of  profiles  that  originally  ran  in  The 
New  Yorker  magazine.  ...  “Funky 
Winkerbean”  creator  Tom  Batiuk  of 
King’s  North  America  Syndicate  has 
authored  a  new  comic  collection  called 
“The  Grass  Always  Looks  Greener  on 
the  Other  Side  of  the  Football  Field” 
(C.L.  Bamhouse.  Oskaloosa,  Iowa).  ... 
Self-syndicated  “Night  Lights  &  Pillow 
Fights”  creator  Guy  Gilchrist  has 
authored  two  new  books:  “Night  Lights 
&  Pillow  Fights  Comics  Featuring 
Mudpie”  and  “Night  Lights  &  Pillow 
Fights  Genius  Club:  Let’s  Draw 
Cartoons”  (Gilchrist  Publishing, 
Canton,  Conn.).  Gilchrist  also  co-cre- 
ates  the  “Nancy”  comic  for  United.  ... 
Tom  Arterbum,  who  has  written  Job- 
search  articles  for  newspapers  and  other 
publications,  is  now  doing  a  column 
available  to  Web  sites  via  iSyndicate 
(http://www.isyndicate.com).  ...  The 
10-year-old  Future  Features  Syn¬ 
dicate  (http://www.futurefeatures.com) 
is  looking  for  a  buyer.  ...  The  Getty 
Grant  Program  of  Los  Angeles  has 
awarded  $100,000  to  support  work  on 
the  San  Francisco  Academy  of  Comic 
Art  Collection  that’s  now  housed  at 
the  Ohio  State  University  Cartoon 
Research  Library. 
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Prepress 

System  Integrators  Inc.,  Sacramento, 
Calif.,  hired  Eric  Wolferman  as  vice  president 
and  general  manager  of  East  Coast  operations, 
effective  today.  Having  worked  for  newspa¬ 
pers  and  for  their  trade  association,  he  said, 
“It’s  something  I’ve  wanted  to  do  for  a  while 
...  take  a  crack  at  the  system  supplier  side.” 
Wolferman  expects  to  be  headquartered  in 
suburban  Washington,  where  until  October  he 
had  served  for  5'/2  years  as  senior  vice  presi¬ 
dent  of  technology  for  the  Newspaper  Associ¬ 
ation  of  America  (NAA),  directing  technical 
planning,  development,  and  implementation 
activities  to  help  newspapers  improve  produc¬ 
tivity  and  efficiency,  adapt  to  new  technolo¬ 
gies,  and  achieve  cost  savings. 

Wolferman  began 
his  career  as  a  reporter 
for  a  suburban  daily, 
then  rose  to  managing 
editor  and  executive 
editor  at  Gannett  Co. 
dailies,  where  he  was 
involved  in  an  early 
pagination  system. 
With  no  formal  techni¬ 
cal  training,  his  on- 
the-job  exposure  to  technology  led  to  his 
appointment  as  Gannett  newspapers  produc¬ 
tion  systems  director,  nine  years  with  the 
NAA  Technical  Committee,  and  chair  of  the 
Nexpo  arrangements  committee.  Wolferman’s 
interest  in  prepress  electronics  ranged  from 
reporters’  tools  to  production  systems  to  tech¬ 
nologies  supporting  new  media.  He  created 
the  annual  SuperConference  (which  com¬ 
mences  Sunday)  by  consolidating  four  regular 
NAA  operations  conferences. 

SIl  earlier  showed  its  multiplatform  client- 
server  Insiight  Advertising  system,  connectible 
to  other  components  via  SlI’s  Universal  News- 
gram  Architecture.  Using  browser-based  intra¬ 
net  technology,  the  system  offers  print  and 
Web  ad  creation  capabilities,  remote  access  for 
generating  ads,  automatic  customer  database 
compilation  and  management,  and  concurrent 
multiple-currency  ad  rate  calculations. 

OneVision  Inc..  Sewickley,  Pa.,  upgraded 
its  work  flow-management  software.  It  now 
has  a  tabbed  export  window,  with  Format, 
Preview,  and  Macintosh  tabs,  and  options  to 
calculate  final  output  size  based  on  current 
document,  minimum  element,  and  fully 
cropped  white  space. 


Asura  automated  preflighting  correction 
and  optimization  now  shows  a  four-tabbed 
inspector  panel  interface,  supports  spot  color 
changes,  handles  existing  .pdf  crop  frames, 
and  outputs  logs  in  ASCII,  RTF,  or  HTML.  To 
speed  response  time,  fonts  no  longer  in  use  are 
removed  during  run  time. 

Solvero  PostScript/PDF/EPS  editing  and 
optimization  tools  now  have  guides  and  grids 
for  precise  element  positioning  and  allow  users 
to  merge  files  into  one  document,  rearrange 
pages,  rename  conflicting  color  names,  rotate 
or  fit  page  content  when  changing  orientation 
or  format,  and  change  colors  in  vector  blends 
from  a  CMYK  or  spot  color  (PMS)  to  white. 

Output 

Graphic  Arts  Technical  Foundation, 
Sewickley,  Pa.,  updated  its  guide,  “Computer- 
to-Plate:  Automating  the  Printing  Industry,”  to 
reflect  changes  in  technology.  Its  opening 
overview  of  technology  and  process  examines 
trends,  including  proofing,  digital  printing, 
and  thermal  imaging,  and  concludes  with  an 
explanation  of  return  on  investment.  Another 
section  profiles  21  vendors  of  imagers,  plates, 
and  consumables.  Authors  are  Richard  M. 
Adams  II  and  Frank  J.  Romano. 

The  foundation’s  Technical  Center  installed 
a  Trendsetter  3244  platesetter  —  a  donation  by 
developers  Creo  Products  Inc.  and  Heidelberg 
Prepress.  Equipped  with  Trendsetter’s  Square- 
spot  imaging  technology,  it  focuses  an 
infrared  diode’s  laser  on  the  heat-sensitive 
coating  of  a  plate,  film,  or  proof  sheet,  which 
is  exposed  only  when  the  laser  energy  reaches 
a  certain  threshold.  GATF  will  use  the  device 
in  training  for  CTP,  offset  press  operation,  and 
graphic  arts  orientations,  as  well  as  for  pro¬ 
duction  of  its  ads  and  marketing  materials. 

Optronics  International  Corp..  Chelms¬ 
ford,  Mass.,  introduced  the  Aurora  MultiSetter 
for  imaging  thermal  plates  and  digital  halftone 
proofs  at  1 800.  2400,  and  2540  dpi.  Its  830  nm 
diode  moves  on  a  "frictionless  magnetic  track” 
that  eliminates  lead  screw  wear  and  speeds 
operation.  Drum  position  encoder  and  closed- 
loop  print  head  control  feedback  help  assure 
accuracy  and  repeatability.  Precise  controls 
and  frictionless  drive  support  start-stop  opera¬ 
tion  corresponding  to  a  RIP  or  front-end’s  data 
stream.  The  MultiSetter  comes  with  RipRight, 
V.  2.0,  raster  image  processor  software  (for 
dual-processor,  NT-based  platforms),  with  Op¬ 
tronics’  Impression  and  hybrid  screens. 


Pressroom 

Inland  Newspaper  Machinery  Corp.. 
Lenexa,  Kan.,  appointed  Chris  P.  Miles  of 
Offset  News  Inc.  to  assist  in  consulting  ser¬ 
vices.  equipment  acquisition,  and  sales.  The 
former  Goss  sales  manager’s  experience 
includes  printing  facilities  management,  nego¬ 
tiations,  and  equipment  evaluation. 

Dauphin  Graphic  .Machines  Inc..  Fliza- 
bethville.  Pa.,  promoted  Kyle  Monroe  from 
manufacturing  vice  president  to  executive  vice 
president,  with  responsibility  for  coordinating 
plant  operations  and  management.  Monroe 
has  been  with  the  Pamarco  Technologies  com¬ 
pany  for  10  years. 

Flint  Ink  Corp.,  Ann  Arbor,  Mich.,  pro¬ 
moted  Joseph  W.  Raksis.  from  research  and 
development  vice  president  to  senior  vice 
president,  research  and  new  market  develop¬ 
ment.  in  charge  of  strategic  planning  for  new 
markets  and  products.  Since  joining  Flint  in 
1997,  Raksis  led  development  of  new  fluid 
and  paste  inks,  R&D  efficiency,  and  market- 
driven  research.  He  earlier  was  a  vice  presi¬ 
dent  at  W.R.  Grace,  where  he  led  organic  and 
polymeric  materials  research  and  developed 
manufacturing  processes. 

Post-press 

Heidelberg  Web  Systems  Inc..  Dover, 
N.H.,  acting  as  exclusive  North  American  sales 
and  service  agent  for  Rima  System,  announced 
the  RS-25S-OH  overhead  compensating  count¬ 
er  stacker  for  newspapers  with  low  page-count 
preprints,  inserts,  and  advance  sections  (up  to 
32  pages  or  16  broadsheet  pages  as  wide  as 
16‘/2  inches).  Mounted  on  lockable  casters  for 
movement  among  press  deliveries,  the 
stacker  includes  a  divert  gate,  vibra¬ 
tion-belt  stream  aligner,  squeeze  roller, 
mechanical  counting  head,  stack  com¬ 
pression.  and  compensating  basket.  Its 
integral  air  delivery  table  with  center 
belt  assist  can  be  mounted  on  the  right 
or  left  side  of  the  stacker  body. 

Heidelberg  also  offers  $12,000  for 
any  RS-25  or  RS-30  press  stacker  in 
running  condition  traded  in  for  a  new 
RS-25S,  RS-30S,  or  RS-31S.  The  new 
models  have  an  easier-to-use  operator 
interface,  and  upgraded  turntable  and 
electronics.  For  customers  that  crate 
trade-ins.  Heidelberg  will  provide  ship¬ 
ping  for  the  new  and  used  equipment. 


Eric  Wolferman 
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it  right 


Judges  in  contempt 

of  public’s  right  to  know 


The  Freedom  Forum  at  Vanderbilt 
University's  First  Amendment  Center  recent¬ 
ly  asked  l.(K)()  Americans  —  18  years  of  age 
or  older  —  their  views  on  the  First 
Amendment  to  the  U.S.  Constitution. 

1  hope  U.S.  Supreme  Court  Justice  David 
Souter,  in  particular,  is  aware  of  one  of  their 
answers:  73%  believe  they  should  have 
access,  through  TV,  to  oral  arguments  before 
the  Supreme  Court. 

Testifying  before  a  congressional  commit¬ 
tee  in  the  late  1990s,  Souter  said,  "The  day 
you  see  a  camera  coming  into  our  courtroom, 
it’s  going  to  roll  over  my  dead  body.” 

Souter  forgets  that  the  courtroom  is  ours 
—  not  his. 

In  one  respect,  the  heavy  majority  of  73% 
favoring  direct  access  to  Supreme  Court  pro¬ 
ceedings  is  heartening.  Most  Americans 
know  very  little  about  the  individual  justices 
and  how  each  of  the  nine  come  to  decisions 
that  affect  millions  of  us,  often  for  genera¬ 
tions.  Exceedingly  few  Americans  read  the 
court's  decisions  —  and  reporting  on  these 
decisions  in  all  but  a  relatively  few  newspa¬ 
pers  and  magazines  is  limited. 

TV’s  broadcast  networks  and  cable  opera¬ 
tions  are  far  more  limited  sources  of  informa¬ 
tion  about  the  Supreme  Court  than  even 
newspapers  and  magazines. 

While  1  was  visiting  Justice  William 
Brennan  in  his  chambers  one  morning,  he 
showed  me,  with  a  chuckle,  the  results  of  a 
National  Law  Journal  poll  about  how  many 
Americans  even  knew  the  names  of  the  jus¬ 
tices.  Only  Sandra  Day  O’Connor  was  identi¬ 
fied  by  more  than  20%  of  those  surveyed. 
That  was  because,  at  the  time,  O’Connor  was 
the  only  woman  on  the  Supreme  Court  bench. 
Brennan  himself,  who  died  in  1997,  was 
known  by  only  5%. 

He  was  troubled  that  the  court  was  that 
much  of  a  mystery  to  the  citizenry,  but  what 


amused  him.  he  told  me,  was  that  Justice 
Harry  Blackmun  was  identified  by  just  1%. 

Brennan  was  the  only  member  of  the  court 
who  wanted  cameras  in  that  courtroom  for  oral 
arguments.  With  them,  people  at  least  could 
hear  what  the  cases  were  about  through  the  op¬ 
posing  lawyers,  as  well  as  the  questions,  often 
sharp  and  revealing,  posed  by  the  justices. 

The  real  reason  the  justices  keep  the  popu¬ 
lace  out  of  their  proceedings  is  that  they  cher¬ 
ish  their  privacy.  At  a  conference  in  Aspen. 
Colo.,  Justice  Byron  White,  while  he  was  still 
on  the  court,  admitted  that  he  wanted  to  be 

The  day  you  see 
a  camera  coming 
into  our  courtroom, 
it’s  going  to  roii 
over  my  dead  body. 

—  Justice  David  Souter 


free  of  recognition  by  the  public.  “It’s  very 
selfish.  1  know,”  he  said. 

Blackmun  —  author  of  the  majority  deci¬ 
sion  in  Roe  vs.  Wade,  the  most  controversial 
Supreme  Court  ruling  of  the  20th  century  — 
used  to  delight  in  joining  the  outside  rims  of 
crowds  of  pro-lifers  excoriating  him  in 
demonstrations  near  the  court  building.  He 
knew  the  demonstrators  had  no  idea  of  what 
he  looked  like. 

Because,  as  Thomas  Jefferson  said  in 
1825,  "There  is  no  danger  1  apprehend  so 
much  as  the  consolidation  of  our  government 
by  the  noiseless  ...  instrumentality  of  the 
Supreme  Court.”  it  is  in  the  interest  of  the 
print  press  —  as  a  necessary  public  service  — 


to  keep  the  heat  on  the  court  to  yield  finally  to 
the  public’s  right  to  know  how  that  distant, 
imperious  body  operates. 

Not  only  are  the  nation’s  loftiest  judges  in 
contempt  of  the  people’s  right  to  know  about 
who  they  are  and  what  they  do,  but  so,  too,  are 
a  good  many  of  the  judges  in  the  courts  below. 

Tony  Mauro,  Supreme  Court  reporter  for 
Legal  Times  —  and  a  persistent  advocate  of 
opening  the  windows  in  all  the  courts  — 
wrote  in  its  Dec.  13  issue:  "At  a  recent 
Freedom  Forum-sponsored  meeting  between 
federal  judges  and  journalists,  judge  after 
judge  said  they  felt  no  obligation  to  aid  the 
news  media  in  explaining  their  work. 

“Harry  Edwards,  chief  judge  of  the  U.S. 
Court  of  Appeals  for  the  District  of  Columbia 
Circuit  [one  of  the  most  powerful  and  influ¬ 
ential  of  the  circuit  courts],  said  he  never  talks 
to  the  press  because  of  the  damage  its  sensa¬ 
tional  and  too-brief  reports  cause. 

"One  judge  [at  that  meeting]  even  said  his 
public  obligations  begin  and  end  with  meet¬ 
ing  the  needs  of  the  litigants  before  him.” 

Mauro  also  recalled  that  the  highest  judge 
of  all.  Chief  Justice  William  Rehnquist,  called 
journalists  “vultures”  when  some  of  them 
asked  detailed  questions  about  his  health.  He 
had  a  painful  back  condition  for  some  time, 
and  the  questions  centered  around  the  kind  of 
painkillers  he  was  taking,  such  as:  Did  they 
affect  his  clarity  of  thought? 

So,  we  can  inquire  all  we  like  about  the 
health  of  presidents  and  presidential  candi¬ 
dates,  but  the  health  of  the  chief  justice,  above 
all  over  mortals,  cannot  be  questioned?  (And, 
by  the  way,  why  don’t  we  in  the  press  keep 
demanding  all  of  Bill  Clinton’s  health 
records?)  ■ 


Hentqff  writes  a  syndicated  column  for 
United  Media,  as  well  as  a  column  for  the 
The  Village  Voice  in  New  York. 
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CALL  FOR  ENTRIES 

The  2000  Batten  Medal 


In  an  increasingly  complicated  age,  Jim  Batten  continued 
to  believe  in  the  power  of  a  single  journalist  to  produce  a 
special  kind  of  work  that  could  touch  -  and  somehow 
improve  -  the  lives  of  real  people. 

Today,  this  revered  reporter,  editor  and  newspaper 
executive  is  remembered  in  many  ways.  But  it  is  the 
annually  awarded  Batten  Medal  that  is  aimed  at  rec¬ 
ognizing  one  person  whose  career  work  embodies 
the  values  Jim  represented  —  understanding,  fair¬ 
ness,  courage  and  a  deep  concern  for  the  underdog. 

Those  traits  led  the  judges  to  award  the  1999 
Batten  Medal  and  an  accompanying  $2,500  prize  to 
reporter  and  columnist  Regina  Brett  of  the  Akron 
Beacon  journal. 

In  her  first  column  for  the  Beacon  journal,  Brett  wrote, 
'This  is  for  anyone  with  a  fragile  heart,  a  few  broken 
dreams,  a  lot  of  high  hopes  and  a  hunger  to  understand 
it  all." 

Brett  won  for  a  portfolio  that  included  a  powerful  set  of 
columns  about  her  own  experience  with  breast  cancer, 
stories  exposing  a  baby-selling  clinic  and  a  moving 
series  about  a  17-year-old  who  killed  his  abusive 
father. 

The  Foundation  for  the  Batten  Medal  is  now 
seeking  nominations  for  the  Batten  Medal  for 
2000.  The  deadline  for  entries  is  Wednesday, 

March  15,  2000. 

1999  Batten  Award 
winner  Regina  Brett 


i  RULES  AND  ENTRY  DETAILS 


i  The  2000  Batten  Medal 
'  and  the  $2,500  prize  will 
honor  an  individual  for  his  or 
her  body  of  work,  as  reflect¬ 
ed  in  journalistic  examples 
published  within  the  three 
:  calendar  years  prior  to  janu- 
I  ary  1,  2000. 

1  The  nomination  letter 
I  should  indicate  how  the 
entry  reflects  the  passion  and 
humanity  that  characterized 
the  late  James  K.  Batten.  The 
winner  will  be  selected  by  an 
<  independent  panel  of  judges. 


The  Medal  may  be  award¬ 
ed  to  any  reporter,  columnist, 
editorial  writer,  photographer 
or  graphic  artist  whose  work 
has  appeared  in  a  daily  or 
weekly  newspaper  in  the 
United  States.  A  single  series 
or  individual  project,  however 
noteworthy,  will  not  qualify. 

The  entry  should  be 
accompanied  by  no  more 
than  10  articles,  photos  or 
graphics  (although  a  series 
can  count  as  one  of  the  10 
items).  Additional  supporting 


material  or  documentation  is 
allowed.  The  publication  date 
must  be  visible  on  each  piece 
of  work.  Good  quality  copies 
are  acceptable.  The  entry 
should  be  well  organized  so 
it  can  be  easily  handled. 

This  certification, should 
accompany  each  entry:  "I  cer¬ 
tify  that  the  information 
included  In  the  accompany¬ 
ing  materials  for  the  2000 
Batten  Medal  accurately  and 
truthfully  reflects  the  entry, 
dates  of  publication  and  its 
impact  and  outreach."  The 
certification  must  be  signed 
and  dated. 


ENTRIES  SHOULD  BE  MAILED  TO: 
Foundation  for  the  Batten  Medal 
c/o  David  Yamold, 

Executive  Editor 
San  Jose  Mercury  News 
750  Bidder  Park  Drive 
San  Jose,  CA  95190 

QUESTIONS  SHOULD  BE  DIRECTED  TO: 


Zachary  Stalberg,  Editor 
Philadelphia  Daily  News 
P.O.  Box  7788 
Philadelphia,  PA  19101 
E-Mail:  stalbez@phillynews.com 
Telephone:  215-854-5905  ijg 
Fax:  215-854-4463 
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